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Perhaps you’re 
asking…

Why listen to the 
6’6 black dude?
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Standard-Setting 
Analysis 40+ Years of 

Experience

850+ Staff, 
20 Global Offices 

Over 4,000 Clients 
Worldwide

Unique Macroeconomic 
Modelling
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Award-Winning, Global 
Forecasting Accuracy

Oxford Economics

EIU

Fitch Solutions

Capital Economics

Citigroup Global Mkts

JPMorgan

Moody's Analytics

HSBC

Euromonitor International

Standard Chartered

“Oxford Economics is the proud 
recipient of 103 awards in the 2025 
FocusEconomics Analyst Forecast 
Awards—an achievement that 
underscores our position as the 
world’s foremost provider of 
economic forecasts and analysis.
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We build upon the 
accuracy of Oxford 

for the travel 
industry…



Tourism Economics’ Forecast in 2020 vs. Actual
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This is why large 
brands trust us…
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Trusted by Clients Worldwide

Spanning the Industry

Destination

Aviation

Lodging

Cruise

Real Estate

Government

Financial Institutions

Internet Marketing

Travel Trade

International organizations
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Presentations Without 
Memes

Presentations With 
Memes

Warning: You Might See Memes…
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What We’ll Cover
1
2
3

How did we get here?

What happened in 2024?

What’s happening NOW?

Let’s take a trip down 
memory lane…

…a little after the 
pandemic…to 2023.



Consumers felt uneasy despite great job numbers…



The culprit? Inflation

• Prices in August were 3.7% 
higher than a year earlier

• Core prices were 4.3% 
higher

Normal economic conditions
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This chart is for my fellow ”C” students
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In “C student” terms: 

“If you made $100K and your wage 
increased to $111K, you can actually 
only buy $100K of pre-inflation stuff.”

Less bang for your buck!

Getting $1200 
in Alabama

Getting $1200 in 
Gwinnett
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Travel growth flatlined 
in 2024…



National Travel Indicators
Through Mar 2024

Growth slowed in 2024…



Short-term rental and cruising push total lodging up

Source: STR, AirDNA, CLIA/Tourism Economics, Transportation Security Administration passenger screening throughput, Oxford Economics, *Full-year forecast as of Nov 2024

Hoteliers reading this…



Demand decreases led by Economy and Midscale class 
hotels

Hotel Demand
Calendar year 2024 versus prior year

Source: STR



Net worth increased across most income brackets

*40th to 60th Percentile*
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Now…the Economy.

The New Normal in 
2025 is…

The Economy 
Changes Every 30 

Mins…
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Tariff announcement calendar

Challenging to keep track 
of even with a team of 
economists on staff…
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Good News
Things are NOT terrible…just 

uncertain…



“Job growth has left the chat.”

Last three months averaged 
just 35,000 jobs

Weakest since the pandemic.

If not for the health and social 
services sector, employment 
would have declined over past 
three months. 



However, unemployment stands at 4.2%

That’s historically a low rate…why?



…it would be 4.9% except workers are disappearing…



Also, 1.2 million workers left the labor market



Jobs are becoming more valuable…

Everyone who was planning 
to ask for a raise…



Interest rates: higher for longer
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Consumers are still worried…

Source: University of Michigan



…and spending is on hold
This stagnation is rare 
outside a recession 
• Last time: Pandemic (2020)
• Time before that: Great 

Recession (2008)



Why?



Trade-weighted tariff rate highest in since 1930s

Source: Oxford Economics

you are here (18%) 



Observable effects of tariffs so far

• Higher prices 

• Weaker dollar

• Manufacturing stress

• High interest rates

• Reduced CAPEX

• Government Revenue



But…tariffs are raising revenues...

Source: Oxford Economics

$30 billion in July (compared to an 
average of around $8B last year)

Current tariff rates could generate 
more than $3 trillion over the next 
decade!



Tax cuts expected to more than offset tariff 
headwinds

Source: Oxford Economics, Penn Wharton, From: US: Economy will continue to navigate choppy waters



…and inflation.

Core inflation rose 
to 3.1% in July and 
should peak at 
3.8% by year-end

Source: Bureau of Labor Statistics



Good News: Dollar weakness = US is more affordable
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Senate bill will boost growth next year

Positive fiscal stimulus 
• tax cut extensions
• tax cuts on tips, overtime, and car 

loan interest
• more generous state and local tax 

deduction

"For '26 to '28, we had messaged last 
time that, that group pace was in the 
higher single digits. That actually 
improved slightly from the last quarter. 
So yes, we see groups continuing to 
book out into the future.”

Host, July 31
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Economic growth will slow markedly in 2025

Unemployment will rise to 4.4% this year

The economy will improve next year, 
supported by tax cuts/extensions and the 
fading effects of tariffs on inflation. 

~ 35% odds of recession in the next 12 
months (compared to 15% normal odds)

The economy is vulnerable and has little 
margin for error. 



Leisure 
Travel



Strong gains to household balance sheets

“High-end resort 
properties continue 
to show resilience, 
no resistance to 
rate.”

- Host, July 31
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Older US households (55+) now have $114 trillion
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That matters because higher-income households account 
for more than 60% of hotel spending
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International



Source: National Travel and Tourism Office

Overseas markets continuing to decline

March and April 
combined
-2% YOY



Disparate performance by market



Canada land travel continues to plummet
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Recovery delayed to 
2029Source: Tourism Economics

US inbound arrivals recovery delayed to 2029



U.S. Lodging Outlook



STR-TE RevPAR forecast evolution



Upper-tier hotel demand growth continues, as lower tiers 
ease
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Updated chain-scale outlook points to lower-tier weakness



Updated TE-STR lodging forecast: Flat RevPAR this year



Updated chain scale outlook shows 2026 growth
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Just Remember
Things are NOT 

terrible.
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Here is a study we did 
on the catalytic 

impacts of destination 
marketing…



Defining Economic Terms
WHAT ARE DIRECT, INDIRECT & INDUCED IMPACTS?



Transactions occur directly 
between consumers 

and travel businesses. 



Transactions occur directly 
between consumers 

and travel businesses. 

Travel businesses then 
purchase goods and services 

from other providers.



Transactions occur directly 
between consumers 

and travel businesses. 

Travel businesses then 
purchase goods and services 

from other providers.

Employees of travel 
businesses spend wages 
throughout the economy.





It analyzed 10 different destinations and 
here is what we found…



$191,000 in Tax Revenue for Every $1m in Spend

On Average, $1 million of visitor 
spending within a destination generates 

$191,000 in total tax revenues



…and $120,000 in State & Local Taxes

State and local taxes constitute 63% 
of the taxes generated by tourism, 

where on average, every $1 million of 
visitor spending within a destination 
generates $120,000 of state and local 

tax revenues



More Tourism Jobs = More Other Jobs



Beyond Tourism: Wider Economic Benefits
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Destination Marketing is like Monopoly.
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Every Monopoly board has a set amount of money in circulation…



79

Players travel around the board, paying rent and fees to other players…
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But the amount of money stays the same…



81

The only way to increase the cash in your monopoly board?
Invite players from a nearby board.
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As they spend… your community has more money in circulation!
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This is what Explore Gwinnett does every day!



Thank You

Zeek Coleman
Vice President, Americas

Zcoleman@OxfordEconomics.com


