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YOU	
  MAY	
  NOT	
  WIN	
  AND	
  OSCAR,	
  BUT	
  	
  
YOUR	
  VIDEOS	
  WON’T	
  STINK	
  EITHER	
  

	
  
	
  Key	
  Points:	
  

-­‐	
  Shoestring	
  video	
  equipment	
  
-­‐	
  How	
  to	
  plan	
  your	
  shots	
  	
  
-­‐	
  Time-­‐Saving	
  techniques	
  
-­‐	
  Tutorials	
  
	
  
	
  

Brian	
  V.	
  Matson	
  
Strategist	
  &	
  

Client	
  Services	
  Manager	
  
Think!	
  Social	
  Media,	
  USA	
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LIMITED	
  BUDGETS	
  
$1,000+	
  PER	
  MINUTE	
  

LONG	
  PROJECT	
  
TIMELINES	
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YOU	
  NEED	
  VIDEO	
  CONTENT	
  
FACT:	
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PRODUCE	
  MULTI-­‐USE	
  CONTENT	
  
• Website	
  Content	
  
•  Blog	
  Posts	
  
•  Search	
  (SEO)	
  
•  Social	
  Media	
  
•  HELP	
  Your	
  PARTNERS	
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THE	
  POWER	
  &	
  VERSATILITY	
  
OF	
  USER-­‐GENERATED	
  VIDEO	
  

•  Authen[city	
  
•  Increased	
  Relevancy	
  
•  Flexibility/Consistency	
  
•  Comments	
  &	
  Reviews	
  
•  The	
  Community	
  
•  Low	
  Cost,	
  Low	
  Time	
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FANTASY	
  	
  VS	
  	
  REALITY	
  

THE	
  VISITOR	
  
EXPERIENCE	
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GET	
  IN	
  THE	
  MIX(er)	
  

www.thinksocialmedia.com	
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FILL	
  OUT	
  ALL	
  THE	
  FIELDS	
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DON’T	
  JUST	
  POST	
  CONTENT	
  

INTERACT	
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TYPES	
  OF	
  VIDEOS	
  –	
  GENERAL	
  INTEREST	
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TYPES	
  OF	
  VIDEOS	
  –	
  TIME	
  LAPSE	
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TYPES	
  OF	
  VIDEO	
  -­‐	
  EVENTS	
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TYPES	
  OF	
  VIDEO	
  -­‐	
  VLOGGING	
  

www.thinksocialmedia.com	
  

People	
  will	
  FOLLOW	
  Passion	
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QUICK	
  N’	
  EASY	
  FORMULA	
  

•  “SHOOT”	
  when	
  it	
  is	
  BUSY	
  
•  Get	
  5-­‐10	
  Shots	
  MAX	
  
•  FRONTS	
  of	
  Heads	
  &	
  Teeth	
  
•  LIMIT	
  the	
  shots	
  to	
  5-­‐10	
  Secs	
  

GOALS:	
  



#
M

A
C

V
B12            @

BV
M

a
tso

n
 

THE	
  VIDEO	
  LENGTH	
  DEBATE	
  
LESS	
  IS	
  MORE	
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Storyboards	
  –	
  Get	
  Organized	
  



#
M

A
C

V
B12            @

BV
M

a
tso

n
 HUMAN	
  TRIPOD	
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KEEP	
  THE	
  LIGHT	
  BEHIND	
  YOU	
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BAD	
  AUDIO	
  RUINS	
  GREAT	
  VIDEO	
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GEAR	
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“POOR	
  MAN”	
  WISH	
  LIST	
  
•  HD	
  Camera	
  $100-­‐$200	
  	
  (OR	
  SMARTPHONES)	
  
•  Microphone/Audio	
  Recorder	
  $100-­‐$200	
  (OR	
  SMARTPHONE	
  APPS)	
  
•  Video	
  Edi[ng	
  Sohware	
  FREE	
  (IN	
  MOST	
  CASES)	
  

–  Mac  (iMovie included with purchase of a Mac) 
–  PC  (Windows Moviemaker LIVE) 
–  Final Cut Pro X ($300) 
 Total	
  Investment:	
  	
  	
  

$300	
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 AUDIO	
  RECORDER	
  

Or	
  APP	
  

SIMPLE	
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VIDEO	
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SMARTPHONES	
  

www.thinksocialmedia.com	
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BUY	
  THIS	
  CAMERA	
  

www.thinksocialmedia.com	
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GoPro	
  Simple	
  Video	
  

www.thinksocialmedia.com	
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Music	
  &	
  Sound	
  Effects	
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ADD	
  (VIDEO)	
  TO	
  TITLES	
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 TIE	
  IT	
  ALL	
  TOGETHER	
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RECYCLE	
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BE	
  
AUTHENTIC	
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DON’T	
  TAKE	
  YOURSELF	
  SO	
  SERIOUSLY	
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IF	
  YOU’RE	
  NOT	
  	
  
HAVING	
  FUN	
  

YOU’RE	
  NOT	
  DOING	
  IT	
  RIGHT	
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FOLLOW	
  ME	
  

Brian	
  V.	
  Matson	
  
Strategist	
  &	
  

Client	
  Services	
  Manager	
  
Think!	
  Social	
  Media	
  USA	
  

@BVMatson	
  

FB.com/BVMatson	
  

BVMatson.com	
  


