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DIGITAL AT YOUR FINGERTIPS!
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Where are some of the streaming places my OTT ads will run?



Source: 25th Anniversary Infinite Dial Edison Research; https://www.marketingcharts.com/industries/media-and-entertainment-226274



Display ads go across all 
devices, appearing on 

websites or apps, using our 
targeting strategies.

Display Ads
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When the Native ad appears on 
another website it changes to 
match the look of it.  Colors 

change, fonts change, the format 
can change – that’s what makes it a 

Native ad.

NATIVE ADS
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How Can We Target Your Mobile Conquesting Ads?

First, you tell us what 
geographic area you are 

interested in showing your 
ads to, then we layer in 

targeting strategies…

BEHAVIORAL 
TARGETING

RETARGETINGGEO-FENCING & 
GEO-RETARGETING

GEO-RETARGETING
LOOKALIKE

WEATHER TRIGGER ADDRESS TARGETING & 
ADDRESS RETARGETING
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Showing your ads on webpages and apps that contain keywords related to your 
business, across all devices. 

You are reaching people who are on webpages and apps 
that feature your keywords, 

You’re NOT serving the ad on Google’s search page.

and serving them your ad.
We can target up to 500 of your keywords.

KEYWORD 
TARGETING

*Not available for OTT ads

KEYWORD TARGETING
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Showing your text ads on the 
Google Search Engine Results 

Page when a user searches 
keywords related to your 

business, across all devices.

https://docs.google.com/file/d/1YN9MajV9qO2B35IQyqQ7aX1QyogVbHMI/preview


BEHAVIORAL 
TARGETING

Showing your ads to specific consumers based on their previous online OR offline 
behaviors and what they’ve shown interest in and where they’ve been, with their 
phones. 

That data includes our online actions (what we research, browse and buy) 
and offline actions like where we’ve been with our phones, 

as well as apps we use, forms we fill out, things we sign up for, and more!

All of this info is compiled and puts us into Behavioral Categories of 
people we can target with your ads.  Such as…

As consumers we leave breadcrumbs of data about our behaviors.

BEHAVIORAL TARGETING:
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Behavioral Targeting Category Examples:
Affluent Household 
Age
Agriculture Professionals 
Alcoholic Beverages  by type
Animal Lovers 
Arts & Culture 
Auto Insurance 
Auto Loan 
Adventure Vacations
Bar Enthusiasts
Bargain Hunters
Basketball Enthusiasts
Beer 
Beverages - by type
Big Box Shoppers
Boating Enthusiasts 
Business Decision Makers 
Business Loans 
Business Professionals 
Campers & RVs
Candy & Sweets
Car & Motorcycle Insurance 
Careers & Employment 
Charitable Donors by type
Christian
Clubbers
Coffee Shop Visitors
Cold and Flu Shoppers
College Sports by type
College Students 

Concert Goers
Conservative/Leaning Republican 
Construction Professionals 
Credit Level by type 
Dads 
Department Store Visitors 
Diet & Weight Loss Products
Discount Shoppers 
Dog Park Visitors
Eco-Friendly Shoppers 
Estate Planning 
Ethnicity by type
Events & Tickets 
Executive Decision Makers 
Exercise Enthusiasts
Eye Care Products 
Facebook Influencers
Facebook Sharer
Facebook User
Family Entertainment
Farming and Agriculture 
Fashion & Beauty
Fast Food Enthusiasts 
Financial Bus. Decision Makers 
Financial Services 
Fishing, Hunting
Foodies/Cooking Enthusiasts
Frequent Haircut Lovers
Frequent Travel 
Furnishings, Houseware & Decor 

Gambling 
Garden Equipment & Supplies
Golf Fans 
Gourmet & Specialty Foods
Grandparents 
Green Living 
Gym Goers 
HHI 100K+
Heating, Ventilation & AC 
High School 
Hispanics or Spanish Speakers 
Holiday Travel
Home Audio & Video 
Home Décor & Improv. Shoppers
Home Improvement 
Home Insurance 
Home Loans
Home Security 
Home Value by $
Homeowners 
Homeowners Insurance 
Homeschooling 
Household Income by $
In-Market Accommodations
In-Market Wedding Planners
Instagram Influencer
Instagram User
Investments, Stocks, Bonds  
Investor
Jewelry, Watches, & Accessories 

Job Seekers
Legal Services 
Level of Education
Liberal/Leaning Democrat 
Life Insurance 
Likely to List Home
LinkedIn Influencer
LinkedIn User
Live Event Attendees
Loans 
Luxury Goods Shopping
Major Appliance Shoppers
Men's Clothing
Men's Lifestyle
Millennials
Mobile Phone Shoppers
Moms 
Mortgage Loan 
Motorcycles
Moved Within Last 6 Months 
Movers
Movie Theater Visitors
Moving & Relocation 
Museum and Art Enthusiasts
Music Festivals 
Music Lovers
Nail Salon Regulars
NASCAR Fans 
Net Worth by $
New Homeowner 

New Parents 
Newly Engaged 
Newlyweds
NFL Enthusiasts 
Office Supplies
Oral Care  
Organic & Natural Foods
Outdoor Enthusiasts 
Parents  by age of kids 
Parents of Young Children
Parties & Celebrations 
Pet Owners
Pharmacy Shoppers
Pinterest Influencer
Pinterest User
Political Decision Makers
Primary Residence - Owns 
Primary Residence - Rents 
Recent Auto Repair Customers
Recent Grads
Relationship Status - Divorced 
Relationship Status - Engaged 
Relationship Status - In Relationship 
Relationship Status - Married 
Relationship Status - Single 
Relationship Status - Widowed 
Religious or Spiritual 
Religious Products
Republican Voters
Restaurants & Dining 

Retail / Fashion Shoppers
Retirement Planning 
Rock Music fans 
Sales/Marketing Decision Makers 
Samsung mobile devices users 
Seniors 
Shoes and Footwear 
Skiing 
Skin Care Products 
Small Appliances 
Small Business Decision Makers 
Small Business Professionals 
Snapchat User
Soccer Enthusiasts
Social Media Users
Spanish Speakers 
Spirits/Liquor – by type 
Sports Apparel & Active Wear 
Sports Enthusiast
Stocks 
Student Loans 
Summer Travel 
Superstore Visitors 
Tax Services
Tech Enthusiasts 
Teenage Females
Teenage Males
Tennis Fans 
TikTok Active User
Travel
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Drawing a virtual fence around a location and showing your ad, to people 
inside that “fence” and continuing to follow them and show them your ads 
on their mobile devices.

We can geofence stores, buildings, neighborhoods – any 
physical location and draw a radius around it and show ads 

to people while they are inside that geo-fence.

We then continue to target those people once they leave 
the geo-fenced area and show them your ads wherever 

they go, that’s geo-retargeting.

GEO-FENCING & 
GEO-RETARGETING

GEOFENCING:

#
#
#
#
#
#


Using location based, demographic, 
and behavioral targeting to reach 

consumers with display and video ads 
on their mobile devices. 




















