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The Power
of
Influence
Using influencers for killer social media campaigns!



What is an
"influencer?"
 A N  I N F L U E N C E R  I S  S O M E O N E
W I T H  A  H I G H L Y  E N G A G E D  A N D
D E D I C A T E D  F O L L O W I N G .  S H E
H A S  T H E  P R I V I L E G E  O F  U S I N G
H E R  P L A T F O R M  T O  S H I N E  A
L I G H T  O N  I S S U E S  A N D
S H O W C A S E  P R O D U C T S  A N D
S E R V I C E S  S H E  T H I N K S  W I L L  B E
V A L U A B L E  T O  H E R
F O L L O W E R S !

 



How an influencer connects her
audience to your products

 

S P O N S O R E D  P O S T S
T H A T  R E A D  L I K E  A
D I R E C T  A D

These are posts that are directly

selling your product to

followers. The influencer loves

your product and is direct about

the partnership.

S P O N S O R E D  P O S T S
T H A T  F E E L  L E S S
" S A L E S - Y "

These posts are a more "soft sell"

where the influencer

incorporates your product into

their life in a very natural way

and showcases it to her

followers.

S P O N S O R E D  P O S T S
T H A T  S H O W  T H E
J O U R N E Y

These work best if your

product/service is an

"experience" and the influencer

tries it out and takes her

followers along every step of

the way.



Media Kit

Number of followers,

demographics of

audience, engagement

rate, themes and personal

brand of influencer



Reach &
Engagement for
Visit Laurel
Highlands

 

 

O V E R N I G H T  E X P E R I E N C E
C A M P A I G N

Why it worked: Audiences love to

follow along on a trip especially if the

influencer is being active and doing fun

things that translate easily on social

media.



Reach &
Engagement for
Tesla

 

 

 

3  D A Y  C A M P A I G N  D U R I N G
B A C K - T O - S C H O O L  T I M E

Why it worked: The content was FUN

& JOYFUL! This has a lot to do with my

personal brand and life philosophy, but

I find the more fun, uplifting and REAL

the content is, the better it does!



Reach &
Engagement for
Anthropologie

 

M O N T H  L O N G  C A M P A I G N
C O N S I S T I N G  O F  P O S T S  A N D
I N - P E R S O N  E M C E E  D U T I E S

Why it worked: My Instagram audience

is 62% female and heavily into fashion,

lifestyle and beauty. The audience also

shops at stores like Anthropologie and

so they were interested in seeing their

clothes, learning about the new fall

launch and the new opening of

Anthropologie Home Outlet.



Reach &
Engagement for
McDonald's & Uber
Eats

 

O N E  D A Y  C A M P A I G N
C O N S I S T I N G  O F  O N E  P O S T

Why it worked: My kid loves

McDonald's fries and milkshakes and is

super freaking cute. A short 45 second

video shot in the moment on our front

steps was perfect. Everything "in the

moment" is better. Don't overthink it.

Just do it and post it.



Reach &
Engagement for
Henne Jewelers

 

 

3  M O N T H  C A M P A I G N
C O N S I S T I N G  O F  A  J E W E L R Y
L I N E  A N D  A C T I V E  A N D
P A S S I V E  P O S T S

Current stats: The #HJxCB collection

reached 50,000 people the first night it

launched. It's the most visited page on

the Henne website second only to

bridal, and we sold thousands of dollars

in fine jewelry in the first 10 days! 



Things to watch out
for!

 

 

 

 

L A R G E  N U M B E R  O F  F O L L O W E R S
B U T  L O W  N U M B E R  O F  L I K E S  A N D
C O M M E N T S
 
L O W  E N G A G E M E N T  R A T E
 
I F  T H E Y  A R E N ' T  R E S P O N S I V E
A N D  D O N ' T  T R E A T  I T  L I K E  A
R E A L  J O B

 



Helpful tips

 

 

 

G I V E  T H E M  L O T S  O F  L E E W A Y !
 
U S E  O N L I N E  E N G A G E M E N T
C A L C U L A T O R  B E F O R E
R E A C H I N G  O U T
 
T H I N K  O F  I T  A S  T H E  N E W
" W O R D  O F  M O U T H "

 



FOLLOW ME!

FACEBOOK: @CourtneyBrennanTV

INSTAGRAM: @itscourtneybrennan

TWITTER: @CourtBrennanTV


