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VisitNC Program Goals

• More people, staying 
longer, spending more money

• Strategic marketing 
investments

• Leveraging resources 
through partnerships



Competitive State Budgets



2014 Year End Highlights
• Lodging demand up 5.4% 

and RevPAR up 9.3%.

• Drove record 5.4 million 
website visits.

• PR garnered $20.5 million 
in ad equivalency.

• Partnerships generated more 
than $6 million in additional 
brand exposure.



State of Origin of 
NC Overnight Visitors
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Partnerships Leverage 
Resources



2015-16 Partner Co-Op Programs

partners.visitnc.comcrandall.turner@LGAadv.com



Leveraging Resources 
Through Partnerships

Media Spending
Visit NC Media Budget: 
$3,380,000
Partner investment: 
$2,100,000
Final Budget: $5,480,000
In Kind Media Partners
Visit NC: $280,000
Media Partners: $3,391,000
Total Value:
$9,126,000
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Partner Opportunities

 
    

   Novermber 13, 2013     

  

 

In this issue: 

• TRAC in Cleveland County 
Nov 21 

• Cucalorus Film Festival 
begins 

• NC Ski resorts gear up 

...and more  

 

 

TRAC in Cleveland County region Nov. 21 

Tourism-related businesses in Cleveland County and the surrounding regional area will have an 
opportunity to work directly with Division staff to learn about its research, development and marketing 

              
            

                
           

                
              

                 
       

                
             

               
              

          

 

dana.grimstead@VisitNC.compartners.visitnc.com



End of the infomercial



The company



In 2013, visitors to Johnston County spent more than 
$204 million in the county,

generating more than $16 million 
in state & local tax revenues.



Johnston County ranks #22 
out of NC’s 100 counties in terms of visitor spending.



Tourism directly employs more than 1,600 people in 
Johnston County with a payroll of $30 million. 



Each resident saves more than $91 each year in taxes 
as a result of taxes generated by visitors to the county.



Got a plan?



Stay entrepreneurial



Great idea



Stay connected



Scan for fans



Rule of 3



A rising tide



THANK YOU!

MARK.SHORE@VISITNC.COM
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