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Space Center Houston
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Partners

• FIRST Robotics

• Similar missions 

• Unique programing catered to the audience
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Diversity, Equity, Inclusion and Accessibility

• Multilingual staff and materials

• Sensory Sensitive Evenings

• Alzheimer’s Association of America 

collaboration

• Dogs for the Blind

• Inclusivity Officer and Cross Departmental 

Committee
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Space Center Houston Mobile APP



Tourism
Marketing



Targeting local/regional audiences
Merry Mansions at The Houstonian

• Hotel Package

• MansionsGingerbreadDisplay in lobby

• Storybook, Kids’ Coloring Book

• Entertainment in lobby

• Merry MansionsCocktailMenu

• Bus Tours (VisitHoustonTexas.comMarketplace)



Azalea Celebration Weekend
• Coordinatewith RiverOaks GardenClub’s Azalea Trail

Ticket sales location

• Hotel Package includes ticket to tour

• ManorHouse Prix Fixe with rose’

• Trellis Spa Azalea Mani-PediTreatments

• Pink Potions in The Bar

• RegionalGardenClubs

Targeting local/regional audiences



Travel Agents/Consortia



Drive-Market 
Consumer Marketing
Thursday, April 25

Gwen Watkins | Chief Marketing Officer, Houston Symphony



MFAH Experience
Oscar de la Renta
Partnered with Visit Houston on co-op advertising & packaging

• A fashionable weekend experience

• The Visit Houston marketplace 
hosted a fashion weekend getaway 
package

• Social media retargeting included 
those who visited the Visit Houston 
webpage



MFAH Experience
Oscar de la Renta

• Targeted Dallas primarily, along 
with other drive markets, with 
social media

• Culturemap Dallas promo alert

• Coverage on Dallas local TV

• Invited fashion influencers from 
Dallas and other markets to come 
to Houston and have a free 
exhibition experience and stay at 
partner hotels





A Grassroots Approach

• Houston Symphony’s 
Hispanic Leadership 
Council

• Local and Texas-based 
organizations

• Flyering at related 
events

• Social media “toolkit”



Public Relations
• Vocalist 

Isabel Marie Sanchez 

• Media visits in Houston in 
early April

• Follow up visits in Corpus 
Christi and San Antonio 
with sister stations



Paid Support
• Digital geotargeting of 

look alike audiences on 
Facebook and 
Instagram

• Expanding zip codes in 
Pandora and Spotify 
ads

• Small radio buys and 
give aways in key 
markets


