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The 2022 Public Polling Survey signaled

Tourism Kamloops’ return to ensuring
our organization and the tourism
industry as a whole is viewed favorably
and economically important to the
citizens of Komloops. This year’s survey
indicates that the public remains
supportive of tourism but does showcase
key areas for us to educate further
through our Value of Tourism campaign.

2022 Public Polling Survey
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O “Tourism is an important industry in Kamloops.”

> 2022
RESULTS 100%  94.3
2022 results show a continued understanding and
appreciation of the role that tourism plays in the
Kamloops economy. These results have remained
positive since 2017.
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o “The tourism industry has a positive economic impact
on Kamloops’ economy.”

> 2022

RESULTS 100% | 96.0

Similar to question 1, these results demonstrate a
consistent understanding of the economic contribution
of tourism to the Kamloops economy.
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o “Kamloops has sufficient infrastructure and attractions
to be considered a desirable tourism destination.”

> 2022
RESULTS
2022 results demonstrate that little progress has been 100%
made regarding the perception that Kaomloops has the
necessary infrastructure to be considered a desirable 64.0
tourism destination. Results have remained largely 36.0

unchanged since 2017. The large “unsure” group 22 4
demonstrates an opportunity for making good progress l .

in this category. 0%
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O “The tourism industry provides good employment
opportunities to Kamloops residents.”

> 2022

RESULTS
109% 1 86.2

2022 results demonstrate a generally positive

perception of fourism related employment in Kamloops.

A substantial percentage of “unsure” respondents

indicates there may be an opportunity for continued

education and messaging regarding this topic. 13.8 18.5
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o “Money spent to attract more tourism to Kamloops is a
good investment.”

> 2022

RESULTS 100% g7

2022 results demonstrate that investments in tourism
continue to be perceived as positive. There remains a
substantial “unsure” audience that could be persuaded 21.2
through continued advocaTy and education.
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o “Are you supportive of an infrastructure project, like a civic
centre, that would allow Kamloops to host large conferences,
tradeshows, and public events?”

> 2022
RESULTS

100%
This question was not asked in 2017. Between 2018

and 2022 there appears to have been a negative 67.4
shift regarding a potential infrastructure project. If
this is an attitude that Tourism Kamloops would like 32.6

to shift, substantial advocacy efforts will be required 15.5
moving forward. . '
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o “The City of Kamloops and the tourism industry are working
together effectively to increase tourism to our region.”

> 2022
RESULTS
100%
2022 results demonstrate that perceptions regarding /9.7
Tourism Kamloops and the City of Kamloops remain
largely unchanged since 2017. The “unsure” category 41.0

remains large, presenting an opportunity for educational
messaging regarding this Tpic.
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Tourism Kamloops will be bringing Value of Tourism back to the
forefront of our corporate communications initatives. It is our goal to
educate our community and ensure they understand our strategic
pillars (organizational excellence, values-based marketing, destination
development, and destination alignment) and how those focus areas
directly benefit Komloops.

BOLDLY UNSCRIPTED




