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Welcome
Impact of COVID-19 on Travel Industry:
 Travel spending is down nearly $500 billion, costing the U.S. economy $1.1 trillion.

 The total number of travel-supported jobs fell by 34%, from 17 million in 2019 to just 11 

million in 2020.

 Prior to the pandemic, total travel-supported jobs accounted for 11% of the U.S. 

workforce, but in 2020, total travel-supported jobs accounted for a staggering 65% of 

unemployment. 

 At our current pace, the industry is not expected to fully recover until 2025.

 Here in Mississippi, travel spending was down 26%. Federal, state and local tax 

revenues declined by 20%, which helps fund public programs.



Key Performance Indicators – February 2021 (12 MMA)

Coastal Mississippi Outperforms Total US

Indicator *US Mississippi Coastal Mississippi

Room Supply -3.6% -0.6% -6.2%

Room Demand -35% -17% -15.5%

Occupancy 44% / -33.3% 48.8% / -16.5% 55.2% / -9.9%

ADR $103 / -21.3% $78 / -9.5% $84 / -8.2%

RevPAR $45 / -47.5% $38 / -24.4% $46 / -17.3%

Room Revenue -49.9% -24.9% -22.4%

*As of December 2020



Gulf Coast Girl

https://vimeo.com/522936821 Click to view video

https://vimeo.com/522936821
https://vimeo.com/522936821
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With the launch of our new brand, The Secret Coast, in 2019 - we saw demand rise year over year
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Secret Coast campaign 
launches

+3% 
Lift in YOY 
Visitation
(FY19 Q2)

Source: Smith Travel (Hotel), MS Gaming Commission Hotel Data (Casino), AirDNA (Short-Term Rentals)

A Look Back



But we had a few 
challenges.



Algae took over 
the Gulf.



Four hurricanes bore 
down on the Coast.
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And COVID-19 arrived.



Despite that, 
we never 
skipped a 
beat.



Tourism Recovery Fund

Thanks in part to the leadership and unwavering dedication displayed by 
our Coastal Delegation in passing the Tourism Recovery Fund, our 
destination received the tools and resources we needed to drive visitor 
demand and fuel recovery for our local communities and industry.

Coastal Mississippi was awarded $3.4 million from the CARES Act for 
recovery initiatives. Through collaboration with talented agencies, staff, 
board of commissioners, community leaders, industry partners and 
research, we created the Coastal Mississippi Recovery Plan that would 
ignite visitation again.



Tourism Recovery Fund

https://vimeo.com/513093292


Source: STR. 2021 © CoStar Realty Information, Inc.RevPAR % Change by State, YTD December 2020

2020 RevPAR Change – 50 States Heat Map



2019 
Travel USA
Visitor Research



Travel USA Visitor Profile

Day Visitors vs. Overnight Visitors



Travel USA Visitor Profile
Day Visitors vs. Overnight Visitors



Travel USA Visitor Profile
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Travel USA Visitor Profile
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Travel USA Visitor Profile
Day Visitors vs. Overnight Visitors



Travel USA Visitor Profile
Overnight Visitors



Travel USA Visitor Profile
Overnight Visitors



Travel USA Visitor Profile
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Travel USA Visitor Profile
Visitor Satisfaction



2020
Destination
Analysts

Meetings Image &
Awareness Study



Meetings Image & Awareness Study
Key Findings



Meetings Image & Awareness Study



Meetings Image & Awareness Study



Meetings Image & Awareness Study



Meetings Image & Awareness Study



2020
University 
of  Southern
Mississippi

Resident Sentiment 
Towards Tourism



Resident Sentiment Study

2,138 residents surveyed



Resident Sentiment Study

When asked to describe tourism in the region, respondents said:



Resident Sentiment Study

When asked how can tourism be improved to benefit the local 
economy and enhance your quality of life:



Resident Sentiment Study

When asked about the efficiency of tourism and the awareness of 
the destination overall:



Resident Sentiment Study

Key Takeaways:

• Residents are enthusiastic about the impact of tourism and tourism growth.

• Perceptions that tourism enhances quality of life is strong.

• Generally, residents report that the benefits of tourism outweigh negative impacts.

• The majority of residents report awareness of Coastal Mississippi and that they are doing 
a good job.

• Regarding COVID-19, residents report an eagerness to welcome visitors to the MS Gulf 
Coast.

• Overall, perceptions of tourism on the MS Gulf Coast are positive, but residents offer 
opportunities for improvement.



2020
Longwoods
International

Awareness & Visitation
COVID-19 Impact Study



Brand Awareness Study



Brand Awareness Study
Image by Visitation



Brand Awareness Study
Coastal Mississippi Overall Image vs. Competition – “A Place I Would Really Enjoy Visiting” 



Brand Awareness Study
Intent to Visit Destination in the Next 18 Months



Looking Ahead



Coastal Mississippi’s Approach to 2021



Tourism Recovery Fund 2.0



Thank You
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