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A Video You Just HAVE to See!



Top 15 Websites in the U.S.
 According to Alexa.com (as of April 2015), the top 15* websites in the 

U.S. are: 
1. Google
2. Facebook
3. YouTube
4. Amazon
5. Yahoo!
6. Wikipedia
7. Twitter
8. eBay
9. LinkedIn
10. Reddit

11. CraigsList
12. Imgur (photo sharing)

13.Go.com
(a searchable directory 
news, stocks, sports, 
and free email)

14.Tumblr
15.Netflix 

Key:– search engine, social network

* It’s Interesting to note that social networks Pinterest is #16 and Instagram is #25, respectively.



Let’s Understand Social Media
Social Media is…

 Engaging
 Powered by the User
 Two-way conversational
 Multi-faceted

Social Media is NOT…

 Traditional Marketing
 Driven by the brand
 One-way
 Forced messaging



Social Media by Definition
 “Social”  – pertaining to, devoted to, or characterized 

by friendly relations.

 “Media”  - the means of communication (i.e. 
television, radio, newspaper, magazine) that reach 
or influence people widely.

Put them together and you have –



a means of communication 
that reaches or influences 

people while building 
relationships.  

That’s the key!



Social Media does NOT take the place of 
one-on-one, face-to-face communication.

However, it can enhance it!



What Do All of These Have in Common?

They are all user-driven!



A Bit About Marketing
“Most organizations spend their time marketing to 

the crowd.  Smart organizations assemble the 
tribe.”

“A marketer can offer a product, take orders and 
move on. OR he can use interactions with 
prospects to create something more…”

~ Seth Godin
“Tribes”



Having a Strategy is KEY to Success!



What is Your Social Media Strategy?
Questions to ask yourself:
 What are my goals? (Think – what info can I 

provide?)
 Who am I targeting? What is (and where is) my 

audience?
 What will my content be & WHO will be 

responsible? 
 How much time will I spend on social media?
 What tools should I use to reach my target?
 How will I measure success? (i.e. What will my time 

table be?)



Trying to Reach Millennials?

http://techcrunch.com/2014/08/11/snapchat-is-now-the-3-social-app-among-millennials/

http://techcrunch.com/2014/08/11/snapchat-is-now-the-3-social-app-among-millennials/


What Do Millennials Expect From Brands?

http://trends.e-strategyblog.com/2015/02/09/mobile-millennials-expectations-for-brands-technology-use/24068

http://trends.e-strategyblog.com/2015/02/09/mobile-millennials-expectations-for-brands-technology-use/24068


The “Dos” and “Donts”!



If you don’t, how can you expect others to?



Make It Desirable!
 Add a Cover Photo that describes “You”
 Profile Picture Should be Professional / Logo
 Complete the “Necessary” sections

 Bio
 About
 Active Link
 Etc.

 Add Photos – Professional, App-based, User-
Generated



Howell Woods Environ Center



JoCo Livestock Arena



Get familiar with the 80/20 rule…and use it!



80/20 = Engagement!
 SHARE content from other Pages/Profiles – JoCo OR

Related
 ASK questions
 Create FUN content

 “Keep Calm and ___”
 Memes
 Video clips of like-minded content (Subscribe to 

YouTube Channels that make sense for your industry)



It’s Not ALL About You

 Follow the 
80/20 rule –
 80% content 

your audience 
wants, what 
they care about

 20% content 
about your 
business



Like it or not, it’s what the people want!



The #Winning Formula!
 Make sure you’re following the guidelines set by the 

platform FIRST.
 Partner together to provide prizes for contests…and 

make them worthwhile (It may not be about a shiny 
new Apple Watch…or it might. It depends).

 Alternate contesting too
 Partner together for discounts

 For example – “Sign up for our newsletter & receive a 
10% discount on your next purchase at Dwayne’s for 
Mother’s Day”



It’s a “hidden gem” often forgotten!



“Tag” and “Like” are your new friends!
 “Like” other Pages as Your Page

 Featuring and Time Management
 “Tag” other Pages as you update yours with content 

about/for them
 The Page Admin gets notified when their Page has been 

“tagged”
 This also works for other platforms too!



Historic Downtown Smithfield



Time Management is KEY!



Take Advantage of What’s Available
 Dashboard systems / scheduling

 Facebook Pages have a scheduling option
 Dashboard systems (i.e. Hootsuite, Buffer, Sprout 

Social) allow for scheduling AND cross-promotion
 Consider - Where is your audience? What time of day 

can you reach them most?
 Apps! 

 All the major platforms have them



Facebook Scheduling



Sprout Social



Top 15 Smartphone Apps Nov 2014

http://heidicohen.com/mobile-app-trends-2015/

http://heidicohen.com/mobile-app-trends-2015/


Consider the “Morning Routine”

http://www.statista.com/chart/1547/morning-app-usage/

http://www.statista.com/chart/1547/morning-app-usage/


Those who say this is “free” marketing are wrong!



There is no such thing as FREE!
1. Social Media Marketing is an INVESTMENT in Time

 Time to build the platforms
 Time to build the audience
 Time to ENGAGE
 Time to monitor!

2. INVEST in a marketing consultant / in-house 
marketing assistant

3. INVEST in Social/Digital advertising

Want to promote? Advertise digitally (and contesting!)
INVEST.





To start your social media marketing off RIGHT



Content Tip: It’s Not ALL About You

 Follow the 
80/20 rule –
 80% content 

your audience 
wants, what 
they care about

 20% content 
about your 
business



Content Tip – Imagery is $$$
 The more images you share on your social channels, the 

better the chance to build brand awareness.

 Quality images are important for professional photos
(i.e. your social profile images, your website photos)

 Another tip – LABEL your images for better SEO!

 Use photo apps (i.e. Instagram, LiPix, Pic Stitch, Pic Play Post) to 
enhance your virtual shelf by using their features for 
editing.



BEST Social Media Tip. Period.
 Start with ONE

platform.

When it becomes second nature 
and part of your routine, move on 
to the next. Do the same thing with 
that one and then move on to the 
next, so on and so forth.



Recap – 4 Best Practices to Remember
 Social isn’t going anywhere. It’s become a part of 

Search.

 Start with a strategy!

 From that strategy, start with ONE platform FIRST.

 The platforms are constantly changing. Continue 
learning about them (Follow me, sites like Mashable, 
Tech Crunch, Social Fresh, etc.). Attend workshops!
Do at least that and you’re on your way to successful 

social networking for your business!



A Little Background About Your 
Presenter

 Graduate of Salem State University, Salem MA 1992
 Public & Private Educator for 10 years 
 Freelance PR and Marketing Consultant for over 15 

years
 Former Community Content Liaison at WNCN NBC 17
 Blogger since 2005
 MySpace, 2006
 Twitter, 2007
 Facebook, You Tube, Linked In, 2008
 Founder of (women’s org) Tweet Divas, 2009
 Foursquare/Swarm, 2010
 Instagram, 2011
 Pinterest, 2012



Lisa Sullivan
Digital Media Maven
lisa@lisasullivanpr.com

Follow me on Twitter or on Facebook!

@LisaSullivan on Twitter
Facebook.com/DigitalMediaMaven

This presentation is the property of Lisa Sullivan. Reproduction or distribution without 
authorization is strictly prohibited. Thank you. ©2015  Lisa Sullivan.

mailto:lisa@lisasullivanpr.com
http://www.twitter.com/LisaSullivan
http://www.facebook.com/DigitalMediaMaven
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