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INDUSTRY CONTEXT



INTERNATIONAL
CONTEXT

*Source: 2017 Annual Report, World Tourism Organization

+4%
INTERNATIONAL 

GROWTH
IN TOURISM

1.3 BILLION
INTERNATIONAL 

TOURISTS
IN 2017

393 MILLION
MORE 

INTERNATIONAL 
TRAVELLERS

BETWEEN 2008 AND 
2017



NATIONAL 
CONTEXT

Note: Data for overseas tourists entering Canada between 1961 and 1963 are not available. *Source: Statistics Canada, CANSIM table 427-0004 and Travel Between Canada and Other Countries

present

2013



National
context

20.8 million
TOURISTS 

STAYING ONE 
OR MORE NIGHT

2017

21.13 million
TOURISTS 

STAYING ONE 
OR MORE NIGHT

2018



Record breaking number of tourists coming to Canada.

NATIONAL CONTEXT

*Sources: 2017 Best Year Ever Report, Destination Canada; 2018 Best Year Ever Report, Destination Canada

404,402

mexico
737,379

china
604,166

france
287,416

india
14,440,000

US



NATIONAL CONTEXT

*Sources: 2017 Best Year Ever Report, Destination Canada; 2018 Best Year Ever Report, Destination Canada

TOURISM
IN

CANADA

475,300
JOBS

$102.5B
ECONOMIC
BENEFIT

$27B
TAX

REVENUE

$$$



National context

↥ 6.3%
OVERNIGHT

US

BC 2018

↥ 7.1%
OVERNIGHT 

INTERNATIONAL

BC 2018

*Source: Dec 2018, Provincial Tourism Indicators, Destination BC



PROVINCIAL context
*Source: Dec 2018, Provincial Tourism Indicators, Destination BC

$10
BILLION

SPENT ON
FOOD + DRINK
IN 2018



Tourism Indicators – Accommodation
-

ROOM REVENUE ESTIMATES  |  YTD 

Provincial CONTEXT

*Source: Dec 2018, Provincial Tourism Indicators, Destination BC

TOFINO
$47,527,000  |  ↑ 6.3%

VICTORIA
$168,986,000  | ↑ 26.4%

WHISTLER
$271,406,000  | ↑ 26.4%

VANCOUVER
$727,541,000  |  ↑ 19%

KAMLOOPS
$52,396,000  | ↑ 9.3%

1 2 3

4 5



Tourism Indicators – Accommodation
-

HOTEL OCCUPANCY RATES  |  YTD

Provincial CONTEXT

*Source: Dec 2018, Provincial Tourism Indicators, Destination BC

CAMPBELL RIVER
82.1%  | ↑ 5.9%

AIRPORT

RICHMOND
84.2%  | ↑ 0.7%

DOWNTOWN

VANCOUVER
82.7%  | ↑ 1.5%

GREATER

VANVOUVER
82.2%  | ↑ 0.7%

GREATER

VICTORIA
76.9%  | ↑ 4%

KAMLOOPS
66%  | ↑ 1.6%

1
2

3

4
5

12



Tourism Indicators – Accommodation
-

PASSENGER VOLUME TO REGIONAL AIRPORTS  |  YTD

Provincial CONTEXT

*Source: Dec 2018, Provincial Tourism Indicators, Destination BC

PRINCE GEORGE
419,400  | ↑ 2.1%

VICTORIA
1,732,495  | ↑ 6.4%

KELOWNA
1,720,726  | ↑ 9.4%

ABBOTSFORD
672,369  | ↑ 16.6%

NANAIMO
362,942 | ↑ 21.4%

KAMLOOPS
285,856  | ↑ 11%

1 2 3

4 5 7



Provincial
CONTEXT

$1.2 BILLION

PROVINCIAL TAX TOURISM REVENUE

+5.8% +40.3%
OVER 2016 SINCE 2007



LOCAL 
CONTEXT

*Sources: Tourism Kamloops; Value of Tourism in Kamloops (2018) – January 2019

2015
2017
2018

$227 million
$270 million
$282 million

2015
2017
2018

1,640,000
1,791,000
1,836,000

expenditures

visitors



2018  = 3rd consecutive year of tourism growth in Kamloops. 

LOCAL CONTEXT

*Sources: Tourism Kamloops 2018

2018

ACCOMMODATION 
REVENUES
↑ 6.3%

2018

OVERALL
VISITATION

↑ 4.5%

2018

INDEPENDENT  
TRAVEL
↑ #.#%

2018

GROUP
TRAVEL
↑ #.#%



2018  = 3rd consecutive year of tourism growth in Kamloops. 

LOCAL CONTEXT

*Sources: Tourism Kamloops 2018

2018

ACCOMMODATION 
REVENUES
↑ 6.3%

2018

OVERALL
VISITATION

↑ 4.5%



LOCAL CONTEXT

87,305
Camping & rv

175,730
business

556,292
leisure

172,372
Visiting 

friends/family

843,952
Day visitors



LOCAL CONTEXT

$53,469,401
business

$123,298,749
leisure

$29,137,607
Visiting 

friends/family

$76,085,734
Day visitors



local
CONTEXT

DIRECT
At business where 
tourists purchase 
goods or services

inDIRECT
Supplying and 

supporting industries

induced
Employees spending in 

the economy



TOTAL ECONOMIC IMPACTS

LOCAL CONTEXT

ACCOMMODATIONS/F&B 
$150,610,070

TRANSPORTATION
$159,955,771

RETAIL
$120,534,857

OTHER SERVICES 
$35,878,457

= 
TOTAL OUTPUT
$467,000,000



Gdp and jobs

LOCAL CONTEXT

ACCOMMODATIONS/F&B 
1.469

TRANSPORTATION
1.233

RETAIL
1.129

OTHER SERVICES 
323

= 
TOTAL JOBS

4,154



2018 Kamloops Tax Revenues

LOCAL CONTEXT

ACCOMMODATIONS/F&B 
$11.9M
(14%)

TRANSPORTATION
$4.1M
(5%)

RETAIL
8.2M
(12%)

OTHER SERVICES 
$1M
(5%) 

= 
$25.2M tax 

revenues in 2017 
& $21.9M in 2017



TODAY’S TOURISM 
CHALLENGES



CHALLENGES

1

Market
place

2

Decision
making

3

Environmental
issues



THE 
CHALLENGES



THE 
CHALLENGES



THE 
CHALLENGES



Awareness On Dream List
On 

Consideration 
List

Plan and 
Research Inquire Book Experience Advocate

TRADITIONAL WAY

THE CHALLENGES



THE
CHALLENGES

TODAY’S WAY

Print ads

online research
& reviews

In store visit

search

Display ads Tv ads

Mobile search

maps



THE CHALLENGES

Total
population

Unique
Mobile users

Internet
users

Active social
Media users

Mobile social
Media users

7.676
billion

5.112
billion

4.388
billion

3.484
billion

3.256
billion

urbanisation penetration penetration penetration penetration

56% 67% 57% 45% 42%



THE 
CHALLENGES

390,030
Apps downloaded

87,500
Twitter users

188m
Emails sent

1.4m
swipes

1m
Logging in

4.5m
Videos watched

1m
Twitch views

694,444
Hours watched

41.6m
Messages sent

4.8m
GIFs served

2.1m
Snaps taken

347,222 scrolls
46,200 posts

3.8m
requests

$996,956
Spent online

A minute on the internet – 2019. 



Booking travel is changing. 

The challenges

*Source: Think with Google, Travel Booking Trends 2016

94%
Travelers Switch 
between devices 

for booking

31%
Leisure travelers 

Book on 
smartphones

53%
business travelers 

Book on 
smartphones

88%
Travelers will 

leave app if not 
satisfied

45%
Travelers will 

switch sites if if 
process is too long

52%
Travelers will 

switch sites if poor 
load times



Kendra had over 700 digital 
travel touchpoints over the 
course of 5 months.

The
challenges

*Source: Think with Google, Travel Booking Trends 2016

52
Google searches

5
Airlines

8
accommodation 

brands considered 
prior to booking

41% Google Maps

18% Flight provider

14% Hotel provider

10% Car provider

7% Google search

6% Online Travel Agency

2% Credit card awards

2% Lifestyle

0.4% Social



The challenges



The tourism Kamloops 
evolution



CHALLENGES

1

brand

2

marketing

3

stakeholders

4

communications

5

partnerships





2017 & 2018

Our evolution

DIGITAL
ADVERTISING

REDESIGN

SOCIAL
REALIGNMENT

UNDERSTANDING 
NEW MARKETS

SEO & SEM

NEW
WEBSITE

FOCUSED
NEWSLETTERS

MARKET 
RESEARCH

IN HOUSE
RESOURCING



Our
evolution



Our evolution

Annual
summit

Trip advisor Online 
resources

training INCLUSION
BOLD 

Hospitality 
Awards

2018 & 2019 Stakeholder Focus



Our evolution

37
Media 

hosted

23
Fam tours

hosted

107
Media visits

at

4
Media 

dinners

51
Appointments

at

2
Market
places

40
Local stories

from

8
Press 

releases

2019 COMMUNICATIONS FOCUS: INFLUENCERS

2018 COMMUNICATIONS FOCUS: MEDIA - RESULTS



PARTNERSHIPS

Our evolution



OUR SUPPORT



2018 PUBLIC POLL

90.8%
said tourism is an important industry in 

Kamloops

94.5%
said that the tourism industry has a 

positive economic impact on Kamloops’ 
economy

76.7%
said that the tourism industry provides 

good employment opportunities to 
Kamloops residents

60%
were unsure if the City of Kamloops and 

the tourism industry are working together 
effectively to increase tourism to the 

region

94.5%
were either unsure or believed that 

Kamloops did not have sufficient 
infrastructure and attractions to be 

considered a desirable tourism 
destination

80%
were supportive of an infrastructure project, like 
a civic centre, that would allow Kamloops to host 

large conferences, tradeshows, and public 
events



stakeholder
survey

22%
of respondents were 

from the 
accommodations space

20%
of respondents were 

from recreation

16%
of respondents worked in 

the food and beverage 
industry

12%
of respondents 

represented an attraction



stakeholder survey

1 / 3
of respondents said that the tourism industry 

needed to focus on business tourism 
development in order to enable growth

20%
believed that an increase in 

competition from similar destinations 
inhibits growth

52%
of respondents listed a need for 

destination development

44%
said that access to Kamloops was 

one of the largest barriers (including 
direct flights)

44%
of respondents listed the lack of activity 
in the shoulder seasons was a stumbling 

block to growth

39%
said awareness of the destination 

and its offering needed to increase

38%
of respondents believed that there 
are still negative perceptions of the 

area effecting growth



SUSTAINABILITY



sus·tain·a·bil·i·ty
/səˌstānəˈbilədē/

noun

the ability to be maintained at a certain rate or level.

SUSTAINABILITY



SUSTAINABILITY

Source: Tourism Kamloops; https://www.kamloopsthisweek.com/news/kamloops-tourism-
performance-surpasses-2018-targets-1.23557526; https://infotel.ca/newsitem/tourism-
related-revenues-continue-to-increase-in-kamloops/it58267

2019 goal

3.5%

KAMLOOPS
MRDT REVENUE



SUSTAINABILITY

1
LONG TERM PARTNERSHIPS



SUSTAINABILITY

2
DESTINATION DEVELOPMENT



Event Participant and Non-Resident Delegate Days – 2018 YTD

SUSTAINABILITY
destination development

75,828
WHISTLER CONVENTION 

CENTRE

236,268
VICTORIA CONFERENCE 

CENTRE

148,648
PENTICTON TRADE & 
CONVENTION CENTRE

93,811
PRINCE GEORGE CIVIC 

CENTRE

1,110,991
VANCOUVER CONVENTION 

CENTRE



Civic Centre

Sustainability
destination development

*Source: Dec 2018, Provincial Tourism Indicators, Destination BC; Meetings mean Business, Destination Canada



SUSTAINABILITY

3
New markets



Business Traveler

Sustainability
New markets



International Traveler

Sustainability
New markets



SUSTAINABILITY

4
Focus on data



SUSTAINABILITY

5
GOOD GOVERNANCE



SUSTAINABILITY

6
Visitor engagement evolution



When we think of Visitor Services we think of 
the standard bricks and mortar.

VISITOR
SERVICES



When visitors feel engaged with the community they 
are visiting they:

visitor Services is evolving -
because travelers are evolving.

STAY LONGER COME BACK TELL THEIR FRIENDS



VISITOR
SERVICES VISITOR

ENGAGEMENT
=



VISITOR ENGAGEMENT



Tourism advocacy



Tourism
advocacy



Tourism advocacy



Stakeholders to engage and speak up for all ways that will keep our tourism economy sustainable. 

Tourism advocacy

Good
data

LONG TERM 
PARTNERSHIPS

DESTINATION
DEVELOPMENT

NEW
MARKETS

Good
governance

Visitor
engagement


