
Totals Arrivals YTD: 639.23K

2023 Domestic Nights YTD 1.53

& International Nights YTD 8.75
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Arrivals
Total arrivals into Kamloops by:

September, 2023

In 2023 Q3 the International Arrivals Forecast is 269,185 &

Domestic Arrivals Forecast is 13,919

Kamloops Airport Volume:

Visitor Spending

Total Spending
YTD $329.12M

Average Spend Per Visitor:

$475.57

 $275.52

$420.66

21.91%

9.98%
23,300

21,800

318,900
283,100

22.62%

268,500

$514.87

Domestic Spending
2023 Q3 Forecast

$104,900,532

Average Spend 
YTD $514.87

$78,261,000

$75,157,000

$112,968,671

$87,857,040

$134,636,999

Total Spending:

International Visitor Spending
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$40,000,000 

$30,000,000 

$20,000,000 

$10,000,000 

$0 

$9,596,040

$37,811,671
$29,736,467



Hotel ADR
Alternative ADR

$0 $50 $100 $150 $200

2021 August 

2022 August 

2023 August 

Hotel OCC Alternative OCC

2021 A
ugust

2022 A
ugust

2023 A
ugust

100% 

75% 

50% 

25% 

0% 

 AUGUST 2023 UPDATE

Hotel Revenue Alternative Revenue
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Accommodation

ADR YTD was $151.74, and Occupancy was 72.98%
Revenue YTD was $90.22M, the RevPAR YTD $114.28

Hotel vs Alternative:

84.36%

40.95%

$181.44

$182.86

$14,963,948

$891,284

Hotel RevPAR:

$130.42
$159.48 $154.66
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Travel Trade Report

Total Tour Package Arrivals: 
Domestic vs International
Tour Package Arrivals: 

Total Tour Package Arrivals by Tour Type: 

Tour Package Arrivals by Age:
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Tour Package Arrivals by Country of Origin:
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Marketing

Video views in 2023 July Q3 were 1,550
Website sessions & external links in 2023 July Q3 included
65,964 sessions & 20,926 through external links

2023 Q3 July the
MailChimp Open Rate

was 28% and Click
Through Rate was 2.5%

Subscribers Q3 July: 

2023 Q3 July Impressions, Marketing Reach and Engagement:

O
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Top 3 Visitor Origins:

Local Resident
41.7%

Europe
18.3%

BC
16.7%

Visitor Services*
Nights in Community:

* Data reflective of in-person interactions from our Tourism Kamloops Bold Street Team

September, 2023
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2023 Q3 August:
Information Requested in Community specific Information

Requested in 2023 Q3 August:

Employment

Total Tourism Employment was 43,250
Tourism Unemployment Rate was  1.9%
Average Hours worked per week by Tourism Employees was 58.92

2023 Q3 August:

Tourism Employment by Sector in Q3 August:

 23,750

11,250

3,500

4,750

Visitor Services Continued*

Leading occupations (those that reported a greater employment weight) in the Tourism and
Hospitality industry in BC include Creative and performing artists; Photographers, graphic
arts technicians and technical and co-ordinating occupations in motion pictures,
broadcasting and the performing arts; Athletes, coaches, referees and related occupations;
Service Supervisors; Chefs and cooks; Occupations in food and beverage service;
Occupations in travel and accommodation; Cashiers; Food counter attendants, kitchen
helpers and related support occupations; Cleaners; Machinery and transportation equipment
mechanics; and Motor vehicle and transit drivers.

September, 2023
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Employment Continued

A collaboration between:
Tourism Kamloops, Klevr Places, and Symphony Tourism Services 

Prepared by Symphony Tourism Services

Of those employed in BC’s Tourism and
Hospitality industry, 52% are male and 48% are
female. The Transportation and Travel Services
sector, however, has a higher concentration of
males. About 74% of workers are between 15 to
44 years of age. Most workers in BC’s Tourism
and Hospitality industry have at least a High
School Diploma, 24% have a degree or diploma
below a bachelor’s, and 30% have a bachelor’s
degree or higher.

The Tourism and Hospitality labour force
increased by 1.1% in August 2023 to 383,000
as compared to July 2023 at 379,000.
Labour force gains were observed in all
Tourism and Hospitality sectors except the
Accommodation and Recreation and
Entertainment sectors.

While overall employment
in the Tourism and

Hospitality industry
increased by 1.5% in
August 2023, the

percentage of workers
employed full-time did
not change from July to

August, remaining at 71%

Thompson Okanagan Employment 2021 vs 2022 vs 2023: 

In August 2023, employment in BC’s Tourism and Hospitality sector increased by 1.5% from
362,000 in July 2023. Except for the Vancouver Island region, employment levels had
increased in all other regions in August 2023.
Employment in the Food and Beverage and Transportation and Travel sectors have increased
in August 2023 while the Accommodation and Recreation and Entertainment sectors
experienced a decrease.
Data suggests that the overall industry labour force has surpassed its pre-COVID level
(383,000 in August 2023 vs 358,500 in August 2019).

Go2HR BC BC Tourism and Hospitality Labour Market
Information - Employment Tracker

September, 2023
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Kamloops Research Highlights:

72.98% OCC YTD

639.23K total arrivals YTD

$329.12M Total spending YTD

$151.74 ADR YTD

Prepared by Symphony Tourism Services

Destination Overview 

The Tourism Digital Academy is a free,
8-week digital marketing program for BC
tourism businesses who are interested in
building their knowledge and skills in
digital marketing to an intermediate
level. Learn More.

The Tourism Industry is slowly recovering from the pandemic
after having experienced its deepest shock in history, according
to a newly published UN World Tourism Organization report.

Needless to say, a lot has changed in the industry since the
pre-pandemic year of 2019, including which countries have
been able to attract the most tourists. As the following chart

shows, where France, Spain and the United States have
managed to retain their places as the top three travel

destinations worldwide, China and Thailand have disappeared
from the roundup, so that all top ten ranks are now taken by

countries in Europe and the Americas.

September, 2023

Destination Canada and ITAC Secure a $100,000 USD Investment
from Expedia Group to Boost Indigenous Tourism in Canada

On September 26, 2023, the Indigenous Tourism Association of Canada
(ITAC) and Destination Canada announced they have secured a
significant $100,000 USD investment from Expedia Group to help
boost Indigenous tourism across Canada.

Expedia Group’s contribution marks a major boost to ITAC’s newly
established Indigenous Tourism Destination Fund (ITDF). The ITDF
offers a unique opportunity for travellers, Indigenous businesses and non-
Indigenous companies to participate in and support Indigenous tourism
development actively. Read here.

According to the report, reasons for the countries’
changes in performance include the varying impacts

of the health crisis per country, the travel restrictions
policies put in place there and the "inherent brand

strength and resilience"' of each destination. 

There was a combined loss of 2.6 billion international
tourist arrivals from 2019 through 2022, according to
the UN World Tourism Organization’s latest report.
Analysts say this was largely due to global lockdowns,
widespread travel restrictions and a slump in visitor

demand.

Farm Credit Canada - Funding for
Traditional Indigenous Harvesting. Eligible
organizations can apply for up to $10,000
in FCC Community Funding annually and
applications are accepted year-round.
Learn More and Apply.

https://totabc.com/e3t/Ctc/I6+113/cVrpk04/VVN2gY1vsG6sW44f-NR7_lpZ0VBzM2_53ZzPQN13dgqF3qgyTW8wLKSR6lZ3ljW6yL3dB6WfHc3W6ywZP83mgz-rW7KMLSP4Z7pzTW6GDflP54x8mVW87L0088QlfKpW94n_WW842Jp7W3g43F47M2h2TW4m64pR722H6HW3lMxZb4K0-NNVYPHkl2Z4pWnVyvfX17yjyvhW1nrbWC4_gv9kW3Xllht5wSPNBW8L-CFM57syfmW6ZRm1R6RTf4BW55DLdH61zY9FW75QXNV2xWrmnW5vHttT1J3DwpVwmL_12Gq_rPW3YvXwM4z9-hTW4YR9yz95sbgsVFvngx5sxVpHN516_FsrzPQsW8vvRPT6ZL6tkW737x9t4-kxSfW8HkWWm6tlgLNW8g90Zk2QT4STW1G5hGs7KxsXff3kZR4004
https://totabc.com/e3t/Ctc/I6+113/cVrpk04/VVN2gY1vsG6sW44f-NR7_lpZ0VBzM2_53ZzPQN13dgqF3qgyTW8wLKSR6lZ3lwVGmDkx1Xw45xN8FYMZCcDD77W5ZnxX85dhZXjN6mSsQmzjrPnW3Gk9XL167fK3W4cv_D26Ppk8pW3Gr-ls3rdb-9W16mY8r16Qv-VN3lZh2DzFRTZW5sHpdY5LL0BnW8c53jB5CXbKhN8kptZ_LsYfbW66Dwjm8MR3YwW8nxrvj6zSZlRN5CSLkDk30TsW6n2h4F1Sk49xM1vRLQ2sFySW98c26P7PcL4jW388w5C6RFgk1Vkd6h07b5FbgVry1BR1J2TkrW61JLmc1rpHt7W1gkmMt6VcmqZW1fd93k9hln6yW8zscwn2993vmV27rMv33B69sW5zRNgx54j1RlW1g2ps65-gsSTf64TD1q04
https://www.statista.com/topics/962/global-tourism/#topicOverview
https://www.e-unwto.org/doi/10.18111/9789284424504
https://www.destinationcanada.com/en/news/destination-canada-and-itac-have-secured-100000-usd-investment-boost-indigenous-tourism-canada
https://www.e-unwto.org/doi/10.18111/9789284424504
https://totabc.com/e3t/Ctc/I6+113/cVrpk04/VVN2gY1vsG6sW44f-NR7_lpZ0VBzM2_53ZzPQN13dgpM3qgyTW6N1vHY6lZ3nxV_TCBX3HT6DCVj_Fyx1q0qyvW2t52Nk74dywSW2n_lYM2PMG8KW27q5Yz3kHDwyVxGh0W6-LbZtW1SLJ5r705zPfW1HwQJ-26RnqbVhFcxl2yYypfW5Q9BQF7xSHpHW6jR3jJ67L6TxW3Kh5_Y8BfkJbW70-Rgg41cWxDW5Pbwht43x4DRW8lkPYw6VGzSJW6TJZsl6kkjYxW28lyq74qVKxnW92_KCD7v6XHqVGvg1B7Pv4_cW89KrPt1lb2YDW5WMsNw8kMlX8W27LJjR2pBQlTf1sgqyv04
https://totabc.com/e3t/Ctc/I6+113/cVrpk04/VVN2gY1vsG6sW44f-NR7_lpZ0VBzM2_53ZzPQN13dgpM3qgyTW6N1vHY6lZ3pFVs06D54TCdSHW3cm5nC2VhyJDW2FqH-v2fNRL3W7nFfBC5132m6W7PBbWq8y2QFtW3dZ88J24pNxqW6_QHW07vgT0mW6dxtQN8xt-yMW6nbbxy7b8Z64N2s30RWDWTntW90mXh026sw75Vb2hPr7kx-l4W5JtWwD5cpGKCW20Md9D3RwHXTVZdgsf3vCLvwMbxYyvX6lz_W6X7d9H8xrrwqW8vvM8d3D_9MpW3rh_Th6ldTHxN7Mv-4yGNd4jN8FTzJPZ1108W63n2qr25rRbSf8whwhY04

