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2018 FACTS & FIGURES FOURISH
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Kelowna & Central Okanagan
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Quick Facts

« Kelowna is BC Interior’s largest community
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Population of 131,600 and-a metro population of almost 200,000
10 busiest International Airport

400kms from Vancouver & 600kms from Calgary
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2016 Tourism Economic Impact

$337 Million

visitor spending

m 1.9 Million

visitors

)
[e] $620
$1.25 Billion Million
total total GDP
economic $142 Million M

output tax Fevenues

Source: InterVistas Economic Impact of Tourism in Kelowna & the Greater Kelowna Area 2016
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Visitor Information it

52 % visitors

drove to
Kelowna

55% visitors 38% visitors

travel for stay in a
leisure hotel/motel

Main Market Main Market

Domestic US

BC 37% Washington 2%
Alberta 24% California 1%
Ontario 9% Texas 1%
Other 10% Other US A

Main Market
International

Asia-Pacific 4%
UK 2%
Germany 1%
Other 6%

Total Canada 80% Total US 6% Total Int 13%

Source: InterVistas Tourism Kelowna Visitor Intercept Survey - 2018
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Visitor Information jiii

Top Reasons for Visiting Kelowna

Sightseeing 27%
Winery Touring 26%
Family Vacation 25%
Water based recreation Beaches 10%

Outdoor activities GGG 0%
Food / Farm to table expereinces s 7%

Festival or event I 5%

Agricultural Experiences 4%
Golf 4%
Other 3%

Business Travle or Attending... Il 1%

Source: InterVistas Tourism Kelowna Visitor Intercept Survey - 2018
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Visitor Information it

Accommodation $188

Food & Beverage S122

) . . Total average
tiviti tertai t 76 ' S
ctivities & Entertainmen spending was S1 503

(per party).
Shopping & Other |G $53

Local Transportation - $28

Source: InterVistas Tourism Kelowna Visitor Intercept Survey - 2018
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Accommodation 2018 aiE

Occupancy RevPAR

63.7% $97.84

0.0pp +3.9%

+ 44 Hotels &
Motels

+ 60 B&B's
+ 3 Hostels

+ 32 Campgrounds +4' 500

Guest rooms available

4.5 nights

Average Length

* Kelowna and Area

Source : CBRE Limited with reproduction and use of information subject to CBRE Limited Disclaimer /
Terms of Use as detailed at www.cbre.ca TOURISM

BC Stats - https://www?2 gov.bc.ca/gov/content/data/statistics/business-industry-trade/industry/tourism |<e L O W N a



http://www.cbre.ca/
https://www2.gov.bc.ca/gov/content/data/statistics/business-industry-trade/industry/tourism

Accommodation 2018 aiE

2018 Hotel Occupancy
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Source: CBRE Limited with reproduction and use of information subject to CBRE Limited Disclaimer /
Terms of Use as detailed at www.cbre.ca
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Connectivity 2018 A

YLW International [10th . cic<t
Al golo rt airport in Canada

+2 + 70
million flights a
passengers 15 day

direct destinations
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Connectivity 2018 A

Whitehorse
Prince George
x Edl‘l'lﬂltl)n
hwmn'.r.a.r " e
Victoria" S couver
Seattle

YLW "

GETTINGYOU .~
WHEREYOU
WANT TO BE

4o Cancun

Toronto

~w, Varadero

Air Canada

WestJet

Pacific Coastal Airlines
Flair Airlines

Alaska Airlines

Air North, Yukon's
Airline

Central Mountain Air

Sunwing Airlines

Swoop
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Connectivity 4

Top Transborder &
International Markets

Top Domestic Markets

1. Vancouver 1. lasVegas*

2. Calgary
3. Edmonton
4. Toronto Area
5. Victoria

2. Los Angeles*
3. Phoenix
4., Cancun

5. Puerto Vallarta

*Unserved Markets

Source - YLW Air Service Development Update. 2018 Strategy & Action Plan
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Connectivity 4

Top markets by season

Domestic — Summer Domestic — Winter

Calgary INVASISR . Vancouver 121,625
Vancouver 113,855 . Calgary 115,668

Edmonton 95,039 . Edmonton 65,668
Toronto 74,970 . Toronto 60,152

Winnipeg 25,427 . Victoria 27816

Source: YLW Air Service Development Update. 2018 Strategy & Action Plan
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Meetings & Conferences %"

+30 Unique Event |+110,000 sq t
Venues of meeting space

+26,300

19

Tradeshows,
Sales

Total Lead
Room

Night
Source: Tourism Kelowna

Missions, &
Events
17 participants attended

9 Fam Tours &
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Sports & Events ¥

+40 events a

year including national & international

+10,000 4
Total Lead Major Event
Room 7,000 seat Leads
Nights e
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Wine Industry in Kelowna ¥

+ 44 Wineries 185 wineries in

in the Kelowna area |the Okanagan

5 distinct wine
trails in Kelowna:

8,619

Lake Country Scenic Sip acre s
Lakeshore Wine Route Average growing of vines In
Kelowna's Southeast Bench davs in the Kelowna
Downtown Kelowna y the
Westside Wine Trail area: 1 ,330

Okanagan
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BC Wine Industry ¢

Economic Impact

$2.8 billion 12,000 jobs

Economic Impact Ccreated

BC has a combined BC Wine
acreage of Industry
Tourism
1 O r} 2 6 O generated
T $312 million EERYZIS

acres in Tax Revenue million
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Golf Industry in Kelowna j

19 +2,000
90lf COUrSE€S |hours of sun

18 Hole

Courses: 17 +110,000
yards of
9 Hole 324 Golf golf

courses

Courses: 2 Holes
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BC Golf Industry j

Economic Impact

2,08 Billion +44,000

toward BC’'s GDP (2014) Jobs

$849 million $1,27

generated by golf Billion
courses & - in
associated $465 Million

Household
Income

facilities in Taxes
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