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Top Chef: Downtown lowa City

06

NOV

HotelVetro
November 6, 2016
5:00pm - 8:00pm

Top Chef: Iowa City Downtown District is the local
culinary event of the spring. Downtown and Northside
Marketplace restaurants prepare signature..Learn More

Friday Night Live Music With White
Lung

10

Nov Cedar Ridge Distillery —

November 10, 2016 -3 -

6:00pm - 9:00pm WELCOME T0 HOTELVETRD

Bringing all the energy, unique guitar work and lyrical lowa Cit\f‘s most comfortable stay
prowess Rolling Stone, Pitchfork, NME have praised them
forin the past few years, White Lung curated..Learn More

&3 Share

Mobile Banner

¢ Give “ready-to-spend” visitors
one-click mobile access to your
business NOW

¢ Photo (70x50 Pixels)

o Copy (45 characters)

Home Page Sponsor

¢ Showecase your business to visi-
tors on the “entry page”

e Photo (540x419 Pixels)

e 1stline (20 characters)

e 2nd line (45 characters)
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Get our Visitor Guide Enewsletter Sign-up

Learn about everything to do in Iowa City! Receive coupons, event info and much more!

Download the Guide >

destination travel network’

For pricing and program details: advertising@DTNads.com
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A CITY a Responsive website design
THINGSTODO EVENTS RESTAURANTS PLACESTOSTAY PLAN allows advertiSing to display
- —_— on multiple devices.

JIMMY JACKS

§ SEE MORE: Restaurants

RESTAURANTS

What do pie shakes, creamed com and slabs of bacon have in common? They're all part of the reason to visit Towa City’s curious communities

Page Sponsor
e Secure targeted placement on
category-specific pages for
premium visibility
e Photo (540x419 Pixels)
comfort food and traditional staples to unexpected combinations coupled with the freshness of local ingredients, you’lL it difficult to )
choose a single dining establishment that rises to the top. With dishes like burrata, tuna crisps and balsamic chigkefl flatbread, your taste buds ] 1St l| ne (2 0 C h ara Cte rs)
are sure to be quite pleased. ;
e 2nd line (45 characters)

Restaurants that have been around for generations to enjoy stand alongside others that have opened within the last few years — on both sides.

these business owners have a dedication to their craft and offer high quality food and experiences.

Looking for a new twist on an old favorite or something new and inventive all together? Options abound in whichever cuisine yo

Locals Love Us
What does this icon mean? Locals Love Us starts with locals voting for their favgsi€ places through an online survey. Only local voices count,

because locals want to share what they know and love about the area. ThyseGhout our site and visitor guide you'll see what the locals love

distinguished by the icon.

Run of Site Banner

e Be seen on nearly every page
of the website with title, image
box, tag line and website link

e Photo (540x419 Pixels)

e 1stline (20 characters)

e 2nd line (45 characters)

REGIONS N CATEGORIES e Keyword

CRETT Featured Listing
e Stand out from the crowd- put
your company listing at the
top of your industry category
orgiirisgAdi Be s e Bright colored border and
it s e neh optonsncluding more listing detail
¢ Visit Website button

Sort By: Recommended | Distance 1-100f58 > >

HIGH GROUND CAFE

OMAPIT @ DETAILS VISIT WEBSITE

Spotlight Text Links

¢ Highlight unique offers with
“run of site visibility” that is
easily updated seasonally

¢ Photo (240x175 Pixels)

s, i 7
S e Copy (35 characters)
EXPERIENCE LIVE FASION AT YOUR DELECTABLE EAT PLACES TO REST
MUSIC AND MORE FINGERTIPS..MORE DOWNTOWN. MORE YOUR HEAD...MORE

For pricing and program details: advertising@DTNads.com



