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Marketing Communications  
To: Maura Gast, Executive Director 

From: Diana Pfaff, VP Marketing Communications | Monty White, Director of Marketing 

Date: August 15, 2018 

Re: July 2018 Board Report 

 
Marketing and Advertising Analytics  

 
RFPS  
 
The number of RFPs received in July was nearly the same as the previous month with 82 RFPs (average) and 
38,821 associated room nights (above average).  
 

 

 



 

■  Page 2 

 
  
Website Traffic 

Website traffic remained high in July with 45,001 total sessions and 36,641 total users visiting both sites. The 
Visit Irving site continues to see an unusually high volume of traffic with 32,217 sessions (well above average). 
Traffic to the Visit Irving site peaked on July 4th with 2,962 sessions. The Irving Convention Center website had 
12,784 sessions (slightly below average) and peaked during the Let’s Play Gaming Expo with 1,063 sessions.  
 
The number of visitors to the blog remained steady with 6,723 pageviews and 5,348 unique pageviews. The 
top blog posts in July were, “Cool Irving Treats,” with 872 pageviews, “Keeping Cool in Irving,” with 616 
pageviews, and “Things to do in Irving in July,” with 598 pageviews.  
 
In July bounce rates on the Visit Irving website dropped by more than half to an average of 26% with a 13% 
bounce rate on the blog. The bounce rate measures visitors that come to a website and then quickly leave - they 
bounce away. Low bounce rates are a positive indicator. Average bounce rates vary by industry and website type; 
an average bounce rate for a content website such as the Visit Irving site is between 40-65%, while 20-40% is 
considered excellent.  
 
The CVB’s content creation program continues to add new content each month. The program, which utilizes local 
writers, has added or revised 31 pages on the Visit Irving Site with four pages currently in process. In July, the 
content creation program was extended to include the Irving Convention Center website. The content audit 
identified an 27 initial pages on the convention center site to edit or create and that program is now underway.  
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Advertising and Paid Search  
 
Advertising engagement dropped in July to 2,881 advertising impressions and 1,018 site visits. The drop is 
largely due to the end of two of the highest performing campaigns, iExplore, which generated 7,212 impressions 
and 3,818 site visits during it’s run and the Connect 360 digital campaign, which generated 5,544 impressions 
and 2,931 site visits. Both ran for three months and are not planned to run again in 2018.  
 
In July, MPI was the top performer with 763 impressions and 118 site visits. The second highest performer was 
Tegna Media is 668 impressions and 634 site visits followed by TripAdvisor with 284 impressions and 150 
site visits. The Google AdWords paid search campaigns decreased in July with 46,012 impressions, 4,985 site 
visits and seven RFP submissions.  
 
 

 

 
 
 
Hotel and Flight Bookings 
 
Information available through the ADARA Magellan travel intelligence platform indicates people who viewed the 
bureau’s digital advertising or visited either website booked 81 reservations for 216 room nights, which 
accounts for about $24,293 in hotel revenue in July. Travelers also booked about 117 flights. The platform has an 
attribution window and final numbers for July won’t be available until the attribution period has finished. This fiscal 
year, these individual bookings have generated approximately $447,766 in hotel revenue.  
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Hotel and Flight Bookings, cont. 
 

 
 
Social Media 
 
Social media dropped slightly in July, but remained strong with 936 new followers (average). Total influence is 
now at 81,019. The Visit Irving Facebook page experienced the largest increase with 838 new likes for a total of 
51,875. The second largest increase was on the Irving Convention Center Facebook page with 76 new likes. The 
total check-ins for the Irving Convention Center is now 173,475. 
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Social Media, cont. 
 

 
 

IRVING CVB/ 
IRVING CC 

 

 
Facebook 

Likes 
 

 
Facebook 
Check-Ins 

 
Twitter 

Followers 

 
Instagram 
Followers 

 
LinkedIn 

Visit Irving Texas 
Impressions 
Profile Visits 

51,875 
148,811 
112,375 

 5,411 
20,000 

756 

5,411 
33,890 

581 

Convention Center 
Impressions 
Profile Visits 

12,315 
553,211 
241,481 

173,475 2,439 
6,501 
340 

1,880 
397 

273 

 
Impacting Irving 

 

 
1,039 

 

 
 

 
 

 
 

 
 

 
Hashtag – #VisitIrving  
Irving Convention and Visitors Bureau user name on Twitter, Instagram - @VisitIrvingTx 
Irving Convention Center user name on Twitter, Instagram - @IrvingTxCC  
 
 
Social Post of the Month 
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Earned Media Analytics  
 
 

 
IRVING CVB | IRVING 

CONVENTION CENTER COMBINED 
MEDIA VALUES 

 

 
1st 

Quarter 
 

2nd 
Quarter 

3rd  
Quarter** 

4th 
Quarter TOTALS 

 
MEDIA IMPRESSIONS* 

 

 
417,732,153 

 

 
111,009,256 

 

 
187,711,911 

 

 
62,392,331 

 
778,845,651 

 
ADVERTISING EQUIVALENCY+ 

 
$904,213 

 
$1,020,837 

 
$1,736,336 

 
$577,129 

 
$4,238,515 

 
PUBLIC RELATIONS VALUE++ 

 
$2,712,639 

 
$3,062,511 

 
$5,209,008 

 
$1,731,387 

 
$12,715,545 

 
*The number of media impressions is based upon the readership or audience numbers for each media outlet, as 
supported by the published circulation or audience numbers. 
+Advertising equivalency is the dollar value of the editorial coverage if the same amount of space or airtime was 
purchased through traditional advertising.   
++From a measurement prospective, public relations value is traditionally estimated at three times (3.03x) the ad 
rate since it comes in the form of editorial coverage. 

 
Attachments 

 
 

 GoNOMAD ran a lengthy feature on the Ruth Paine House Museum, written by Jackie Finch, who 
attended the Irving CVB’s press trip over Memorial Day Weekend. 
 

 Let’s Play Gaming Expo at the Irving Convention Center July 27–29, generated local media interest 
from all mediums - print, broadcast and digital.   

 
 June Social Stats (Visit Irving Social Media Impact Numbers) 
 
 June Insights (Irving Convention Center Social Media Impact Numbers) 

 
 



 

 

 



 

 

 

 

 

 



 

 

 



 

 

 



 

 

 

 

 



 

 

 

Link to article: https://www.gonomad.com/113717-irving-texas-and-the-house-where-lee-harvey-oswald-stayed 

 

https://www.gonomad.com/113717-irving-texas-and-the-house-where-lee-harvey-oswald-stayed


Let’s Play Gaming Expo Media Recap 
 
 
ONLINE: 
 
July 29 CW33 NewsFix Online Video July 29, 6:01 PM  - 58.9K Impressions 
Let’s Play Gaming Expo in Irving brings fun from all eras to all ages 
 
 
BROADCAST: 
 
KDFW-DAL (FOX) 
July 28  - Good Day Saturday – 70.9K ImpressionsX4 
Aired at: 
7:38 AM 
7:48 AM 
8:12 AM 
8:42 AM 
 
July 28  - FOX 4 News at 9 – 102K Impressions 
Aired at 9:52 PM 
 
KXAS-DAL (NBC) 
July 28 – TODAY – 72.4K Impressions  
 
July 26  - NBC 5 Today at 11 – Weekend pics – 39.3K Impressions 
 
WFAA-DAL (ABC) 
July 20 Good Morning Texas  - 5 minute segment – 35.1K Impressions  
 
KRLD Radio 
July 26 – Aired six times 
 
 
PRINT: 
 
GuideLive July 17 and July 22 – 144K impressions X2 
Let's Play Gaming Expo at Irving Convention Center at Las Colinas 
 
See clip next page. 
 
 

http://cw33.com/2018/07/29/lets-play-gaming-expo-in-irving-brings-fun-from-all-eras-to-all-ages/
https://www.guidelive.com/things-to-do/307635/lets-play-gaming-expo-irving-convention-center-at-las-colinas


 

 

 





 

 

 

 

 

 

 

Social Media Insights – July 2018 

Followers  1,889 
   9 

   488   IMPRESSIONS 

     

   

Followers  12,315 
  76 

  553,221  IMPRESSIONS 

  241,481  USERS 

  173,475  CHECK-INS 

   

Followers  2,439 
  15 

  6,501   IMPRESSIONS 

  340   PROFILE VISITS 

   

   


	August 18
	GoNomad_The House Where Lee Harvey Oswald Stayed_Finch_July2018
	Let's Play Gaming recap
	July 2018 Social Insights
	July Insights

