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businesses maximize exposure digitally on
the world'’s largest platform.
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Google Business Profiles

Photo Best Practices



Uploading Photos
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1. INFORMATIVE

What would a potential visitor want to
know or see about this place? Consider
the scope, the scale and the context of the
place you're capturing.
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1. INFORMATIVE

What would a potential visitor want to
know or see about this place? Consider
the scope, the scale and the context of the
place you're capturing.

2. ATTRACTIVE

What makes this photo eye-catching?
Consider color, contrast, saturation,
lighting, focus and leading lines.




1. INFORMATIVE

What would a potential visitor want to
know or see about this place? Consider
the scope, the scale and the context of the
place you're capturing.

2. ATTRACTIVE

What makes this photo eye-catching?
Consider color, contrast, saturation,
lighting, focus and leading lines.

3. RECENT

Customers want to know what things
look like right now, the're looking for
reassurance - yes, this place is open,

yes it's safe, etc.
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This photo is good! It's both informative
and attractive. Easy to understand what it
is, where it’s taken from, bright colors
good contrast, good framing.

This photo is bad. It isn’t attractive -
off-kilter horizon, muddy colors, and it

isn't particularly informative - unreadable
signs/context.




Upload public photos of Cutter's

“  Upload

of

Cancel

-//www.ragacuuery.corm

& Edit profile

Business information
Let customers learn more about your business

Hours
Let customers know when your business is open

Products
Showcase products sold by your business

Photo
Let customers peek inside your business

Drag photos here

Or, if you prefer...

As

Posting publicly as Cutter's cutlery ?) Learn more

B R oo i B T et asr el pe e o

Add
photos

Back to “Edit
Profile” but
select “Photo”
option this time.
Drag and drop
or upload
Images.




Photo Best Practices

Only upload photos you created or
own the complete rights to.

Upload at least 4K images
(3840x2160).

Don't use filters - limit your edits to
brightness, color, contrast &
saturation.

Avoid seasonal images, unless that'’s
relevant to the location you'’re
shooting.
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Photo Best Practices

Keep your vertical and horizontal
lines as straight as possible.

Shoot mostly horizontal images -
the products make much better use
of them than portrait images.

Interiors without people are
preferred to those with people.
Avoid identifiable faces & PIl, or
have release forms.



Google Business Profiles

Flagging Photos
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Google Business Profile Manager Q

Home

Overview By owner By customer 360 Video Interior Exterior > =

Posts

Info

Menu

Food ordering

Insights

Reviews

Calls

Messages

Photos
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Bookings

Products

Website

Users




Images may be subject to copyright.

Why are you reporting ffe hateful or sexually explicit
this photo? (Required)

Email address:
(Required)

reCAPTCHA verification:

[Requiced) I'm not a robot




Google Business Profiles

Questions and Answers



Questions &
Stick House ‘ﬁ; AnswerS

Do they have gluten free noodles? : Qu e Sti ons &
ito 1 [ Answer Answers is a public
g‘_ Kelly Kantola . featu Fe WhiCh

A :

Local Guide - 59 reviews - 46 photos

appears as part of
it A your Business
Profile. Anyone can
ask, and answer
questions about

your business.

1(5 Like

1 more answer




Question about Barber...
6030 Barber Motorsports Pkwy,...

g Kimberly Janovitz
a year ago
When is the fall motorcycle meet

3 R

@ beardyblu
18 months ago

Id say in the fall
i 2 Fa

a Add an answer publicly >
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Question about Barber...
6030 Barber Motorsports Pkwy,...

Kimberly Janovitz
ayear ago

When is the fall motorcycle meet

3 R

\,

RMW2

a year ago

Always the 2nd weekend of October. ...
NOTE: If the 1st of October falls on a
Sunday, - the 2nd weekend (Fri. thru
Sun.) will be the 5th, 6th, and 7th.

2 R
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beardyblu

18 months ago

Add an answer publicly >

< ® u

Questions &
Answers

But... they often get
answered faster by
Local Guides than
they do by the
businesses, and the
Guides aren’t always
right.



Josh Wray

Local Guide - Level 6

2,003 points >

am—

1,500 5,000
Contribute Reviews Photos Edits
2108 @ 916,509 Date v
’?5 - The Ravenite Pizzeria

102 N Section St, Fairhope, AL 36532

What is a Local
Guide?

e Photos
e Videos
e 360s

e EditFacts
e Add Places

e Questions &
Answers

e Reviews

e Ratings




Of audited listings had questions Have answers from the business
from customers owner



How many inches is it

ib 4 [ Answer R
Glenn Stoops
Local Guide - 8 reviews - 4 photos
a year ago

151 feet tall. 305 feet high.

What is the quality

15 1 D Answer R

ﬂ maj sdq
&3 Local Guide - 51 reviews - 196 photos

7 months ago
Top

What possible penalty does she face?

does the statue of liberty wink

D Answer R

[
g Old Man
€3 Local Guide - 153 reviews - 448 photos

6 months ago
Not to all....:-))

Hello how are you?

i 1

A

D Answer R

Hemanth Ravi
Local Guide - 65 reviews - 146 photos

6 months ago
| am Fine@

G633 PR

1 more answer

Questions & Answers is also generally
full of some pretty crazy stuff - soit’s
worth checking your listing.



What's the history of the statue of liberty and did a panda make it?

ib 1 [ Answer R

. \Valéria Dacanal Garcia
& Local Guide - 190 reviews - 577 photos

8 months ago
Hi! Access the website. There are many informations there @

G2 P
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Google Business Profile Manager

Manage locations

S
-_

[

Settings ]

®

Support

Make sure you
have notifications
on and check your
answers
frequently.

Q

_

Customer reviews

ts when customers post reviews of your business to your Business Profile
istai ot

e
_

e——

Questions and answers

Alerts about questions and answers posted to your Business Profile

Photos

Tips and updates about photos on your Business Profile

Business Profile health

Alerts and suggestions to help you keep your info accurate on your Business Profile

Insights

Personalized insights and tips about your Business Profile

Product updates

Occasional updates about new features and offers to improve your Business Profile

Posts

Updates and suggestions about posts on your Business Profile

Feedback

Occasional opportunities to send product feedback to Google

Mobile Notifications

Google My Business mobile app

llcee the Crannle Mvu Riicinece mnohile ann tA arrcrece valir notifiecatinne cattinAae far varir mohile
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Q(_Reply @Reply All Q)Forward
Sun 4/22/2018 3:54 PM
GM  Google My Business <googlemybusiness-noreply@google.com>
Rick McMahan added a new question to your listing

To CA.Clark@milespartnership.com

@ f there are problems with how this message is displayed, click here to view it in a web browser.

Google My Business

THE MODERN HONOLULU

Rick McMahan added a new question
to your listing

"Does every room have a balcony?"

— THE MODERN HONO...

m 1603, 1775 Ala Moana Bivd,

Hon...

REPLY NOW

REPORT THIS QUESTION @

Learn more oéle Play Ask an expert

o .’ App Store !l

Google LLC 1600 Amphitheatre Parkway, Mountain View, CA 94043 USA

This email was sent o you because you indicated that you'd like to receive nofifications about Questions and Answers on
your business listing. If you don't want to receive such emails in the future, please unsubscribe here. You can also change
your preferences on your Google My Business settings page by logging into https://business.google.com/settings

THE MODERN HONOLULU

1603, 1775 Ala Moana Blvd, Honolulu, HI
& All questions

Rick McMahan o
Does every room have a balcony?

il Helpful?

THE MODERN HONOLULU (Owner)

Add an answer publicly

KatE
Local Guide - 14 reviews - 15 photos

4 days ago

Not all but most.

i 2

Rajesh Bahadur
Local Guide - 11 reviews - 40 photos

4 days ago
Most of yes.

|b Helpful?

vicky scharlau
Local Guide - 4 reviews - 131 photos

4 days ago
Nope.

e Lok 10




< Question about Barber...
6030 Barber Motorsports Pkwy,...

g Kimberly Janovitz
a year ago
When is the fall motorcycle meet

3 R

@ beardyblu
5 18 months ago

Id say in the fall
i 2

Q Add an answer publicly >

< @ n

~ilay i uic Lol
of paradise.

\Ahv RAanl, Nirant

What would you like to
report?

OFF-TOPIC I

NO LONGER APPLIES I

ADVERTISING OR SPAM

HATE, VIOLENT OR INAPPROPRIATE

INCORRECT INFORMATION I

SOMETHING ELSE

2rs

After you've
provided your own
answers, report
the bad answers in
your profile.



Questions & Answers

Know this place? Answer quick questions

Review summary  Write areview

©)
Rooms - 3.9 %k k%

Guests liked the large, clean, updated rooms, though
some said maintenance could be improved - Rooms had
views - Some guests noted the rooms could be quieter &
beds could be improved

Location - 4.4 Y% % %
Near the beach; shopping & sightseeing nearby - Easily
accessible by car - Near public transit

Add a photo

Service & facilities - 4.3 J ok Kk
Guests enjoyed the pool - Guests appreciated the friendly
staff - Guests spoke highly of housekeeping

View all reviews

miles

THE MODERN HONOLULU

1603, 1775 Ala Moana Blvd, Honolulu, HI

Does every room have a balcony?

E Answer

A sipful?

KatE
Local Guide - 14 reviews - 15 photos

Not all but most.

i 2

Ask a question

THE MODERN HONOLULU
5 more answers

=  THE MODERN HONOLULU

<ing available? Posting publicly
[

E Ans

slpful?
How far is the hotel from Ala Moana Shopping area?|

Ryan Devlin
Local Guide #83 reviews - 193 photos

In theglctual hotel it's valet parking only. There's
bill in addition to the $35 per night. Self pai

i 2

CANCEL

POST

Questions & answers

. Ask a question
See all questions (2)

9 more answers




Google Business Profiles

Reviews and Online Reputation



Respond to Reviews S:re Kreuher e

4 3 6 * * * * i 393 reviews Sort by: Newest v

Jean Philippe Guy

CU Sto m e r reVieWS a re @ Local Guide - 119 reviews - 642 photos

* & 2 months ago

posted by u S e r'S d i re Ct I y 'to Very disappointing experience. High dollar with sub par food and very average service. Not worthy of a

Michelin Star.

your Google Business Ty

Response from the owner 2 months ago

Profile. They appear Dot b o

Thank you so much for taking the time to share your feedback about your experience at Gabriel
W h e reve r yo u r p rOﬁ | e Kreuther. We are very regretful to hear that we did not meet your expectations. If you would allow, |

would love to be in touch with you to further discuss your experience. | can be reached at
appears, and are the source

Best Regards,
Jean Lee

jean@gknyc.com. Thank you in advance for your time and | look forward to speaking with you.
«“« O ”»
Of you r Sta r ratl ng Guest Relations Manager

Felipe Archondo
Local Guide - 1 photo

% %% %% 2 months ago

Ready2 Retire
Local Guide - 32 reviews - 1 photo

% %% k% 2 months ago - |m

Kenny Yuen
" 1 review



Respond to Reviews

The Average Conversion Rate of Business Locations
by Their Average Reply Rate

Respond to 30% of
your reviews for an o

80% boost in P
conversions. A
Responses show E %
you are attentive to P e

0%

CUStomerS 0% 10% 20% 30% 20%

Average Reply Rate @® smB . ENT

*Dots represent clusters of locations that have similar reply rates and conversion
' . . .
uberall rates and the line represents the trend of conversion rate increase.

https://uberall.com/en-us/company/press-releases/study-brick-and-mortar-businesses-small-increase-in-online-ratings-boosts-conversion-by-25-percent



https://uberall.com/en-us/company/press-releases/study-brick-and-mortar-businesses-small-increase-in-online-ratings-boosts-conversion-by-25-percent

miles partnership sarasota X §§ Q

[
Responding to
Q Al B News [ Images © Maps < Shopping : More Tools
About 651,000 results (0.62 seconds) reVi ews

miles  YOUT business on Google
Instead of “Edit

&% © 1,448 views this month
,,
profile” select

Get more reviews  : Turn more views : Add exterior photo ~ : Ke “ C u St ome rs” on t h e

@ Edit profile 22 Promote

to customers ug
Share your review form Complete your profile to Help customers locate Ar S E R P proﬁ Ie ed it
with past customers convert your 1029 monthly your storefront an
views into customers > b OX
g A .
o= < : @, ..4

Only managers of this profile can see this



& Customers

Reviews

UES

PARTNERSHIP

Responding to

View and reply to feedback from customers on Search and Maps

Messages

R e U i e
View and respond to messages from your customers > I ws

Q&A
Answer que

& Reply to review i X
1 .
Cutter's cutlery
50 ***** 2 reviews @
Michelle Clark
Sort by Local Guide - 90 reviews * 991 photos
Most relevant Newest Highest Lowest H4 444 16 Jun 2019
Very lovely staff, answered all of my questions expertly.
Michelle Clark
Local Guide - 90 reviews - 991 photos Cutter's cutlery
F ok Ak kK 2 years ago BQ Owner
v Replying publicly
0 /4000
Claude Clark Z
Local Guide - 1 review - 73 photos

This customer will be notified about your reply, and it will be publicly visible on your Business Profile

%k Kk 2 years ago

this place is the best

« Repy 11

Reply



Google Business Profiles




& Jellystone Park at Milt... Q

""""""""" 'ERVIEW  PRICES  UPDATES  REVIEWS  PHOTI P I U I
By owner By visitors OS p a tes

Jellystone Park at Milton
4.3 (207)
3-star hotel

[sm Availability %, Call

gy Jellystone Park at Milton <
*=7@ Nov 11,2021

) Provide high-visibility updates
WE APOLOGIZE about changes in services, special

FOR THE
INCONVENIENCE offers, updates and events.

c,,“O“E p%.

L7 e Free: no cost per click

e Trackable: with views and clicks

OVERVIEW

Ads - Check availability ©

Check in
Fri, Dec 3

Check out
Sun, Dec 5

22~

Check website for rates and availability

We are experiencing a phone outage. The

phone company cannot provide us with an O r‘ With you r' Own a na |yti CS COd eS

update on when the phone lines... more

@ 670 Hidden Paradise Rd, Milton, PA 17847

®

https://www.miltonjellystonepark.com/?...

Jellystone Park atMiton o e Visual:include images or videos

7S
~“@ Nov 7,2021

e Engaging: include direct links to
more info on your website



= Google Business Profile Manager Q

OROANZATION s All Offers What's new Events v
Miles Partnership our posts

New views this
Posted 2 days ago week

1004
The Posts feature in allows

s R E S LR o you to share updates directly
g Posts \ { - L o L3 o

- l' SN on your business listing

X Menu

a Food ordering

Once logged in, go to the

= = Posts tab and click th t
Hook&CookSpecml OS S a an C IC e Crea e
R Nov 30, 2021 - Ja 2022
Bring your fresh Florida Keys catch in and our talented chefs will cook up you b u tto n to get Sta rted
{. Calls up a delicious meal to enjoy dockside. Choose from blackened, grilled, fried or
a combination. Reserve your table online!
Messages *Catch must be cleaned, deboned and filleted. Must be in season and of legal
size.
L] L]
—— Views and clicks are tracked
m Bookings f t
@ 131views § Oclicks « Share post : O r eve ry pOS
@ Products
E Website



0 What's New m Event ‘ Offer ﬂ Product >

Q Need some ideas? Look at some sample posts.

Write your post

Try our new maplg#acon banana short stack! Order it with a
tall flat white to go and enjoy the best breakfast in town! @

100 - 300 words

Order online
Link for your button

http://yourrestaurant.com?utm_source=pastg&utm_medium=email:

Post Updates

Use an attention grabbing photo - bright
colors, simple, single subject.

Focus your message on the first 100
characters.

Add your own tracking codes to your
call-to-action button.

Post early in the week if you're promoting
something the following weekend.



= Google Business Profile Manager Q

Hotels get

Miles Partnership ’ Al Whatisnow Events Your posts

' New views this
OS S ° The Kahala Hotel & Resort Posted Apr 1, 2022 week

5000 Kahala Avenue
1053

Honolulu, HI 96816
Updated just now

United States

u.
=0 Home

Accommodation e
business types m

Reach more
customers

through posts

ih Insights

(finally!) get access
to posts! SR
£ Photos

But, nOt a” the typeS Of Special Offers and Packages

Services Apr1 - May 2

pOStS - O n Iy The Kahala Hotel & Resort is currently offering a selection of packages and

(=1 Website rates to help make your next stay with us even more perfect. Click ‘Learn

More' to see what options are currently being offered.
announcements and 85 i

Learn more

events - no offers. P | e

@ 2.21Kviews 3 15 clicks < Share post

Businesses

Posted Mar 2, 2022
{S} Settings

E]




Maximizing Exposure

Photo Best Practices

Flagging Photos of poor or inappropriate quality
Questions and Answers

Responding to Reviews

Posts

HHREK



In addition to more
traditional agency
services, we provide
support across a wide
variety of Google
Products to improve
exposure, conversion,
quality and accuracy of
information about the
destination and
businesses.

2020+~

Grow with Google

HIGH IMPACT PARTNER

~_

Google
Partner

PREMIER

Google Street View
& trusted

£Y Google Cloud

Partner





