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2018 Trends

• Travel volume grew—growth is slowing

• Overnight travel accounts for half of all stays

– Business accounts for 17% 

– Leisure accounts for 83% 

(all the growth is concentrated here)
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GENERATIONS OF U.S. TRAVELERS

Millennials, 

28%

GenX, 

31%

Boomers, 

35%

Silent/GI, 

6%
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Challenges

• Weaponization of travel

• Economy

• Weather related disasters
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MARKET MIX
ORIGIN, PURPOSE OF TRIP, GENERATIONS
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Texas Travel Market Mix

Sources: DK Shifflet & Associates, Travel Market Insights, Dean Runyan and Associates

224.3 Million (2018p) 

Day and Overnight

Person-Trips Travel Spending

Trip Purpose

$64.6 Billion (2017) 

Destination Spend Only

Overnight Domestic Only
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Overnight Domestic Leisure Travelers 

Stays based.

Source: DK Shifflet & Associates

Total US

Older

Texans to Texas Non-Texans to Texas

Younger
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DIRECT TRAVEL SPENDING, EMPLOYMENTAND EARNINGS
16

ECONOMIC 
IMPACT



Estimates shown in current dollars, not adjusted for inflation ($ Billions). Includes spending at destinations, resident air travel, travel arrangement and 

reservation services, and convention and trade show organizers.

Source: Dean Runyan and Associates.

Direct Travel Spending (2009-2018, $ Billions) 
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Annual percentage change. Data points above the shaded area indicate expansion in that year. 

Source: Dean Runyan and Associates. Last updated: April 2018

Spending, Employment and Earnings (2009-2018, %Change) 
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Gulf Coast Tourism Region (2018) 

27%
Share of Texas travel 

spending

27%
Share of Texas hotel 

inventory
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Questions 
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City of Houston Tourism Economic Impact

12.6 Billion Direct 
Spend 

$1.2 Billion 
Tax Revenue 
Generated

88.4K Travel 
Generated 

Employment



Houston Sub Markets

Source: STR



Occ Trends – 12 month rolling Feb 2019
(top 5 markets and 2 airports)

Source:STR



ADR Trends – 12 month rolling Feb 2019
(top 5 markets and 2 airports)

Source:STR



Source: Travelclick



Who is Houston’s target leisure domestic visitor?

5% from Louisiana

63% 

From Texas

Source: OmniTrak Travel Trak America Profile



Lisa
60% Female
44 Years old
60% Married

Source: OmniTrak Travel Trak America Profile



49% of target ranks Houston as having a variety of nightlife and entertainment options

Source: OmniTrak Travel Trak America Profile



52% of target ranks Houston as a great place to shop

Source: OmniTrak Travel Trak America Profile



44% of target ranks Houston as culturally diverse

Source: OmniTrak Travel Trak America Profile
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