
• Key Performance indicators
• November  2020



Non-Casino Rooms Sold

Source: STR

November 

November 2019 over November 2020 Fiscal Year To Date
November



Casino Rooms Occupied

Source: MS Gaming Commission

Fiscal Year To Date
October - November

November 2019 over November  2020

November 



All Rooms Sold/Occupied

Source: STR & MS Gaming Commission

Fiscal Year To Date
October - November

November 2019 over November 2020

November 



Occupancy Tax Receipts

Fiscal Year To Date
October

October 2019 over October 2020

Source: MS Department of Revenue

Occupancy Tax Receipts

October



Non-Casino Occupancy

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: STR

November 



Casino Occupancy

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: MS Gaming Commission

November 



All Occupancy

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: STR & MS Gaming Commission

November 



Non-Casino ADR

November 

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: STR



Casino ADR

November 2019 over November 2020 Fiscal Year To Date
October - November

Source: MS Gaming Commission

November 



All ADR

November 2019 over November 2020 Fiscal Year To Date
October - November

November 

Source: STR & MS Gaming Commission



Nov  2019 over Nov  2020 Fiscal Year To Date
October - November

Sports Betting 
Wagers 

* Sports Betting began August 2018Source: MS Gaming Commission

Fiscal Year To Date
October - November

Nov 2019 over Nov 2020

November 

November 

Gaming Revenue



Airport

Sept 2019 over Sept 2020 Fiscal Year to Date
October-August

Source: Gulfport Biloxi International Airport

Sept 2019 over Sept 2020 Fiscal Year to Date
October-August

DeplanementsEnplanements

November November



Leisure & Hospitality Jobs

October 2019 over October 2020 Fiscal Year To Date
October 

Source: MS Department of Employment Security

Yearly numbers reflect an average of all 
months in the FY.

October



Definite Bookings – Meeting/Sports

November 

Fiscal Year To Date
October - November

Nov 2019-Nov 2020

Source: Coastal Mississippi

Nov 2019-Nov 2020 Fiscal Year To Date
October - November

Room nightsBookings

November 



Definite Bookings – Leisure

November 

Fiscal Year To Date
October - November

Nov 2019-Nov 2020

Source: Coastal Mississippi

Fiscal Year To Date
October - NovemberNov 2019-Nov 2020

Room nightsBookings

November 

FY 2019 Leisure booking and room nights 
included FIT business which is not being 
included in FY 2020 or 2021 numbers.



Definite Bookings – All Sales

Fiscal Year To Date
October - November

Nov 2019-Nov 2020

Source: Coastal Mississippi

Fiscal Year To Date
October - November

Nov 2019-Nov 2020

Room nightsBookings

November November 



Leads Issued – Meetings/Sports

Fiscal Year To Date
October - November

Fiscal Year To Date
October - November

Source: Coastal Mississippi

Nov 2019-Nov 2020Nov 2019-Nov 2020

Potential 
Room Nights

November 
November 



Leads Issued – Leisure

November 2019-November 
2020

Fiscal Year To Date
October - November

Nov 2019-Nov 2020

Potential Room Nights

Source: Coastal Mississippi

Fiscal Year To Date
October - November

FY 2019 leisure leads and 
room nights include FIT 
business which is not being 
included in FY 2020 or 2021 
numbers.

November 

November 



Leads Issued – All Sales

Fiscal Year To Date
October - November

Nov 2019-Nov 2020Fiscal Year To Date
October - November

Nov 2019-Nov 2020

Potential Room Nights

Source: Coastal Mississippi

November November 



Convention Center Leads

November 

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: Coastal Mississippi



Pace Report

Source: Coastal Mississippi



Pace Report - Pipeline

Source: Coastal Mississippi



Google Analytics – Users 

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: Google Analytics

November 

Traffic Analysis: 
• Overall traffic increased by 11% in November, 

compared to last year. Sources of traffic that 
increased YoY included Paid Social (507%), Display 
(+91%), and Other (+17,586%) driven by Viant native 
ads. 

• The Peter Anderson Festival page was the top 
organic landing page for the month. It added 3,082 
sessions. Combined, all Peter Anderson content (e.g., 
event detail, blog post, etc.) performed well as it 
added 272% more sessions than last year. 

• Visitors were beginning to look for holiday content. 
Four of the top 10 organic landing pages were 
holiday events.



Site Engagement

Coastal Mississippi

A snapshot of actions taken by visitors to our site. Newsletter sign up 
allows us the opportunity to engage with users based on their 
interests.  

Total number of partner events and listings viewed by visitors on our 
site.

Website Referral – Referrals to partner websites from any of our pages.

FY 2020 Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep

Newsletter Signup 241 213

Total Active Newsletter Recipients  19,827

Request the Guide 568 440

Digital Guide Views 118 69

Action Taken
Event Detail 5,339 6,729

Listing Detail 10,648 7,466

Website referral 14,105 8,955



Number of Articles

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: Cision

Decrease in Articles and Impressions attributed to 
the heightened coverage (regional, national, top-tier 
outlets) in 2019 re: Harmful Algal Bloom/Freshwater 
Intrusion.

November 



Impressions

Fiscal Year To Date
October - November

November 2019 over November 2020

Source: Cision

November 

Decrease in Articles and Impressions attributed to 
the heightened coverage (regional, national, top-tier 
outlets) in 2019 re: Harmful Algal Bloom/Freshwater 
Intrusion.



Advertising Value Equivalency

Fiscal Year To Date
October - November

November 2019 over November 2020

Declining AVE numbers related to changes in the 
monitoring platform. Industry standards are shifting 
away from AVE and towards methods that focus on 
measuring how coverage is relevant to the brand 
and its goals. This is an ongoing process and we are 
currently exploring multiple options for how we 
measure success. 

Source: Cision

November 



Earned Media
Content Drivers:
• COVID-19
• Safe Travel
• Winter Travel
• Holiday Events

Source: Cision



Local Media Coverage - Assisted



Coastal Mississippi Assisted Media Coverage



Coastal Mississippi Assisted Media Coverage



Coastal Mississippi Assisted Media Coverage



Coastal Mississippi Assisted Media Coverage



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

528
Flat

-28
Flat

7
>1%

421
3%

45,809
3%

47,993
3%

98
2%

151,635 15,854 929 14,696 1,709,114 5,375 1,898,761
November Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2020 (Total Likes) (Total Followers) (Total Followers) (Total Followers) (Lifetime Followers) Total Followers

*

Loss of Pinterest followers due to channel audit 
+ overhaul,    upcoming new organic + promoted 
content will boost numbers.



SOCIAL MEDIA

Announcement of Coastal 
Mississippi + Guy Harvey 

Facebook Live

105,831 impressions
643 interactions

Video promoting new state flag

12,843 impressions
979 interactions

In-house photography of 
new state flag

20,878 impressions
2,374 interactions

Video promoting new state flag

24,167 impressions
1,503 interactions
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