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• Full-service marketing communications firm 
with wide range of services

• 24 years of documented results in engaging 
and motivating consumers 

• Expertise across brand, digital and integrated 
marketing communications

• Deep experience in destination branding and 
marketing in PA market

• Recognized for creative product excellence

• Award-winning, collaborative teams

GENERATION Z 
AND THE FUTURE 
OF MARKETING 
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AGENDA

• The Generational Concept Explained
• Generation Z Defined
• Implications for Travel Marketers
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• Karl Mannheim – “The Problem of Generations” 
(1923)

• Strauss-Howe generational theory (1991, 1997)
• Does history repeat itself?

CONCEPT

• Baby Boomers (1946-1964)
• Generation X (1965-1981)
• Millennials (1982-1999)
• Generation Z (2000-Present)

CLASSIFICATIONS
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GENERATION X

MILLENNIALS
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GENERATION Z
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• “Millennials on steroids”?
• Behavioral and cultural diversity
• Global view
• Highly entrepreneurial
• Realism vs. optimism

GEN Z DEFINED

Source: Goldman Sachs
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AIRBNB

COLLABORATIVE CONSUMPTION
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• Access without ownership
• Sharable economy
• Disruptive technologies
• Impact on markets

COLLABORATIVE CONSUMPTION

STRANGER THINGS
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Source: eMarketer, Sept 2017

CULTURE, ON-DEMAND

• Digital from infancy
• Cord nevers
• One-click
• Heavily influenced by social media

CULTURE, ON-DEMAND
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• A tool for good
• A tool for darker societal forces
• Reticence to share

SOCIAL MEDIA’S EVOLUTION
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IMPLICATIONS FOR 
TRAVEL MARKETERS

• Privacy concerns
• Short attention span
• Label agnostic = less 

brand loyalty
• More likely to convert 

on mobile

WHAT ELSE DO WE KNOW?
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• Multi-channel layering
• Media usage and time spent
• Adapt message to vehicle

AUDIENCE CONSUMPTION

VEHICLE SHIFTS
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CEDAR POINT HAUNT

• Shifting social platform use
• Mobile-first experience
• Receptive to branded content
• Social influencers
• Short-form video

TAILORED APPROACH
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IKEA

• Well traveled from a 
younger age

• More influence on 
families

TRAVEL HISTORY
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• #YOLO
• Technology first
• Authenticity is essential

TRAVEL NEEDS

INSTAGRAM BUTLERS?
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• Adventure seekers
• Cheaper accommodations
• Heavily influenced by social 

media
• Open to inspiration

TRAVEL HABITS

VISIT SINGAPORE
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IN SUMMARY

• The Generational Concept Explained
• Generation Z Defined
• Implications for Travel Marketers
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