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KEY PERFORMANCE INDICATORS

SEPTEMBER 2018



Non-Casino Rooms Sold

STR

September

Fiscal Year To Date September over September



Casino Rooms Sold

MS Gaming Commission

September

Fiscal Year To Date September over September



All Rooms Sold

STR & MS Gaming Commission

September

Fiscal Year To Date September over September



Occupancy Tax Receipts

August

Fiscal Year To Date August over August

MS Department of Revenue



Non-Casino Occupancy

September

Fiscal Year To Date September over September

STR



Casino Occupancy

September

Fiscal Year To Date September over September

MS Gaming Commission



All Occupancy

September

Fiscal Year To Date September over September

STR & MS Gaming Commission



Non-Casino ADR

September

Fiscal Year To Date September over September

STR



Casino ADR

September

Fiscal Year To Date September over September

MS Gaming Commission



All ADR

September

Fiscal Year To Date September over September

STR & MS Gaming Commission



Gaming Revenue

September

Fiscal Year To Date September over September

MS Gaming Commission

August     September 

Sports Betting Revenue 



Airport

Fiscal Year To Date September over September

Gulfport Biloxi Regional Airport

Fiscal Year To Date September over September

September

DeplanementsEnplanements

September



Leisure & Hospitality Jobs

August

Fiscal Year To Date August over August

MS Department of Employment Security

Yearly numbers reflect an average 

of all months in the FY.



Definite Bookings

September

Fiscal Year To Date September over September

Visit Mississippi Gulf Coast

Fiscal Year To Date September over September

Room nightsBookings

September

Although number of bookings were 

down for the month, FY18 exceed FY17 

resulting in staff meeting and 

exceeding room night goal for the 

month and fiscal year.



Leads Issued

Fiscal Year To Date September over September

Visit Mississippi Gulf Coast

Fiscal Year To Date September over September

September

September

FY 2018 does not count service requests as leads. FY 2017 there 

were 76 service requests. (not counting service request, we’re 

actually 4 leads ahead of last year).  Month over Month reflects 

staff’s concentrating on closing business.

Fiscal year to date Potential Room Nights gives us a great start 

moving into the new year with over 117,000 tentative rooms to 

close.  With a conversion rate of 50%, we should be able to turn 

58,000 rooms nights in FY19. Again, Month over month potential 

room nights reflect closing definite business for the year. 

Potential 
Room Nights



Convention Center Leads

September

Fiscal Year To Date September over September

Visit Mississippi Gulf Coast



Lost Business

September 
2017

September 
2018

Visit Mississippi Gulf Coast

Other Cities Selected:

Destin , FL
Lake Charles, LA
Memphis, TN
Natchez, MS
New Orleans, LA
Ridgeland, MS

Other Cities Selected:

Pittsburgh, PA
Savannah, GA (2)
Washington DC or FL
West Coast



Pace Report

Visit Mississippi Gulf Coast



Pace Report - Pipeline

Visit Mississippi Gulf Coast



Google Analytics – Users (Formerly Unique Visits)

Fiscal Year To Date September over September

Google Analytics

In an ever changing effort to report accurate unique 

visitors Google Analytics has changed their algorithm 

resulting in a difference in Unique Users (now Users) 

from last year.

September

• Nearly 33% of page visits were related to events. 

Events are consistently the top source of search 

traffic.



Number of Articles

September

Fiscal Year To Date September over September

Meltwater

*October increase due to 

Hurricane Nate Coverage

Content Drivers:

• Weather (TS Gordon )

• Politics

• Sports Betting

• Development



Impressions

September

Fiscal Year To Date September over September

Meltwater

*October increase due to 

Hurricane Nate Coverage

Major Outlet Drivers:

• US News & World Report – 14.0 M

• Yahoo!Sports – 12.7 M

• Sports Illustrated – 5.04 M

• Att.com – 2.01 M

• WeddingWire.com – 1.18 M

• NOLA.com – 1.08 M

• The News & Observer – 987 K 



Advertising Value Equivalency

September

Fiscal Year To Date September over September

Meltwater

*October increase due to 

Hurricane Nate Coverage



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

-1,970
-1%

95
1%

3
Flat

79
1%

98,916
8%

97,279
7%

Running video 

ads through 

Google / 

YouTube

105
6%

136,520 14,695 963 7,465 1,275,246 1,982 1,436,871

September Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2018 (Total Likes) (Total Followers) (Total Followers) (Total Followers) (Lifetime Followers) Total Followers

Decrease in FB is a result of the platform disabling 

over 500 million fake accounts to clean up and fight 

back against offensive content and abuse.



SOCIAL MEDIA


