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K A N S A S  T O U R I S M
R e g i o n a l  B R A N D  G U I D E L I N E S

DARK BLUE

PMS: 5395 C
Hex #: 081F2D
RGB: R8 G31 B45
CMYK: C90 M73 Y56 K67

YELLOW

PMS: 7549 C
Hex #: FFB600
RGB: R255 G182 B0
CMYK: C0 M32 Y100 K0

PRIMARY 
COLORS

The color palette for the brand is based on the original blue and gold familiar 
to the state. There is consistency and equity in the color palette so it provides 
an opportunity to introduce some familiar elements to the new brand. A slight 
adjustment in the saturation of the colors provides for a more modern and elegant 
look, reducing the harsh contrast sometimes present in the state’s design.  
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RULES & BEST PRACTICESEXPANDED PALETTE

To grow the brand family and increase applications, we 
have introduced a secondary color palette consisting of a 
rich red and light blue. The color palette is inspired by the 
famed Kansas sunsets. 

K A N S A S  T O U R I S M
R e g i o n a l  B R A N D  G U I D E L I N E S

Do not use any other/unauthorized colors. 

Use of the Pantone Matching System is highly recommended to 
ensure color consistency across any and all touch points. If Pantone 
color matching is unavailable or out of budget, please take great 
care to match the hues above precisely. 

YELLOW LIGHT BLUE OFF- WHITERED

PMS: 5395 C
Hex #: 081F2D
RGB: R8 G31 B45
CMYK: C90 M73 Y56 K67

PMS: 7458 C
Hex #: 6FB1C8
RGB: R111 G177 B200
CMYK: C56 M16 Y16 K0

PMS: 663 C
Hex #: E5E1E6
RGB: R229 G225 B230
CMYK: C9 M9 Y5 K0

PMS: 7626 C
Hex #: CA3625
RGB: R202 G54 B37
CMYK: C14 M93 Y100 K4

DARK BLUE

PMS: 5395 C
Hex #: 081F2D
RGB: R8 G31 B45
CMYK: C90 M73 Y56 K67



VIOLATIONS 

In order to maintain the integrity of the Kansas brand, never alter or use anything but the approved logos, lock ups and color 

combinations. These potential violations apply to all visual elements. 

Do not recreate or rearrange. 

* * *

NORTHWEST 
FOR THE CURIOUS 

Do not alter size ratios. 

* * *

FOR THE CURIOUS 

NORTHWEST 
KANSAS 

KANSAS TOURISM 

REGIONAL BRAND GUIDELINES 

Do not distort or skew. 

* * * 

FOR THE CURIOUS 

NORTHWEST 
KANSAS 

Do not use unapproved colors. 

* * *

FOR THE CURIOUS 

NORTHWEST 
KANSAS 

Do not rotate in any manner. 

Do not add any effects. 

* * *

FOR THE CURIOUS 

T 
KANSAS 
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TYPEFACES

To begin crafting the visual identity for Kansas, 
we focused on the historic American wood 
type featured in the earliest seal designs. 
These fonts have a utilitarian feel, focused 
on function rather than flourish and is 
intentionally simple. 

INCORRECT USAGE

Only approved fonts should be used as shown 
here. Fonts should not be manipulated, 
stretched, outlined, or otherwise modified. 
Typography should always be clear, legible, 
and easy to read.

K A N S A S  T O U R I S M
R e g i o n a l  B R A N D  G U I D E L I N E S

HEADLINE

SUB-HEADLINE

BODY COPY

CALL-OUT NUMBERS

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

Din Condensed Black

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

Calluna Italic

A B C D E F G H I J K L M NO PQ R S T U VW X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

Calluna Sans

1 2 3 4 5 6 7 8 9 0 ? !

Blacker Display



KANSAS TOURISM 

Bridgette Jobe 

Cell: 785-250-8253

Email: bridgette.jobe@ks.gov 

1000 SW Jackson Street, Ste 100 

Topeka KS 66612 
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