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Core Purpose



U.S. Travel 
Industry Impact
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
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Destination 
Promotion

Leading Mississippi Gulf 
Coast to Premier Status!





Core Values
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Where are we now?

ADR Occupancy Taxes Hotel Revenue Unique Visits Articles



Where are we now?



How does tourism impact the Coast’s economy?



How does tourism impact the Coast’s economy?



Envisioned Future



Vision Statement
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Mission Statement



The Brand



Pillars
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Content Segments
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Organizational 
Chart
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OUTER MARKETS
$1,133,378 

TV Digital Search Social

56%

18%

26%

INNER MARKETS
$237,061 

Digital Search Social

57%

43%

FLY-IN MARKETS
$115,000

Search Social

41%

59%

MIDWEST MARKETS
$93,500

Search Social

Media Spend Overview 

37%

42%

21%

MEETINGS & 
CONVENTIONS

$125,678
Digital Print Social

21%

14%

60%

5%

MISCELLANEOUS
$43,253

Print Golf



Building 
Ambassadors!



There is an app for that!



Coast-wide 
training
Nearly 600 Gulf-coasters from 
all three counties have become 
Coast Champions!  

Join now at GulfCoast.org!



Mississippi 
Gulf Coast 
Marathon
a coastal running fest

December 9-11, 2016

Pacing for 4,000 runners in inaugural year!

Coast-wide!



Forbes

Amazing coverage!



Partners



Partners



Partners



Partners



Accolades



Destination 
Marketing 
Accreditation 
Program

• 94 pillars to exceed Industry Standards

• VMGC was the 201st DMO to receive 
accreditation out of 206 accredited 
DMO’s worldwide!



Project Time Off



Project Time Off
We are no better in the 
Southeast than the rest of 
the country!



One More Day campaign from MasterCard



2017 Trends to Watch



Trends in 
Travel



2017 Trends to Watch





We are 
Mississippi 
Gulf Coasters!



Don Welsh
President and CEO 

Destination Marketing Association International


