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Returning Member How-To- Guide

Click “Renew Your IGLTA Membership”

IGLTA MEMBERSHIP APPLICATION
REGISTER YOUR BUSINESS TODAY

On a global scale, LGBTQ+ travelers are using IGLTA as a resource to find businesses that welcome the LGBTQ+ community into the world of travel. Make it easy. Join us to be part

of a global, LGBTQ+ welcoming tourism community that includes major corporations, as well as many localized| es and organizations.

Membership is open to any individual, association, corporation ar partnership directly or indirectly involve

Together we can help LGBTQ+ travelers see more of it.

Become An IGLTA Member Renew Your IGLTA Membership

Sign into your IGLTA Account.

Sign In
SIGN IN BELOW IF YOU ALREADY HAVE AM IGLTA MEMEERSHIP ACCOUNT.

USErname
PLEASE EMTER YOUR USERMAME.
&

password

PLEASE ENTER YOUR PASSWORD

If you do not know your login credentials you will need to reset your account by clicking the

“CAN’T ACCESS YOUR ACCOUNT?” hyperlink featured above.

+ travel industry. It's & big market and this is a big world.
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4. Next, to secure your membership you will need to click “Membership: Rejoin” within your
Company Profile Admin page.

HAPPY PLACE TRAVEL Membership Info
(#135206)

MEMBERSHIP THROUGH: S
HAPPY PLACE TRAVEL

CARIEEEAN RESORT & CASING
1234 HAPPY DR , ;
NEW YORK, MY TYPE: GENERAL BUSINESS

MEMBER TYPE: LATIN AMERICA, AFRICA. AND
Upload Photo ASIA 301+ EMPLOYEES

RESCRT & CASING -
Demographics

. 4 ™7 ™
Description I\ My Listings fll\ Membership: Rejoin ,.' —

There are no demographics to display.

5. Select “Renew” on the next page.

FAQ

1] Partner Type Membership Name Type

35 . Aruba Cariobean Resort Latin America, Africa, and Asia 307+ Employess &31/20

6. Select your Membership:

e Please Note: Membership Rates are based on organization type, employee number and
location. If you have any questions, please contact membership@Iglta.com. Not all IGLTA
membership types are listed in the photo below but serves as a reference to what the
webpage will look like.

Selecta Membership Rate*

GENERAL MEMBERSHIP

101-300

Employees

$1825

301+
Employees

$5700

CVBS/TOURIST BUREAUS

TRAVEL AGENCIES

6-199 200+

Travel Agency Employees: Travel Agency Employees

$455 $1825
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7. Please note, you must click the small box below the membership options agreeing to honor and
recognize the IGLTA Professional Code of Conduct. Each member will conduct business with strict
adherence to the laws and regulations of the state and country where IGLTA is incorporated and
in accordance with business or professional codes adhered to within the travel industry.
Furthermore, all IGLTA members agree to conduct business in accordance with generally
accepted ethical business practices. Click here to review the Professional Code of Conduct.

8. Once you have made your membership selections and agreed to the IGLTA Professional Code of
Conduct please select “Continue” at the bottom left of the page.

9. You can select Membership Add-on’s including E-Blasts and Enhanced Listing Upgrades. To opt
out you can select “Go to Cart".

DEsEeTouR R “ R

INCREASE YOUR BUSINESS OUTREACH (OPTIONAL)

s2495

SELECT YOUR MEMBERSHIP UPGRADES (OPTIONAL)

n u

10. On the next page you can “Apply Promotions”, “Update Your Cart” or “Proceed to Check out”

Description Quantity Price Subtotal
50 EMPLOYEES 1 £335.00 £335.00

OMNE TIME ADMINISTRATIVE FEE 1 510000

JU HAVE RECEIVED A PROMOTION CODE, ENTER IT HERE (THIS FIELD IS NOT REQUIRED)

Apply Promotion )

Update Your Cart 1l Continue Shopping

-----------

11. Once you select ”Proceed to Check Out” you will apply to pay for your membership via Credit
Card. If you would prefer to pay via Check, Wire or ACH please reach out to
Memberhsip@iglta.org and we will provide you with an invoice and necessary details.

Welcome back to IGLTA! We are thrilled to have you as a part of our network again. If you have any
guestions, please don’t hesitate to reach out to our membership team.

Next Steps: Check out our Membership Resources Page. This page will help you get the most out of your
IGLTA membership benefits.
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