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Research Objectives

Understand and communicate insight into the Coronavirus crisis” impact on
travelers’ psyches, not just their behavior

* Which traveler types will return sooner?

* What are underlying concerns and which ones are addressable by a brand’s
advertising and actions?

* How are attitudes shifting as we are coming out of this period? Which ones are
not shifting?
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Methodology

* A quantitative study to enable us to project results to the population

* Respondents sourced via an online list/panel fit the following requirements:
- Stayed in paid accommodation for leisure travel at least once in 2019
- Have S50K or more in household income

* Four waves:
1. Fielded April 18 through 21, 2020, yielding 581 completed responses
2. May 2to5, 2020; 558 completed responses
3. May 17 to 19, 2020; 841 total respondents, 375 from Southeast states
4. An additional wave is planned during the summer, exact timing TBD

* Ongoing waves give us the opportunity to understand evolution of traveler
sentiment, intent and behavior
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Executive Summary



Key Findings - Overall

* Travelers are feeling less stressed and less constrained by their concerns

* That is not yet translating into greater expectations regarding the number of trips they will
take in 2020; travelers continue to lose hope for their 2020 summer vacations

* They remain highly likely to be limited by safety concerns, particularly on flights, cruises
and at theme parks

* Road trips, briefer trips and outdoor-focused trips (including beaches) are more tempting

* While key travel dreaming behaviors have declined since mid-April, many travelers are still
trying to scratch their travel itch by engaging with travel content

* They are still craving relaxation, escape and connection more so than adventure and novelty
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Key Findings - Southeastern States

* In Southeastern states, travelers report lower levels of stress and concern than the national
audience does, on average

* While they express less angst overall, they are just as disinclined to fly or cruise, so it’s still
all about the road trip

* As of mid-May, Southeasterners were similar to the national audience in the number of trips
they expect to take in 2020, though more likely to believe they would vacation this summer

e Southeastern travelers are somewhat less concerned than the national audience about
restaurants, hotels, museums and short road trips
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Key Findings - Ready to Go! Travelers

* Nearly half of travelers said they will be ready to vacation as soon as non-essential travel is widely
approved, if not before
- Those “Ready to Go!” travelers are much more confident that they will vacation this summer

- They are much more inclined to pursue travel opportunities, and expect to travel significantly more this
year than the Travel Averse respondents do

- “Ready to Go!” travelers still have concerns, but most have decreased significantly over time

* More so than their more reluctant counterparts, travelers who are Ready to Go! are actively
engaging with travel content — online and off

* Ready to Go! travelers do not fit a specific demographic profile, but may differ from the more
reluctant travelers in one of the following ways
- Less likely to be feeling anxious or stressed
- Less likely to have someone in their household who is particularly vulnerable to COVID19
- Less likely to have been directly impacted by Coronavirus (via sickness or financial impact)
- More likely to consider travel, under normal circumstances, an important part of their lives
- Alittle more likely to prefer Fox over CNN
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Implications & Discussion Points

* Given the gravity of concerns, we should not be thinking about convincing people to travel; the battle to fight is
convincing Ready to Go! travelers to choose our destinations/attractions as they are considering alternatives

* Beach destinations should of course make the most of summer, as they are uniquely able to take advantage of
pent-up demand from Ready to Go! travelers

* Other destinations/attractions face a longer road to recovery; especially theme parks and sports stadiums
* As flights remain daunting for most, drive market travelers should remain our focus
* Messaging should reflect current motivations — relaxation, escape, connection as well as change of scenery

* Asreturning to favorite places is also a key motivator now, teams should be maximizing opportunities with email
lists, fan bases and other sources of repeat visitors

* Many travelers who are Ready to Go! are actively engaging with travel planning content, and we should
maximize opportunities to get content in front of them as they do so

* Travel-intender and lookalike strategies (such as paid search, TripAdvisor, Expedia, other OTAs, Quantcast,
Sojern, Adara and the like) may be the best bets in many cases

* That said, many who are reluctant to travel right now are still engaging in dreaming and planning behaviors, so —
if budgets support investment in brand-building and longer-term impact — broader marketing efforts may be wise

* As we move toward Fall, we should focus efforts on travelers unlikely to be constrained by school schedules -
those travelers will be more important than ever this year

ééé@ ©2020 | 9



Start with
traveler sentiment



As the weeks go on, overall stress levels are coming down
for many travelers.

Which of the following best describes
your overall mood these days?

B Extremely stressed

M Very anxious

® Worried but not overly anxious
® Occasionally or mildly worried
M Frustrated but not worried

B Content/not worried

Wave 1: April 18-21 Wave 2: May 2-5 Wave 3: May 17-19
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For most, there’s a silver lining - the crisis has reminded
us of what’s important and brought many of us closer

together.

“How has Coronavirus impacted your household? (Select all that apply.)”

Reminded us of what's important

Brought us closer together

Reduced household income

Increased concerns about job security

Strained our relationships

Spouse/partner lost job

| lost my job

Lost a loved one

Helped take care of family member or friend with Coronavirus
Member of household contracted Coronavirus

| contracted Coronavirus

20

Wave 3, responses gathered May 17 through May 19, 2020.

52%

37%

34%

29%

13%

9%

%

00 I

6%

6%

3%
-
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Will travel rebound soon?



Before Coronavirus became a major concern, 91% of
travelers had one or more vacations planned for 2020.

Before Coronavirus was a serious concern,
how many vacations did you have planned for 20207?

4 or more
20%

% Wave 1, responses gathered April 18 through April 21, 2020. ©2020 | 14



Nearly two thirds of travelers have cancelled trips since
the Coronavirus crisis began.

Have postponed at least 1 trip Have cancelled at least 1 trip

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 15



As of mid-May, over a third of travelers
did not expect to vacation in 2020.

m None
m1
w2
3

m 4 or more

“At this point, how many vacations or leisure trips do you expect you will take in 20207?”

% Wave 3; responses gathered May 17 through May 19, 2020.
©2020 | 16



The decreasing stress levels are not translating into greater
expectations regarding the number of trips they’ll take in 2020.

2.19 trips in 2020 1.29 trips in 2020 1.24 trips in 2020 1.14 trips in 2020

average expected per traveler average expected per traveler average expected per traveler average expected per traveler
8% 7% 6%
9% o

11%

1 (s)
18% 20% -

M 4 or more
m3

m2

mil

B None

Prior to Crisis Wave 1: April 18-21 Wave 2: May 2-5 Wave 3: May 17-19
Prior to crisis, asked during Wave 1: “Before Coronavirus was a serious concern, how many vacations did you have planned for 2020?”
Waves 1 through 3: “At this point, how many vacations or leisure trips do you expect you will take in 2020?” ©2020 | 17



Travelers continue to lose hope for their 2020 summer
vacations.

How long do you think it will be
before you vacation again?

B Before Summer 2020

M Not until Summer 2020

® Not until Fall 2020

® Not until the Holidays 2020
W Not until 2021

W Not until 2022

B Maybe never

Not expecting to
— Vvacation until
Fall or later

Wave 1: April 18-21 Wave 2: May 2-5 Wave 3: May 17-19
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Coronavirus hotspots have lost appeal among travelers, and
other destinations - like Orlando - are not immune to the
Impact.

“Compared to how you felt in 2019, how appealing are the following destinations?”

China 74% 16% 11%

New York

B Less Appealing
m About the same Italy
B More Appealing

New Orleans

Orlando

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 19




Compared to earlier waves, however, more travelers said they
would be comfortable traveling again as soon as it is widely
approved.

When do you expect you will feel
comfortable vacationing again?

B As soon as travel restrictions are lifted

B As soon as non-essential travel is widely approved

M As soon as a vaccine is available

B Maybe never

« Fewer are committed to waiting for a vaccine.

Wave 1: April 18-21 Wave 2: May 2-5 Wave 3: May 17-19
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Travel dreaming -
nhot travel doing



While over half of travelers surveyed were thinking about travel at
least as much as usual, nearly two thirds were doing less
iInformation gathering.

Thinking About Travel*

B Notatall mLessthanusual ™ The same asusual ™ More than usual

Info Gathering/Exploring™**

* Since Coronavirus became a serious concern, how much have you been thinking about future vacations?
** Since Coronavirus became a serious concern, how much time have you spent looking at travel information or gathering information about possible future vacations?
Wave 3, responses gathered May 17 through May 19, 2020. Minimal change in results since Wave 1. ©2020 | 22



Key travel dreaming
behaviors have SR —— 7%
declined since mid- Watching TV shows that scratch my... 34
April' but many Watching movies that scratch my... 3%
travelers are Stlll Searching for travel information online

trYi ng to SC ratCh thei r Watching Youtube videos that scratch...
travel itCh Seeking travel inspiration on social... 28%

w

32%

Reading books that scratch my travel... 28%
B Wave 3: May 17-19

. Looking at tourism websites 28%
Wave 1: April 18-21

Reading travel magazines 27

Browsing Expedia or similar sites for... 27
Reading travel blogs 26%
Reading travel emails/enewsletters 26%
Browsing TripAdvisor 26%

Taking virtual tours 25%

Reading destinations' visitor guides 25%

X
X

Browsing AirBnB.com PEYS

% Q: “What, if anything, are you doing to fulfill your travel bug while travel opportunities are limited?” A: All the time, very frequently or often. ©2020 | 23



Top opportunities for
messaging



Travelers are still
craving soothing
more so than
adventure and
novelty.

W Wave 3
Wave 1

Get a change of scenery
Relax

Return to a favorite place
Escape

Connect with family/friends
Enjoy outdoor activities
Explore someplace new
Relieve boredom

Restore personal well-being
Seek adventure

Cure cabin fever

Create new memories for the kids

Enjoy time away from the kids

77%

77%

74%

73%

72%

68%

68%

65%

63%

56%

53%

53%

32%

% Q: “On a scale of 1 to 5, 5 being a very strong motivator, what are the reasons you will be eager to travel once restrictions lift?” A: 4 or 5. ©2020 | 25



Flights, big cities, —
Trips Requiring Flights
theme parksand ___ g Ciies
cruises remain Theme Parks
most likely to be T e

Baseball Parks

iImpacted even after Music Festivals

rEStri CtiOnS are Football Stadiums
lifted Smaller Hotels

Full Length Vacations
AirBnBs
Museums

Bed and Breakfasts

M Less Likely

® No change Name Brand Hotels

B More Likely Beach Destinations
National Parks
Small Towns

Outdoor Adventure Trips

“How do concerns about Coronavirus impact Weekend/Brief Trips
your likelihood to visit/take the following State Parks
(once they are open/possible)?”

% Wave 3, responses gathered May 17 through May 19, 2020.

Road Trips
Day Trips

53% 21% 26%
48% 26% 25%
48% 24% 27%
47% 25% 28%
44% 32% 24%
44% 30% 26%
43% 33% 24%
36% 37% 27%
35% 35% 30%
30% 33% 37%
30% 36% 34%
©2020 | 26



By comparison,
road trips, briefer
trips and outdoor-
focused trips
[including beaches)
are likely to be
more tempting.

B More Likely
® No change
M Less Likely

“How do concerns about Coronavirus impact
your likelihood to visit/take the following
(once they are open/possible)?”

20

Wave 3, responses gathered May 17 through May 19, 2020.

_<

Road Trips
Weekend/Brief Trips
Day Trips

National Parks

Beach Destinations

N——

Outdoor Adventure Trips

Cruises

State Parks

Full Length Vacations
Football Stadiums
Small Towns

Music Festivals
Name Brand Hotels
Theme Parks
Museums

Trips Requiring Flights
Baseball Parks
AirBnBs

Bed and Breakfasts
Big Cities

Smaller Hotels

34% 36% 30%
32% 32% 36%
30% 19% 50%
30% 37% 33%
28% 25% 47%
27% 37% 36%
27% 24% 48%
27% 21% 52%
26% 30% 44%
26% 21% 53%
26% 5%
24% 33% 43%
22% 34% 45%
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Smaller, independent properties may fare worse than name brand
hotels as travelers move toward vacationing again.

“How do concerns about Coronavirus impact your likelihood to visit...?”

Smaller Hotels 34% 22%

AirBnBs

M Less Likely
® No change

Name Brand Hotels

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 28



Traveler concerns imply
need for safety messaging
AND measures




Travelers remain highly likely to be limited by safety
concerns, particularly on flights, cruises and at theme parks.

Concerns about safety in planes .
Airports are almost
Concerns about safety in airports «— as concerning as
H5 : : lanes.
Concerns about safety on cruise ships '
Travel restrictions
Concerns about safety at attractions like theme parks «— Theme parks

Concerns about safety on buses

Concerns about safety once | reach my destination

Concerns about safety at attractions like museums 32%

Hotels and AirBnBs are
concerning to most.

Concerns about safety in hotels
Social distancing requirements )
Concerns about safety in AirBnBs or other rentals 32%
Concerns about safety at gas stations or rest stops 22%
Concerns about safety when renting cars 27%

Financial concerns 24%

Change in school schedules 22%

ééé@ “On a scale of 1 to 5, with 5 being most likely, to what degree are the following likely to limit your travel this year?” ©2020 | 30
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Even after restrictions are lifted, 93% of travelers expect that
concerns about crowds will continue to lLimit their travel.

Concerns about crowds

B Very much so

Crowded attractions
Somewhat

Limited income or savings 31%
Limited ability to socialize 28%
Social distancing requirements 27%
Requirements to wear masks 26%
Limited dining options 25%

Temperature checks or other screenings 24%

“What would continue to keep you from traveling even once restrictions lift?”

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 I 31



That said, as the weeks go on travelers are feeling less
constrained by their concerns.

Concerns about crowds
B Wave 3

® Wave 1 Crowded attractions

. : 31%
Limited income or savings

Limited ability to socialize -

. . . 27%
Social distancing requirements .

26%
29%

25%

Requirements to wear masks

Limited dining options 33%

24%

Temperature checks or other screenings

31%

“What would continue to keep you from traveling even once restrictions lift?”
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To reduce travelers’ concerns further, the status of the
destination is critical, second only to availability of the vaccine.

“To what degree would each of the following make you less concerned about travel?”

A Coronavirus vaccine is available 30% 33% 13%
Coronavirus is not a problem in my destination 16% 32% 19% —
The status of the
Number of U.S. Coronavirus cases stops increasing 11% 31% 24% destination can
Dr. Fauci says it's safe to travel 9% 30% 22% help a great deal.
Number of U.S. Coronavirus cases reduced by half 10% 27% 27%
Travel restrictions are lifted 10% 27% 26%
All travelers and staff are required to wear masks 9% 26% 27%
Social distancing recommendations are eliminated 10% 23% 19%
Coronavirus is not in the news as much 9% 23% 22%
Ventilators are plentiful
ICU beds are plentiful 7% 16% 22%
President Trump says it's safe to travel 9% 14% 15%
B Would eliminate my concerns ® Would help a lot B Would reduce my concerns somewhat

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 33



For flights specifically, travelers would be most relieved by
enhanced cleaning procedures, health screenings and advanced
air filtering.

“To what degree would each of the following make you less concerned about taking a flight?”

Enhanced cleaning procedures on planes 13% 34% 21%

Enhanced cleaning procedures in airports
Health screening for passengers * Up to 70% of
Advanced air filtering on planes 12% 32% 21% travelers believe they

would be influenced

Health screening for airport staff 10% 34% 23%
by such procedures

Health screening for airplane crews 11% 33% 22%
* Airport procedures

Ability to maintain social distance on planes 10% 33% 23% _
Hand sanitizer widely availabl 12% 32% 21% are as important to
anesan y © - . - travelers as are
Reduced passenger counts on planes 12% 31% 25% airplane procedures
Crowd limits in airports 10% 33% 22%
Enhanced cleaning procedures in airport shuttles 11% 31% 22%
Ability to maintain social distance in airport lines 11% 31% 22%
Enhanced cleaning procedures for rental cars 10% 30% 22%
Masks required for all travelers, crew and other workers 9% 29% 25%
Health screening for car rental staff 11% 27% 22%
m Would eliminate my concerns m Would help a lot W Would reduce my concerns somewhat

% Wave 1, responses gathered April 18 through April 21, 2020. ©2020 | 34



For cruises, travelers would be most relieved by health screenings
and enhanced cleaning procedures, though hand sanitizer is highly
valued.

“To what degree would each of the following make you less concerned about taking a cruise?”

Health screening for passengers 10% 28% 17%
Enhanced cleaning procedures on ships 9% 28% 18%
. . 1 0 o o
Health screening for ships' crews 11% 26% 18% Approximately half
Hand sanitizer widely available 9% 27% 18% of travelers believe
their concerns could
Crowd limits when embarking/debarking 10% 26% 19% be reduced at least
feduced . . : . somewhat by such
educed passenger counts on ships 9% 26% 18% procedures
Advanced air filtering on ships 10% 25% 17%
Ability to maintain social distance on ships 9% 24% 19%
Masks required for all travelers, crew and other workers 9% 24% 17%
Enhanced procedures for shore excursions 8% 22% 19%
Elimination of buffets 8% 22% 18%
m Would eliminate my concerns m Would help a lot m Would reduce my concerns somewhat

% Wave 1, responses gathered April 18 through April 21, 2020. ©2020 I 35



Theme parks face
daunting challenges



Travelers’ concerns about visiting theme parks
have not diminished since mid-April.

52%

Q: “How do concerns about Theme Parks

Coronavirus impact your

likelihood to visit the
49%

following (once they are SeaWorld
open)?”
A: Much less likely or
somewhat less likely 48%
DisneyWorld
B Wave 3 43%
Dollywood

Wave 1

40%

Kennedy Space Center

g § ;( Excludes respondents who report they were never likely to visit, regardless of the Coronavirus crisis.
©2020 | 37



Among travelers who reside in Southeast states, the impact
on likelihood to visit theme parks is at least as great.

54%

Q: “How do concerns about Theme Parks 52%

Coronavirus impact your

likelihood to visit the

following (once they are

open)?” SeaWorld

50%

49%

A: Much less likely or

somewhat less likely
DisneyWorld

B Wave 3: Southeast
Dollywood

B Wave 3: National Audience

Kennedy Space Center 40%

Excludes respondents who report they were never likely to visit, regardless of the Coronavirus crisis.
Wave 3, responses gathered May 17 through May 19, 2020.
(géqb . ° v sy ©2020 | 38



Concerns about theme parks would be best relieved by enhanced
cleaning, ability to maintain social distance and availability of hand
sanitizer.

“To what degree would each of the following make you less concerned about visiting a theme park?”

Enhanced cleaning procedures [luZ 36% 22% 13%
Ability to maintain social distance at the park 9% 33% 23% 12%
Hand sanitizer widely available 9% 33% 22% 15%
Health screenings for staff 11% 30% 22% 15%
Limits to number of visitors allowed in park R34 31% 23% 14%
Health screenings for visitors [JEM 29% 24% 16%
Advance ride reservations to eliminate longlines [RE 29% 23% 19%
Masks required for all staff and visitors [EIZ 27% 23% 18%

Advance ticket sales with specific gate entry times A 25% 22% 23%

m Would eliminate my concerns ® Would help alot ® Would reduce my concerns somewhat Might help  ® Would not help

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 I 39



Southeastern travelers
express less angst, but
are similarly
constrained



Southeast travelers may be slightly more ready to travel
than the national audience.

When do you expect you will feel
comfortable vacationing again?

W As soon as travel restrictions are lifted
B As soon as non-essential travel is
widely approved

M As soon as a vaccine is available

B Maybe never

Wave 3: National Wave 3: Southeast

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 41



Compared to the national audience, Southeast travelers
are more confident that they will travel in Summer 2020.

=

34% expecting
— tO vacation

by/during

Summer

How long do you think it will be
before you vacation again?

B Before Summer 2020

M Not until Summer 2020

® Not until Fall 2020

® Not until the Holidays 2020
W Not until 2021

W Not until 2022

B Maybe never

Wave 3: National Wave 3: Southeast

(géé@ ©2020 | 42



They are a bit less stressed than the average U.S.
traveler under the current circumstances.

Which of the following best describes
your overall mood these days?

B Extremely stressed

M Very anxious

® Worried but not overly anxious
® Occasionally or mildly worried
M Frustrated but not worried

B Content/not worried

Wave 3: National Audience Wave 3: Residents of Southeast States

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 43



And they are a little less likely to describe themselves as
stressed under normal circumstances.

On a scale of 1 to 5, with 1 being
carefree and 5 being highly stressed,

how anxious do you tend to be under
normal circumstances?

M 5 (Highly Stressed)
w4

m3

m2

M 1 (Carefree)

Wave 3: National Audience Wave 3: Residents of Southeast States

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 44



But, as of mid-May, they are very similar to the national

audience in terms of the number of trips they expect to take in
2020.

1.14 tripsin 2020  1.13 trips in 2020

average expected per traveler average expected per traveler

M 4 or more
3

Wi

Il

None

Wave 3: National Audience Wave 3: Residents of Southeast

“At this point, how many vacations or leisure trips do you expect you will take in 20207?”

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 45



Their travel behaviors since the crisis began are similar.

Taken at least 1 trip

Postponed at least 1 trip

B Wave 3: Residents of Southeast
Cancelled at least 1 trip

M Wave 3: National Audience

Planned at least 1 trip

Booked at least 1 trip

“Since the Coronavirus crisis began, how many trips have you 27

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 I 46



They are somewhat less concerned than the national audience
about restaurants, hotels, museums and short road trips.

Taking a cruise

Q: “If it was possible to do it
right now, how concerned
would you be about 27

Taking a bus tour

Getting on a plane

A:4or5onascaleoflto5,5

being most concerned. Going to a sports stadium

Going to a theme park
Staying in an AirBnB (or similar)

B Wave 3: Southeast Dining in a restaurant

Wave 3: National Going to a museum
Staying at a hotel

Taking a road trip more than 3 hours from home

Taking a road trip within 3 hours of home

20

Wave 3, responses gathered May 17 through May 19, 2020.

79%
73%
71%
- 64%
70%
W\ And less inclined
to give up
. sports!
57%
56%
54%
38%
30%
©2020 | 47



But they are highly likely to be limited by their safety concerns -

even those they are likely to face when considering road trips.
82% F.

Concerns about safety on cruise ships

Concerns about safety in planes

Concerns about safety at attractions like theme parks
Concerns about safety in airports

Travel restrictions

Concerns about safety in AirBnBs or other rentals
Concerns about safety once | reach my destination
Concerns about safety in hotels

Concerns about safety at attractions like museums
Social distancing requirements

Concerns about safety on buses

Concerns about safety at gas stations or rest stops
Financial concerns

Concerns about safety when renting cars

Change in school schedules

20

Wave 3, responses gathered May 17 through May 19, 2020.

~
(=]
I‘

74%

69%

68%

68%

71%

5%

70%

63% J.

60% Spe

19)]
O
!|

62%

.
.

.
.

.

.

39%

Q: “On ascaleof 1to 5, with 5
being most likely, to what
degree are the following
likely to limit your travel this
year?”

A:4or5

B Wave 3: Southeast

Wave 3: National

©2020 | 48



Travelers from the Southeast are as concerned about

crowds as the national audience is.

Concerns about crowds

) Crowded attractions
Q: “What would continue to

keep you from traveling even

once restrictions lift?” . . .
Limited income or savings

A: Very much so

Limited ability to socialize

Social distancing requirements

B Wave 3: Southeast

Wave 3: National Limited dining options

Temperature checks or other screenings

Requirements to wear masks

% Wave 3; responses gathered May 17 through May 19, 2020.

62%

59%

30%

24%

21%

25%

20%

23%
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Southeast travelers’ motivations are very
similar to those of the national audience.

Get a change of scenery 78%
Relax 77%
Return to a favorite place 73%
Escape 73%
Connect with family/friends 72%
Explore someplace new 67%
B Wave 3: Southeast Reliove boredom o
Wave 3: National
Enjoy outdoor activities 63%
Restore personal well-being 60%
Create new memories for the kids 54%

Seek adventure 54%

Cure cabin fever 50%

Enjoy time away from the kids 28%

% Q: “On a scale of 1 to 5, 5 being a very strong motivator, what are the reasons you will be eager to travel once restrictions lift?” A: 4 or 5. ©2020 | 50



But they are less l|kely Talking with friends/family about trips
tO be aCtively tryn‘]g to Watching TV shows that scratch my travel...
fulfill their travel bugs. Planning future trips

Watching movies that scratch my travel itch

Searching for travel information online
Q: “What, if anything, are you
doing to fulfill your travel

bug while travel Reading destinations' visitor guides
opportunities are limited?”

Watching Youtube videos that scratch my...

A: All the time, very frequently
or often Browsing TripAdvisor

Looking at tourism websites

Browsing Expedia or similar sites for flights...

Reading travel emails/enewsletters

B Wave 3: Southeast _
Reading travel blogs

Wave 3: National
Reading travel magazines
Reading books that scratch my travel itch

Browsing AirBnB.com

géé Taking virtual tours
Wave 3; responses gathered May 17 through May 19, 2020.

Seeking travel inspiration on social media...

39%

30

35%

27%

29%

25%

20%

22%

22%

23

N

4%

22%

21%

22

18%

w
X

20%
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Opportunities with
Ready to Go! travelers
continue to grow




47% of travelers surveyed said they will be ready to
vacation as soon as non-essential travel is widely
approved, if not before.

Maybe never As soon as travel
9% restrictions are
lifted
16%

“When do you expect you will feel
comfortable vacationing again?”

As soon as a AR “Rea dy to Go!”

essential travel is

vaccine is available widely approved Travelers Most le@ly
31% to Resume Travel Quickly

39%

(% Wave 3, responses gathered May 17 through May 19, 2020. Note: In Wave 2, 43% of travelers were Ready to Go.. ©2020 | 53



Ready to Go! travelers are much more confident that they

will vacation this summer.

43%
expecting to
vacation
by/during
Summer

Wave 3: Ready to Go!

9%
5%

Wave 3: Travel Averse

“How long do you think it will be
before you vacation again?”

B Before Summer 2020

M Not until Summer 2020

® Not until Fall 2020

® Not until the Holidays 2020
H Not until 2021

W Not until 2022

B Maybe never

©2020 | 54



They are much
more inclined to
pursue travel
opportunities,
even those
involving flights.

“What would make you get on
a plane right now?”

B Wave 3: Ready to Go!

m Wave 3: Travel Averse

Family emergency

Funeral of family member or close friend

Free/bargain trip to dream destination

Visit friends/family

Wedding of family member or close friend

Pre-planned family vacation

Significant discount on flights/hotel rates

Business trip

Pre-planned trip with friends

None of the above

28%

28%

1

! m
K

68%

48%

Still well under
a third ready to
—~ fly for
non-essential
reasons

\
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Ready to Go! travelers are much more likely to have planned
and booked trips since the crisis began.

Took at least 1 trip

Postponed at least 1 trip

m Wave 3: Ready to Go!

Cancelled at least 1 trip W 3T | A
B Wave 3: Travel Averse

Planned at least 1 trip

Booked at least 1 trip

“Since the Coronavirus crisis began, how many trips have you Fatd
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And they expect to travel significantly more this year
than the Travel Averse respondents do.

1.45 trips in 2020  0.88 trips in 2020

average expected per traveler average expected per traveler

M 4 or more
w3

W2

mi

B None

Wave 3: Ready to Go! Wave 3: Travel Averse

“At this point, how many vacations or leisure trips do you expect you will take in 2020?”
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Far more than their more reluctant counterparts, travelers
who are Ready to Go! are dreaming and planning.

Thinking About Travel Info Gathering/Exploring

Ready to Go! gz il 36% Ready to Go! 24% 29% 30% 17%

NN

Travel Averse WA 42% 19% 21% Travel Averse 36% 16% 12%

m Not at all m Less than usual m The same as usual ®m More than usual

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 58



Planning future trips

Talking with friends/family about trips

Ready to Go! travelers
are more actively
pursuing key travel
planning and
dreaming behaviors.

Searching for travel information online
Watching TV shows that scratch my travel itch
Watching movies that scratch my travel itch

Looking at tourism websites

Browsing Expedia or similar sites for flights and...

Seeking travel inspiration on social media...

Browsing TripAdvisor
Reading destinations' visitor guides

B Wave 3: Ready to Go! . :
Taking virtual tours

Wave 3: Travel Averse
Reading travel magazines
Reading travel blogs
Reading books that scratch my travel itch

Reading travel emails/enewsletters

Browsing AirBnB.com

20

Watching Youtube videos that scratch my travel...

Q: “What, if anything, are you doing to fulfill your travel bug while travel opportunities are limited?” A: All the time, very frequently or often.

46%

29%

43%
34%

9%

(08)

36%

N
3
X

w

S

X

34%
34%

32%
25%

32%
28%

31%
23%

31%
27%

30%
23%

30%
23%

29%
23%

29%

28%

28%
25%

28%
30%

27%
26%

26%
22%
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Though “Ready to
Go!” travelers still
have concerns,
most have
decreased
significantly over
time.

Concerns about safety on cruise ships
Concerns about safety in planes
Travel restrictions

Concerns about safety in airports

Concerns about safety on buses
Concerns about safety in AirBnBs or other rentals
Social distancing requirements

Concerns about safety in hotels

Q: “On a scale of 1 to 5, with 5 being most
likely, to what degree are the following likely
to limit your travel this year?”

A:4orb5

Concerns about safety once | reach my destination
Concerns about safety at attractions like museums
Financial concerns

Concerns about safety at gas stations or rest stops
Change in school schedules

B Wave 3: Ready to Go!

m Wave 1: Ready to Go! Concerns about safety when renting cars

% Note: Concerns about safety in buses is reported for Wave 2, not Wave 1.

Concerns about safety at attractions like theme...

75%

64%

64%

59%

57%

51%

51%

50%

48%

44%

42%

38%

37%

36%

Ul
l | w
X
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And as their concerns decline, they expect to be less
constrained.

Concerns about crowds
B Wave 3: Ready to Go!

® Wave 1: Ready to Go! Crowded attractions

Limited income or savings
Requirements to wear masks
Limited ability to socialize

Limited dining options

Temperature checks or other screenings

Social distancing requirements 35%

g § é Q: “What would continue to keep you from traveling even after restrictions lift?” A: Very much so
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Who are the Ready to Go!
travelers?



Overall, “Ready to Go!” travelers are much less likely
to be feeling worried or stressed in the current
environment.

“Which of the following best describes
your overall mood these days?”

B Extremely stressed

W Very anxious

® Worried but not overly anxious
M Occasionally or mildly worried

W Frustrated but not worried

m Content/not worried

Wave 3: Ready to Go! Wave 3: Travel Averse

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 63



The most significant difference between Ready to Go! and Travel
Averse travelers is the degree to which they have someone in their
household who is particularly vulnerable to COVID19.

Q: Do you or anyone in your household have medical conditions
that make you particularly concerned about the risks of coronavirus?
A: Yes

Ready to Go! Travel Averse

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 I 64



“Ready to Go!” travelers are somewhat more likely to
consider travel an important part of their lives.

“Under normal circumstances, how
important to you are vacations or
shorter pleasure trips?”

M | live to travel!
m Vacations and other leisure trips are importantto me
M | enjoy occasional vacations

® | go mostly because others want to go

| | would rather stay home

Wave 3: Ready to Go! Wave 3: Travel Averse

% Wave 3, responses gathered May 17 through May 19, 2020. ©2020 | 65



They have some tendency to favor Fox over CNN,
whereas the reverse is true for those who are Travel
Averse.

“Where do you get your news?”

Fox Fox

CNN CNN 23%

M Always/Often ® Sometimes M Never M Always/Often ® Sometimes M Never

Ready to Go! Travel Averse
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Ready to Go! travelers are a bit less likely to have been
personally impacted by the Coronavirus crisis.

Reminded us of what's important 51%

53%

35%

Reduced household income 359%

“How has Coronavirus impacted your

household? (Select all that apply.)” Brought us closer together 35%

38%

28%

Increased concerns about job security 31%

11%

Strained our relationships 15%

m Wave 3: Ready to Go! Spouse/partner lost job i

B Wave 3: Travel Averse . 7%
| lost my job 9

X

()}
X

Helped take care of family member or friend with... 5%

Lost a loved one K&

~
X

Member of household contracted Coronavirus

R
X

N
X

| contracted Coronavirus

None of the above 17%

12%
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Never Not Together
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