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Meet Your PR Team



Our Shared Mission:
Telling Hawai‘i’s Stories Together



2026 PR Plan

• Purpose: Inspire and influence positive 

destination coverage

• Proactive deeper storytelling that shifts 

perception about Hawai‘i, welcomes visitors

• Our belief: Hawai‘i’s story is best told by the 

people who live it



Our Strategy

• Digital-first platforms — Substack, YouTube, 

podcasts, streaming

• We pursue depth over volume

• Elevate community voices

• Building for AI-assisted travel planning



“Hawai‘i Stays With You” Campaign

• Four campaign ambassadors 

• Strong early interest from media at IMM 

January 2026

• Stories are transformational, values-aligned, 

community-rooted

• How you can help: Connect us with 

remarkable voices in your backyard



IMM: International Media Marketplace

• Annual event in New York City in Jan.

• HVCB's biggest program of the year

• 24 media appointments, 500+ media

• 2026 highlights: 

• First-ever dedicated Hawaiʻi section

• 26 partners, all islands represented

• Best opportunity to qualify and fill your 

media pipeline for the year



Timeline & Next Steps

• August 2026: Initial IMM 2027 communications

• September 2026: Deadline to RSVP for Hawai‘i 

Section 2027 and share budget

• IMM LUX (September 2026)

o Registration expected to open mid-2026

• IMM North America (January 2027)

o Registration expected to open October 2026

o Call for submissions sent in Dec/Jan



• Hot 100 List reaches Hawai‘i Target 

Traveler

• Inquiries evaluated against story fit, 

timing, and outlet quality

• What we need from partners: Hosted 

support, media rates, interview recs

• How we can support you: Assistance 

with flights, ground transportation, 

activities for qualified media

Media Visits & Coverage



Impactful Productions

• High impact, high visibility productions that reach wide audiences

• Working with members to identify featured stories that align with 

productions' brand



Strategic Partnerships

• Expanding Hawai‘i’s reach through new media 

and brand partnerships that tap into established, 

loyal audiences beyond traditional channels

• Enhancing storytelling through high-quality, 

multi-platform content and creative 

collaboration with trusted partners

• Increasing overall impact through shared 

resources and more targeted engagement with 

high-value audiences



Travel Trade Publications (Leisure & MCI)

• Travel professionals and meeting 

planners

• Hawaiʻi Convention Center 

renovation: regular updates

• Timeline & FAQ: Meethawaii.com 



KPIs: Our Rating System

• Based on Destinations International’s handbook and Barcelona Principles

• Created rating system

• Points awarded for: audience reach, key message inclusion, CTA, etc.



Staying Connected: Partnership Opportunities 

1. Add us to your distribution lists — press 

releases, openings, programming updates 

help us match you to incoming media 

inquiries

2. Quarterly “What’s New in the Hawaiian 

Islands” release goes to national media — 

FINN sends a call for submissions each 

quarter

3. Share story ideas and community voice 

recommendations 



Crisis Communications

• Activates for severe weather, natural 

disasters, and destination-level events

• Deliverables: Membership emails, 

social media, press releases, travel 

advisor advisories, destination 

messaging for your guests

• Recent storms: Actively working with 

HTA on proactive PR to reinforce 

Hawaiʻi welcoming visitors



PR Industry Insights

Anna Piergallini
Account Supervisor

Anthology FINN Partners



PR Industry Insights



How Earned Media Shapes Generative AI

• Using AI as travel planners (ChatGPT, Gemini’s, etc.) are growing in popularity, 

with 91% of global travelers relying on them. (Klook)

• About 94% of all links cited are non-paid media, and 82% come directly from 

earned sources, such as news articles and third-party blogs.

• AI Generated Answers Pull From & Value:

o High-Authority Outlets: Placements in top-tier news and niche, industry-

specific publications.

o Press releases provide a “source of truth” 

o Third-Party Validation: Consistent mentions across diverse sources that 

create a “consensus of trust.”



2026 Travel Trends

• Ultra-Luxe Travel (TrendHAWK)

• Dry tourism (Conde Nast Traveler’sThe Biggest 
Travel Trends of 2026)

• Astro-cruising and Astrotourism (Conde 
Nast Traveler’s The Biggest Travel Trends of 2026)

• Set-Jetting (Expedia’s Unpack ‘26)

• We have heard from editors at AFAR, Travel 
+ Leisure and Condé Nast Traveler that 
America 250 as well as “Mega-events,” like 
the 2026 FIFA World Cup across the U.S. and 
the 2026 Olympics, are not just competitions 
anymore – they are launching pads for 
deeper exploration of host cities and 
cultures.

• Cultural connection and authenticity (Capital 
One Travel Luxury Trendcast 2026)

• “Whycation”, centered around purpose 
(Hilton’s 2026 Trends Reports)

• Rise of Neurowellness (TrendHAWK)

• Ancestry travel (Conde Nast Traveler’sThe Biggest 
Travel Trends of 2026)

• Grocery shop tourism (Conde Nast Traveler’sThe 
Biggest Travel Trends of 2026)

• Period drama set-jetting (Conde Nast Traveler’sThe 
Biggest Travel Trends of 2026)

• Hotel Hopping (Expedia’s Unpack ‘26)

• Readaways (Expedia’s Unpack ‘26)

• Farm Charm (Expedia’s Unpack ‘26)



Turning Trends Into Stories

Signal → Localize → Solve

• Think like a journalist – they are constantly chasing new angles

• Know who you are pitching – 86% of journalists say PR pitches inspire at least 
some stories, yet 88% delete pitches that miss their beat (Muckrack)

• Identify a global trend and ask “Why does it matter now?” And localize it to 
highlight how your brand is making this trend possible.

EXAMPLE

84% of travelers are now trading city lights for starlit skies. With a 300% spike in 
“farm stay” reviews, 2026 is officially the year of “touching grass.” At [Your Brand 
Name], we are making this “Slow Travel” trend a reality by [Insert your unique 
experience, e.g., hosting sunrise harvest workshops]….



Panel Talk Story

Taryn Pascua
Public Relations Manager

HVCB

Anna Piergallini
Account Supervisor

Anthology FINN Partners

Annie Daly
Freelance Writer

Condé Nast Traveler, Vogue, 
The Wall Street Journal



Key Takeaways



Let’s Work Together

• Add our team to your press release distribution

• Tell us about community voices doing remarkable work on your island

• Look out for “What’s New” call for submissions

• Summer 2026: HVCB PR Colleagues Meetings on each island

• Consider IMM 2027 — details coming this summer



Q&A

Taryn Pascua
PR Manager

HVCB

Anna Piergallini
Account Supervisor

Anthology FINN Partners

Annie Daly
Freelance Writer

Condé Nast Traveler, Vogue, 
The Wall Street Journal

Lei-Ann Field
Sr. Director PR & Communications

HVCB



MAHALO
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