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VisitNC Program Goals

 More people, staying
longer, spending more mone

e Strategic marketing
Investments

e |Leveraging resources
through partnerships
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CompetitiVe Stafé Budgets

State Tourism Office Budgets
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20l4 Year End Highlights

Lodging demand up 5.4%
and RevPAR up 9.3%. R

s _m;\.;_-s_ X

Drove record 5.4 million
website visits.

PR garnered $20.5 million
In ad equivalency.

Partnerships generated more
than $6 million in additional
brand exposure.
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State 6f Origiﬁ o}d
NC Overnight Visitors
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Partnerships Leverage
Resources
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speak to you in person

The Civil War 150 years later
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OA: Co-0Or 5

Issue: April 2016
Spring Avallabllity:  Three (3) Directory Partners
Circulation: 450,000 {FL. GA, AL MS, TN, SC. NC, VA, WY,
4 KY, IL, IN, OH, M|, A, DC, MD, DE, NJ, C
Braoks Luquirs ~ beocks luguiredigaadecom e ; NY, RILMA, VT NH,
or by phone mssz@s.j:g_!_ o Directory [nvestment: $2,000 Per Partner

Co-Or Sri

Issues: September 2015 and May 2016
Partners

449400 (AL FL GA, KY, M5, NC, SC, TN, WV, VA)
$2,500 Per Partner

Fall Availability:

Spring Avallabiity

325,000 National {76% Southeast
Mid-Atlantic or Northeast)
Directory Investment: $2,200 Per Partner

Full-Page Investmer $12,000 Per Partner

Circulation:

Issues: October 2015 and Apri 2016
Fall Availability: Six (6) Directory Partners
Spring Availabllity:  Six [6) Directory Partners
Circulation: 169,354 (GA, SC, TN, VA. DC, NC, FL)

Directory Investment: $5,600 Per Partner

Visit North Carolina | 1.800.VISNG (847-4862)

14

crandall.turner@LGAadv.com partners.visitnc.com
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Leveraging Resources
Through Partnerships

Media Spending
Visit NC Media Budget: W Partners
$3,380,000

® Visit NC

S
6 /
Partner investment: 5 47
$2,100,000 s
3
y

Final Budget: $5,480,000
In Kind Media Partners

-
/
-

Visit NC: $280,000 A

Media Partners: $3,391,000 0 | |
Total Value: Actual $$  In-Kind
$9,126,000
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HOME
OVERVIEW
NORTH CARDLINA BRAND
INQUIRY FULFILLMENT
DOMESTIC TRAVELERS
INTERNATIONAL TRAVELERS
GROUP L EVENT TRAVEL
INDUSTRY RELATIONS
FiLM
CALENDARS
PARTNER OPPORTUNITIES
DIRECTORIES

2012 - 2013 STRATEGIC PLAN

Partner Opportunities

North Carolina 2013-2014 Strategic Plan

partners.visitnc.com

Novermber 13, 2013

In this issue:
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L] TRAC in Cleveland County
Nov 21

. Cucalorus Film Festival
begins
L] NC Skiresorts gear up

...and more

TRAC in Cleveland County region Nov. 21

Tourism-related businesses in Cleveland County and the surrounding regional area will have an
opportunity to work directly with Division staff to learn about its research, development and marketing

dana.grimstead@VisitNC.com

NORTH fChRsJuNh

S = i



End of the infomercial

YOREVER LAZY™

vl Forever Lazy™ Fleeces
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The_company

$200

million
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In 2013, visitors to Johnston County spent more than
$204 million in the county,
generating more than $16 million
in state & local tax revenues.
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Johnston County ranks #22
out of NC’s 100 counties in terms of visitor spending.

NORTH fCARDL!NA




Tourism directly employs more than 1,600 people in
Johnston County with a payroll of $30 million.
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Each resident saves more than $91 each year in taxes
as a result of taxes generated by visitors to the county.

NORTH fCARDL!NA




Got a plan?
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Stay entreprenéurial
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Password

I
:

Email or Phone
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Travel/Leisure

visitnc.com

About Photos Instagram More =

“| Timeline

E 77k people like this
M Jenni ancioni Kr

Invite friends to like this Page

nd 70 other friends %fa YisknrNUI'lh carolina
B 221rs

We're giving away a 22-stop vacation stretching from the mountains to the

coast!
Entering is simple: Tweet your ideal North Carolina vacation stop or

ABOUT > activity using #VacationBIG and #entry

o154 W9

Whether you're looking for adventure or relaxation
mountains or beaches, the rhythm of city life or the
tranguility of nature, you'll find it at

£V, i ig Vi ) iveawav
hitpJiwus visitne com/ The #VacationBIG Big Vacation Giveaway
‘We've built the ultimate vacation with 22 stops taking you from our majestic
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Historic Site near Four Oaks, NC.

Aol Feathide & Sriein 16 johnston county hams smithfield
i nc | Aging Hams at Johnston
County Hams in Smithfield. |

Smithfield, NC. Simply the best.

-_— —

1936. "Peggy Wright House,
Louisburg vicinity, Franklin County,
Morth Carolina. Structure dates to
1796." A house whose paint and
charm are inversely proportional
8x10 negative by Frances
Benjamin Johnston

Eugene Gasj
Products | Love

Bec
‘ And that's the way it was.

VA
The Best Ghost Tales of North
Carolina #eeriesoutheast

ress, |

* Eerie Southeast/Halloween

e =

1936. "Col. Alfred Cooper
homestead. Aventon vicinity, Nash
County, North Carolina. Structure
dates to 1760, reputed oldest
house in county” 8x10 inch
acetate negative by Frances
Benjamin Johnston.

SNTTON COANTY CORT WOUSE. 1, 8 c

L na o O R 'K'".. B Ava Gardner Johnston County
n—— R — Morth Carolina Paper Fan - Other

Johnston County Courthouse

s Mutual NC

NC Courthouses

Kenly Cemetery Kenly Johnston
County North Carolina USA

e Clark B der
@ Find a Grave Cemeteries @ HISTORY

Visit Johnston County North

Carolina
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Ava Gardner Born

December 24, 1922: Ava Gardner
was bomn in Grabtown, a small
farming community near Smithfield
in Johnston County. #movies
#film

Ava Gardner (1922 - 1990) - Find A
Grave Photos - Sunset Memorial
Park, Smithfield, North Carolina,
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. 3} 9 the OId North State
9 Ava Gardner

Making the Cut: North Carolina
Christmas Trees

NC Beer Month Comes to JoCo
Again - Visit Johnston County
North Carolina

6 Craft Beer

@i Cur State Magazine
Coastal North Carolina

Visit Johnston County North
Carolina

na Bailey.
Benson, NC
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These Portraits Of Shelter




Rule-of“j
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A rising tide

all the boats. And a partnership, by definition,

‘1 serves both partners, without domination or

<= unfair advantage. Together we have been partners

in adversity — let us also be partners in
prosperity.

i' ‘ As they say on my own Cape Cod, a rising tide lifts

(John F. Kennedy)

izquotes.com




MARK.SHORE@V1ISITNC.cOM
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