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87% of families with
autism do not travel
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93% of families with autism said
they would travel if supports were
available.
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A recent study conducted by MMGY
found over 70% of respondents

wanted lodging, restaurant and
attraction employees autism trained.
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Through our online platform, we train
resorts, restaurants, hospitality
pusinesses to become autism ready
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Hustle and bustle, that's what restaurants are all about— Think about it, your store is filled with all kinds of wonderful
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YOUR WHY

DISABILITY TRAVEL MARKET 336+ million people in the
United States
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We provide families access to trained & sensory-friendly
destinations through our Autism Traveler mobile app
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Our Users
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What activities and destinations do they desire:

Photo credit David Beard

91% Beach

54% Mountains

70% Amusement Parks
36% City

35% Farm

40% Lake

27% Cultural-historical
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Family Program Testimonials

“We want to give our kids the experience most other kids have, even if it is emotionally draining, and
programs like this make us feel as if we are not alone.”

- Andy Reithel
“This is an amazing program and I’'m SO happy to see it, our son is almost 16 (he will be 16 right after we
leave Myrtle) and it's so great to see so many places finally realizing these kids need a few
accommodating things just to help them cope & it makes our lives as parents much easier (not to mention
helps our other kids be able to enjoy a family outing with less outbursts!). So thank you for all that you’ve

done to make this program happen!!”

- Jamie Culley

AutismTravel.club



Expectations
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Top Autism Concerns that impact the family’s
ability and willingness to travel
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First Responders $597.00 / year

Autism Ready — First
Responders

Sometimes initial interaction with someone on the autism
spectrum is counter intuitive to first responder training. The

goal of this module is to provide information on what might
seem as someone who is being oppositional but may have
autism.
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What our users expect from our partner locations
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