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Travelers Planning to Change Upcoming Travel Plans Due to 

COVID-19 Comparison
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Base: Coronavirus Changed Travel Plans

Impact of COVID-19 on Upcoming Travel Plans Comparison
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Base: Coronavirus Changed Travel Plans

Impact of COVID-19 on Upcoming Travel Plans Comparison
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Indicated that Coronavirus Would Greatly Impact their Decision to 

Travel in the Next Six Months
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Travelers with Travel Plans in the Next Six Months Comparison
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Activities Travelers Plan to Participate in During Their Fall Travels
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Visit friends and family

Take a road trip

Visit a national park, state park, or monument

View fall foliage

Go on a hike or bicycle ride

Visit a farmers market

Visit a museum, art gallery, or other arts/cultural institution

Visit a farm to experience fall harvest activities*

Go to a winery, brewery, or distillery

Visit an amusement park or theme park

Attend a festival

Go fruit or berry picking

Attend or participate in a sporting event

Tour a college or university

Other

*Corn maze, hay rides, pumpkin patch, etc.



Travel Sentiment Study Wave 20

9%

8%

13%

18%

16%

15%

31%

25%

20%

28%

34%

34%

15%

16%

18%

I support opening up my community to visitors

I feel safe traveling outside my community

I would feel safe dining in local restaurants and

shopping in retail stores in my community

0 50 100

Strongly disagree Disagree Neutral Agree Strongly agree

Perceptions of Safety and Travel

TRAVEL PERCEPTIONS



Travel Sentiment Study Wave 20

45%

I Support Opening Up My Community to Visitors
Comparison of Travelers Who Strongly Agree or Agree
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45%

I Feel Safe Traveling Outside My Community
Comparison of Travelers Who Strongly Agree or Agree
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45%

I Would Feel Safe Dining in Local Restaurants and Shopping in Retail 

Stores Within My Community
Comparison of Travelers Who Strongly Agree or Agree
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Longwoods International Research

longwoods-intl.com/news

Miles Partnership COVID-19 Communication Center

covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/news
covid19.milespartnership.com


Thank You


