From Liking...

To Pinning...

Is my social media strategy...







DEEINE SOCIAL MEDIA

to share information, ideas, personal messages,
and other content (as videos)

Merriam-Webster [Online]



SOCIAL MEDIA IS:::

CONVERSATIOI







Where is
everyone?



Oh, there they are...









We are neverever
getting back
together... like ever!






YOU DON"T

HAVE TO

SOCIAL MIEDIIALL



Presenter
Presentation Notes
You don’t have to be on Social Media 24 hours to be effective.


~ What is really important?

L) |
T s Iy



Presenter
Presentation Notes
Two way communication – Less about technology and more about RELATIONSHIPS


WHAT ARE MY GOALS?
e Brand Awareness
e Customer Service

=/ Status Photo &, Place |:._“ Life Event

Like, oh my gosh... did you hear what Ashli just said? She
said WORD OF MOUTH is still KING and Facebook is
essentially a form of Word of Mouth advertising. LIKE if you

agree with her.


Presenter
Presentation Notes
OUR SUCCESSES!
Top 10 Referring Website to nemacolin.com
Weekly Reach Exceeds our Website Traffic
Gain insight into our guests
Assists with our Hiring process and local campaigns



515 — Likes 27 — Comments 42 — Shares 9,764 - People Reached


Presenter
Presentation Notes
6 I’s and 1 S�People LOVE Photos�
Organic reach: The number of unique people who saw your post in News Feed or on your Page, including people who saw it from a story shared by a friend when they liked, commented on or shared your post, answered a question or responded to an event
�Paid reach: The number of unique people who saw your post through an ad


Nemacolin Woodlands Resort

Take advantage of our SOCIAL MEDIA SPECIAL, valid November 3 - 5, 2013!

100 SPA SPECIAL on NEWLY BOOKED Services: Valid for Any 50-Minute Massage, the 30-Minute
Woodlands Cleansing Wrap, or Spa Mani/Spa Pedi Combo.

Reservations required. Flease contact the Woodlands Spa at 724.329.6772 and mention the $100 Spa
Special! Mot valid with any other offers. Offer only good for specific dates and specific services, no
substitutions.

Like - &b 2 - August 1 at 12:25pm


Presenter
Presentation Notes
What’s In It For Me?


DO US A FLAVOR



Presenter
Presentation Notes
Flavors could be shared and voted for on Facebook, and the winner would get $1,000,000 and see the creation come to life. 


WHAT ARE MY GOALS?

e Customer Service

e Public Relations Initiatives
e Build Relationship

SAY WHAA?!

Q. Fastest growing demographic on Twitter?
A. 55-64 Year Olds.

Q. How do users access Twitter?

A. 60% of Twitter users access it from mobile.

Q. Why should | care? When | have free time, | am not ‘playing
around’ on Twitter but watching TV. Speaking of... are you
watching #TheVoice this season? #TeamChristina!

A. Two words — Nielsen Ratings.

Merriam-Webster [Online]


Presenter
Presentation Notes
Nielsen Ratings – Social Influence


LISTEN

INTERACIH
REAGI)
SELL




TWITTER &
CUSTOMER SERVICE

My point is this, Nemacolin’s marketing team is in touch with their customers. If they hadnt been following their
Twitter traffic, my Tweet may have gone unnoticed and my frustration would have grown. But since they
responded to my Tweets and actually followed through by called engineering to repair the problem, they've

earned a fan for life!

Customer service can make or break your business plan; using social media won't improve your customer
service, but it will help you stay better connected to your customers so you can provide the level of semvice your

clients expect from you. That's what Nemacolin did for me!
S0 what are people saying about your company? Are you keeping up with your Twitter stream? You better!

PS. | can't wait until my next trip to Nemacolin Woodlands!






Presenter
Presentation Notes
Oreo became one of the Super Bowl's most talked-about brands without having to pay a penny. �Read more: http://www.thedrum.com/news/2013/09/21/nokias-thanks-apple-taunt-becomes-one-most-retweeted-brand-tweets-ever-even-beating#B7mGciHocHjic9Ta.99#ixzz2ju6c3YCx�





Presenter
Presentation Notes
Visibility & Content


WHAT ARE MY GOALS?
e Visibility
e Content Sharing

YouTube is the #2 search engine in the world. Why aren’t you there?

A YouTube Audience is 10X more likely to engage with

video than blogs or social content.

(o)
90 A) of online shoppers find brand videos helpful when making a purchasing decision

(o)
and 65 A) of consumers will visit a brand’s website after viewing a video to learn more.


Presenter
Presentation Notes
YouTube traffic on mobile has skyrocketed from 6 percent two years ago, to 25 percent last year, to 40 percent of all YouTube this year. Some countries have more mobile traffic than they do desktop traffic.��Video is easier to communicate and educate your prospects and existing clients around your products
Video is easier to consume than written content


WHAT ARE MY GOALS?
e Brand Awareness
 Content Sharing

WHY DID NEMACOLIN JOIN INSTAGRAM?



What is really important?

L) |
T s Iy




COMPLETE YOUR PRC

Examples: #tbt #latergram
#dogsofinstagram #nofilter

#IinstaNemacolin


Presenter
Presentation Notes
Use Company Logo for Profile Photo.
Check out the Instagram For Business Blog - http://business.instagram.com/blog/ - learn ins and outs, brand spotlights, tips, etc.
Learn popular Hastags – This is how you cultivate a following.




Food is the TOP category discussed on

Pinterest at 57%'

Nordstrom is MOST popular Brand on

Pinterest with 4.4 million followers!

Pinterest buyers spend more money, more
frequently, than other networks.

Pinterest - (AOV) S 140'5 180

Facebook — (AOV) $80
Twitter — (AOV) $60


Presenter
Presentation Notes
Brand Your Pins – Add your logo!�Verify your business account to better your analytics.
http://businessblog.pinterest.com/�Top 3 Categories – Food & Drink, DIY & Crafts and Home Decor�


BE SPECIFIC

K VISUA

VIDEO KILLED THE RADIO STAR BUT THE
PINTEREST STAR LIVES ON




WHAT ARE MY GOALS?
e Brand Awareness

e Content Sharing

e E-Commerce



WHAT ARE MY GOALS?
e Brand Awareness

e Customer Service
e NEW 2014 - Sales!!









2014 PREDICTIONS:::

#What #NoWa
#YouAreBeingDrama



/Nem

/Nemacolin
@AshliMazer
/Nemacolin
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