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“The Matching Grant Program will assist partnering 
organizations to launch new and innovative marketing 
campaigns that they might otherwise not be able to 

accomplish on their own. 

This grant is geared toward the creation of partnerships among 
tourism industry players and thus offers a unique opportunity 

heretofore unavailable in the region.”



SO WHAT’S THE GOAL? 

Easy

Affordable 

Relationship forming



Category Data

Total Views of Marketplace Home Page 17,350

Average time on Marketplace Home Page 02:12

Total Views of Bayou City Art Festival Product Detail 

Page

1,410

Average time on Product Detail Page 02:38

Passes sold 74



• Native Pass

• Enhanced Partner for 

Spring Break

• 311 Clicks



MEDIA STRATEGY
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PROSPECTING

Demographic

• Adults 25-54

• HHI  $75K+

Geograph ic

• Pr imary

• Secondary

Contextua l

• T rav e l

• Enter ta inment

• Ev ents
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INTENT

Travel Behavior

• Hotel Searches & Bookings

• Flight Searches & Bookings

• Trip Planning & Intent

Search Retargeting

• Targets users based on web 

searches

Past Visitation

• Target users who have 

previously visited Houston
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IN-MARKET

Retargeting

• Past site visitors

Engaged Users

• Users interacting with brand 

placements

• Actively looking for things to do 

on the Marketplace site



CAMPAIGN SUMMARY

PROGRAMMATIC
DIGITAL

MOBILE 

NATIVE
Position media and content within the natural environment of the 

websites consumers are already interacting with

NATIVE

EMAIL Deploy custom emails to reach consumers within a direct 

response environment 

Reach consumers on their mobile devices and target based on 

visitation or travel behaviors – in market visitation measurement

NATIVE

Data driven display delivered to audiences based on demo, geo, 

and behavior indicators

NATIVE



PRIMARY IN-STATE:
• Dallas-Ft. Worth 

• San Antonio 
• Austin 

• Beaumont-Port Arthur 

• Waco-Temple-Bryan 
• Tyler-Longview(Lufkin & Nacogdoches)

• Harlingen-Weslaco-Brownsville-McAllen

• Corpus Christi

SECONDARY OUT-OF-STATE:
• Los Angeles CA

• Baton Rouge LA
• Oklahoma City OK

• New Orleans LA

• Lafayette LA
• Shreveport LA

• Lake Charles LA

TARGET MARKETS



CREATIVE











PRELIMINARY
RESULTS



13.6MM 

Impressions

207K 

Site Actions



Marquee Partner - $5,000

• Prime placement in marquee banner with button for spotlight experience in 

marquee 

• Featured in primary campaign creative

• Experience featured in call to action creative that leads to product detail 

page

• Option for pixel placement in banner ads

Featured Partner - $2,000

• Prime placement at top of page

Native Ad Partner

• Non-Marketplace partners will 

have a link off to their sites and 

different buy-in levels

• Marquis - $6,000

• Featured - $2,500

• Enhanced - $4,000

• Highlighted - $1,500

• Basic (below Highlighted) 

- $1,000

Enhanced Partner - $3,500

Highlighted Partner - $1,000

• Prime placement as rotating content piece on page 

• Experience featured in call to action creative that leads to product detail page

• Prime placement of your experience on page



SUMMER – 5/27 – 9/2

FALL – 9/9 – 11/18

HOLIDAY – 11/18 – 12/31



QUESTIONS?

Emilie Harris

Tourism Project Manager, Visit Houston

eharris@visithouston.com

Bill Steinke

Group Media Director, MMGY Global

bsteinke@mmgyglobal.com


