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Non-Casino Rooms Sold

STR

May

Fiscal Year To Date May over May



Casino Rooms Sold

MS Gaming Commission

May

Fiscal Year To Date May over May



All Rooms Sold

STR & MS Gaming Commission

May

Fiscal Year To Date May over May



Occupancy Tax Receipts

April

Fiscal Year To Date April over April

MS Department of Revenue



Non-Casino Occupancy

May

Fiscal Year To Date May over May

STR



Casino Occupancy

May

Fiscal Year To Date May over May

MS Gaming Commission



All Occupancy

May

Fiscal Year To Date May over May

STR & MS Gaming Commission



Non-Casino ADR

May

Fiscal Year To Date May over May

STR



Casino ADR

May

Fiscal Year To Date May over May

MS Gaming Commission



All ADR

May

Fiscal Year To Date May over May

STR & MS Gaming Commission



Gaming Revenue

May

Fiscal Year To Date May over May

MS Gaming Commission



Airport

May

Fiscal Year To Date May over May

Gulfport Biloxi Regional Airport

Fiscal Year To Date May over May

May

DeplanementsEnplanements



Leisure & Hospitality Jobs

Apr

Fiscal Year To Date April over April

MS Department of Employment Security

Yearly numbers reflect an average 

of all months in the FY.



Definite Bookings

May

Fiscal Year To Date May over May

Visit Mississippi Gulf Coast

Fiscal Year To Date May over May

Room nights

Bookings

Year over year bookings are evenly divided between 

leisure and regional markets.

Repeat business contracts continue to add to the 

increase of month over month bookings.

Month over month room nights increased due to National 

business – DC area

Year over year room nights are down but we have many 

pieces of business (over 24,000) in our pipeline that will 

turn definite prior to September 30.

To increase definite bookings we will enhance visibility 

as a group destination in the cities that are more 

strategically sound for us…Charlotte, Houston, Atlanta, 

Dallas.



Leads Issued

Fiscal Year To Date May over May

Visit Mississippi Gulf Coast

Fiscal Year To Date May over May

May

Potential Room Nights
Service requests were included in the 2017 reporting for year 

over year and month to month. This means that year over year 

and May 2018 actually increased.

Year over year potential room nights include several pieces of 

large state and national business.

May over May reflects groups that we have been sourcing that 

are smaller. 



Convention Center Leads

May

Fiscal Year To Date May over May

Visit Mississippi Gulf Coast

• Year over year convention center leads have 

increased due to new multi-year 

opportunities.

• Staff have been diligently seeking business 

that can utilize the convention center.



Lost Business

May 2017 May 2018

Visit Mississippi Gulf Coast

City Selected:

Chicago

Cities Selected:

Jackson, MS (2)

Mobile, AL

Tampa, FL



Pace Report

Visit Mississippi Gulf Coast



Pace Report - Pipeline

Visit Mississippi Gulf Coast



Google Analytics – Users (Formerly Unique Visits)

Fiscal Year To Date May over May

Google Analytics

In an ever changing effort to report accurate unique 

visitors Google Analytics has changed their algorithm 

resulting in a difference in Unique Users (now Users) 

from last year.

May

Traffic to individual city landing pages, increased YoY 

anywhere between 23% to 1700%.

Some of this increase can be attributed to the 

Premium Destination Partnership with Trip Advisor. 



Number of Articles

May

Fiscal Year To Date May over May

Meltwater

*October increase due to 

Hurricane Nate Coverage

Content Drivers:

• Outdoors/Affordability 

• Culinary 

• Outdoors/Culture 

• Sports Betting 

• Affordability



Impressions

May

Fiscal Year To Date May over May

Meltwater

*October increase due to 

Hurricane Nate Coverage

Major Outlet Drivers:

• Business Insider 31.3M Reach

• USA Today 27.1M Reach

• US News & World Report 15.4M Reach

• Yahoo! Sports 10.9M Reach



Advertising Value Equivalency

May

Fiscal Year To Date May over May

Meltwater

*October increase due to 

Hurricane Nate Coverage

Due to the inconsistencies of the media monitoring service, in Jan. 2017 our reporting 

changed to include only traditional advertising value equivalencies (or AVEs). Traditional 

coverage included TV, print, and radio. Digital was only reported through impressions. In 

Nov. 2017 we changed to a new provider (Meltwater), giving us accurate numbers within the 

digital platform, therefore 2018 figures can’t be compared with previous year, as we are 

using a completely different reporting metric.



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

1,480
1%

49
Flat

5  
1%

145
2%

118,884
18%

120,667
14%

Running video 

ads through 

Google / 

YouTube

104
8%

133,299 14,478 949 6,888 798,095 1,457 955,166

May Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2018 (Total Likes) (Total Followers) (Total Followers) (Total Followers)
(Lifetime 

Followers)
Total Followers

May’s most engaging Facebook posts featured stories 

about products and attractions native to the Coast.

Top performing tweet was retweeted by Sen. Roger 

Wicker.



SOCIAL MEDIA





Digital Campaign Highlights

March – May

❖3.946 Million Impressions Served

❖5,281 click throughs

❖0.13% CTR

0.10% TripAdvisor / 0.04% travel industry

❖24,959 total hours that paid ad 

content was in view

1,145 Arrivals to the Mississippi Gulf Coast 

Top Origin Markets: 

• Hattiesburg

• New Orleans

• Jackson

• Baton Rouge

• Dallas

• Oxford

Estimated Economic Impact

$659,520


