
Must-Visit Sip Spots2025
2025 Advertising Campaign Highlights



Sip Spots 2025

2025 Sip Spots Program
Using a collaborative approach, breweries, cideries, and distilleries participated in 
the Sip Spots Program.

A targeted advertising campaign was created and managed by Tourism Kelowna 
to reach relevant audiences for the food & beverage industry that otherwise 
would be out of reach.

In addition to advertising, participants received guaranteed organic promotion 
on Tourism Kelowna channels.



Western Living Campaign
• Print article
• Digital article 
• Social media organic & paid
• Newsletter ads

Syndicated to BC Living
• Digital article
• Social media organic & paid
• Newsletter ads

TOTAL Reach: +250,000

2025 Highlights
Western Canada Audience

https://westernliving.ca/food-and-wine/restaurants/a-foodies-fall-favourites-in-kelowna/
https://westernliving.ca/food-and-wine/restaurants/a-foodies-fall-favourites-in-kelowna/
https://westernliving.ca/food-and-wine/restaurants/a-foodies-fall-favourites-in-kelowna/
https://bcliving.ca/food-drink/local-food/a-foodies-fall-favourites-in-kelowna/
https://bcliving.ca/food-drink/local-food/a-foodies-fall-favourites-in-kelowna/


2025 Sip Spots

2025 Highlights
BC Audience
 
META Advertising
• Ads ran through Tourism Kelowna Instagram & 

Facebook
• October – December 2025
• Promoting Sip Spots Page & Blog

TOTAL Impressions: 816,071
TOTAL Reach: 240,684
TOTAL Engagement: 12,995

https://www.tourismkelowna.com/explore/spots/sip/
https://www.tourismkelowna.com/blog/stories/post/fun-things-to-do-kelowna-sip-spots/


Kelowna10 Campaign
• Specially curated videos
• Promoted on Kelowna10 app
• Social media promotion

TOTAL Views: 59,000
TOTAL Reach: 51,500

2025 Highlights
Local Audience



2025 Sip Spots

2025 Highlights
Local Audience
 
Castanet
• Sponsored articles posted to all Castanet websites
• Fall 2025

TOTAL Impressions: 24,391
TOTAL Reach: 8,206



2025 Sip Spots

Plan for 2026!
Keep Sip Spots in mind when planning your 2026 
advertising. 

Your $1000 buy-in will be matched 50% by Tourism 
Kelowna.

A $1000 investment will have you included in a 
$25,000+ collaborative campaign, reaching local, 
regional, and Western Canadian audiences with an 
interest in food, drink, and travel



For more information contact:
Jacqui Dowling

Jacqui@tourismkelowna.com
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