
eXplore Lawrence Board Meeting Agenda 

Wednesday 6/24/24 

11 A.M   Carnegie Building Conference Room 

1. Approval of Minutes

2. Financials

3. Staff Reports :

4. Executive Director Report
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Explore Lawrence 

Board of Directors Meeting Minutes 

May 29 2024 

 

Present: Drew Gaschler (acting chair), Mike Logan, Anthea Scouffas, Tina Tourtillott, Amber Sellers, 
Porter Arneill, Heidi Champagne (virtual), David Hayob, Luis Ruiz 

Absent: Ivan Simac, Kathy Gerstner, Andrew Holt 

Staff:  Kim Anspach, Executive Director, Allison Calvin, Marketing Director, Ruth DeWitt, Manager of 
External Affairs and Sales Operations (taking notes). 

Drew called the meeting to order at 11:05. 

MINUTES/FINANCIALS: 

Anthea and Tina offered corrections to last month’s minutes.  They both attended virtually, which 
wasn’t noted.   

The board approved the minutes of the April meeting with those changes. (Mike, Anthea) 

 
Kim and Anthea presented the financial report. There wasn’t much to note other than some 
marketing expenses have not been reflected in the budget yet.  The budget is pacing on track for the 
year.  
 
Annual Audit 
Kim has been working with the auditors to complete the annual audit.  They are waiting on our tax 
returns, which Kim anticipates getting to them today, and the audit should be completed soon. 
 

STAFF REPORTS: 

Marketing  

Allison reviewed the marketing report for the board.   

Website There has been a 30% growth in website traffic, and a 100% growth in the “event count” 
metric (event count = engagement on the site).   

Events calendar continues to be our most view page, followed by dining.   

Current Campaigns are focusing on the regional METL (Manhattan, Emporia, Topeka, and Lawrence) 
Pour passport, and live music and events.  E-news sign ups, and social media following numbers are 
also increasing by more than expected.     
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Summer of Fun Pass 

The Summer of Fun pass launched Friday.  Over 60 locations are participating (so far), and we have 
978 users signed up, which surpasses last year’s number of 800 at this point in the launch.  Three 
people have already earned enough points to receive one of the prize tote bags.   

Staff have a plan to distribute our fans with the SOF pass QR code on them at Buskerfest, Pride, 
Juneteenth, and other big events.  Fans are also allocated for the partner locations.   

Amber asked about the Midsummer Night on Mass event.  Kim mentioned we’ll have a sale in our 
Visitor’s Center, and staff will be on hand to hand out fans.   

Visitors Center 

Walk-in numbers continued to grow in April, and our sales doubled over this time last year.     

As the board probably knows, Calley Vance resigned as Visitor Center manager; her last day was May 
31.  Richard Smalley, who has been a part-time staff member expressed interest in Calley’s position 
and will be taking over as supervisor in June.  We are thrilled to welcome Richard to the position.   

We will be looking for one additional person to work part-time to cover weekends, and other shifts.   

World Cup Marketing Budget Request 

Allison presented the board with a draft World Cup marketing budget.  Our budget request includes 
$75,000 for marketing for the World Cup coming to Kansas City in 2026.   

Allison mentioned efforts that need to start in 2025 to have an extended 24-month campaign to 
promote Lawrence as a destination for day visitors or for extended-stay guests in the city.  The 
campaign would showcase Lawrence’s unmistakable identity, and experiential marketing to appeal 
to guests.   

The sample budget included expenses such as: 

 Digital and web advertising  
 A microsite for a quick overview of activities throughout the summer  
 Lawrence ads at the airport, or billboards on 70  
 Translation services  
 Print publications, including additional visitors guides  
 Developing a soccer-specific passport programs, and more. 

We would like to wrap up some contracts as soon as possible, so rates stay affordable.  We’re also 
hoping to collaborate with the state tourism office with possible branding and other advertising 
opportunities.  

Sales Team 

Kim encourage the board to review the sales report, which all goals are running on target.  The sales 
team has reached 42% of the lead goals, and 50% of economic impact.   
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Laura has been on a prospecting trip to Kansas City to work some possible leads.  She’s also been 
working to bring the Puppeteers of America to Lawrence to host their annual conference.   

Ruth has been working with the Dietary Managers of Kansas to host their annual conference.  
 

EXECUTIVE DIRECTOR’S REPORT: 

STR and TGT Reports 
 
The TGT receipts are catching up from a slow first quarter.  May graduation weekend was strong, and 
we are in the process of creating Placer AI reports for Buskerfest and graduation.   

FUNDING AGREEMENT WITH THE CITY OF LAWRENCE: 

Kim submitted the funding request memo to the city per the board’s authorization last month. Our 
request would bring a small increase for marketing efforts, and Kim pointed these line increases out 
to the board.   

Anthea asked about the increased funding for print efforts and whether that is a good use of funds in 
the digital space.  Kim said we’ll be using funds to print more visitor guides and place them in a 
wider distribution to regional cities, particularly host sites.   

 

COMMITTEE ON WORKSPACE: 

Mike and Drew reported on their work to find a combined location for the administrative offices and 
visitors center.  They have engaged a commercial broker to look at spaces.  They have toured three 
potential spaces, and by the time they circled back, two were already taken.   

Mike and Drew engaged the board about Mass Street, and decided that the vibe on Mass is central 
to the mission of eXplore Lawrence, and suggested moving off even a block, we would need to invest 
in signs, kiosks, and other advertising to direct people our way.   

Mike suggested the board decide a budget range so he, Drew, and Kim can move ahead and avoid 
losing spots again.  Kim said she would put together some projections for the board.  

Amber asked about the willingness to do renovations before moving, and Mike reminded the board 
that we needed to do $119K in improvements to the current Visitor Center location.  That lease is up 
at the end of the year, so time is important here.   

 

SAVE THE DATE:  TOURISM SUMMIT 

Kim reminded the board that our first tourism summit is on September 5 from 9:00-2:00 at Arterra 
events gallery.  Ruth shared the speaker agenda, and Kim talked about the first annual awards 
planned for the industry over lunch.   

Ruth said we’ll be starting to look for sponsorships for the summit so people can go who might not 
be able to afford it, and to help defray the costs of the lunch and space rental.  Both David and Tina 
said they were interested in sponsorships.   
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ADJOURNMENT: 

Next meeting is June 26, 11:00 AM at the eXplore Lawrence conference room.  
Drew requested a motion to adjourn (Anthea, Mike).  The meeting was adjourned at 12:04 PM.   
 
Respectfully submitted, Ruth DeWitt 























MAY MARKETING

REPORT

May MARKETING SUMMARY

Our May marketing campaigns focused on graduation, MET&L Prairie Pour Tour, live music, Busker Festival and the Art

Tougeau Parade, Lawrence PRIDE, and launching the Lawrence Summer of Fun pass. We also focused on evergreen

content, including promoting merchandise at the Visitors Center, visitor guide orders, and marketing our events calendar.

In May, we hosted 6 travel writers and worked with in�uencers to promote Lawrence events and the Summer of Fun pass.

We continue to see an increase in all users, events, and views on our website. Our page hits are aligning with our persona

marketing strategy, showing we are engaging with the correct consumer.

Active users Active users (previous year)

Jan 1 Jan 15 Jan 29 Feb 12 Feb 26 Mar 11 Mar 25 Apr 8 Apr 22 May 6 May 20
0

1K

2K

3K

4K

Event count

420,283
 64.8%

New users

28,057
 32.7%

Event count per user

14.41
 24.7%

EXPLORELAWRENCE.COM

Total website users for April were 29,363, up 32%% compared to May of last year. Over 28,000 of the users in May this year

were �rst-time visitors to the site. Each user averaged almost 14 "events" on the site (up 24.7% from last year), including

page views, scrolls, link clicks, video views, etc. Page views were 24% higher than last year, totaling 106,377. The most viewed

content in May was the events calendar, Summer of Fun pass, dining, concerts, home page, and Busker Festival.

Event name Event count % Δ

widget_interaction 35 -

view_search_results 169 -11.1%…

view_item 237 347.2…

video_start 55 -11.3%…

video_progress 126 -8.7%

video_complete 12 0.0%

vg_request 87 17.6%

user_engagement 33,928 -10.2%…

session_start 37,301 28.9%

scroll 142,892 168.9…

▼ Page title Views % Δ

Events Calendar - Unmistakably Lawren… 21,602 22.4%

Lawrence Summer of Fun Pass 6,415 3,173.0%

Eat - Unmistakably Lawrence 5,291 -12.6%

Explore - Unmistakably Lawrence 3,554 -7.5%

Concerts & Live Music 3,275 65.7%

Lawrence Busker Festival 2,870 -6.9%

(not set) 2,702 472.5%

Final Fridays in Lawrence, Kansas 2,538 145.0%

Sports/Recreation - Unmistakably Lawre… 2,360 162.2%

Downtown & Mass Street 2,294 69.9%

▼

Total users

29,363
 32.1%

Views

106,377
 24.8%



EXPLORELAWRENCE.COM USERS

 In May, the state's users visited explorelawrence.com the most from were Kansas, Illinois, Missouri, Texas and

Colorado. Users share interests in news, media/movies, sports & �tness, media/tv, food & dining, and travel.

Kansas
Missouri
Texas
Illinois
Colorado
Iowa
Oklahoma
Nebraska
Minnesota
Others

36.2%

11.9%

20.5%

10.1%

11.1%

EXPLORELAWRENCE.COM ACQUISITION

The leading traf�c channels were organic search, direct traf�c, paid search, organic social, referral, display, and email.  The top

traf�c sources were Google, Facebook, Bing, stackadapt, KU, and our leisure e-news. It's encouraging to see a continuous

signi�cant increase in organic traf�c compared to last year. 

. 

Session source Sessions % Δ

google 24,626 32.0%

m.facebook.com 4,030 1,195.8%

(direct) 3,870 29.3%

stackadapt 602 -

bing 577 12.3%

Unmistakably Lawrence E-News 559 104.8%

l.facebook.com 509 304.0%

lm.facebook.com 423 375.3%

travelks.com 294 2,840.0%

yahoo 254 -9.0%

▼Session default channel group Sessions % Δ

Organic Search 19,920 26.8%

Paid Search 5,381 33.5%

Organic Social 5,233 13.5%

Direct 3,870 29.3%

Referral 1,290 18.9%

Display 936 23,300.0…

Email 709 94.2%

Paid Social 232 -

Unassigned 126 -4.5%

▼

News & Politics/Avid
News Readers/Ent…
Food & Dining/
Cooking Enthusiast…
Media &
Entertainment/Mov…
News & Politics/Avid
News Readers
Travel/Travel Buffs
Shoppers/Shopping
Enthusiasts
Lifestyles &
Hobbies/Shutterbu…
Media &
Entertainment/TV…
Sports & Fitness/S…
Others

11%

9%

8.6%

8.4%

8.3%

23.8%

7.6%

7.6%

7.7%
8.1%



SOCIAL MEDIA

April's social media activity on Facebook, Instagram, and TikTok resulted in an increase of over 201 new fans, over 100,000

impressions, 10,187 post engagements, and over 300 video views. Popular content included  the 2024 MET&L Prairie Pour

Tour, KU Relays, Sporting KC II, live music, and Final Fridays. Reminder:The new report is reporting a total number of

27,635 followers. This is a decrease of over 6,000, as we are no longer tracking or using Twitter/X.

Followers

March April May January February
20K

25K

30K

35K

40K

New Followers

580

Platform Impressions Engagement Video Views New Followers

Facebook 372,934 31,864 - 257

Instagram 112,566 67,511 63,796 253

TikTok 1,434 2,237 1,988 70

- - - - -

▼

Impressions

486,934
Engagement

101,612
Video Views

65,784

ENEWS

The May leisure e-blast was sent to 6,829 recipients. 3887 recipients opened the email, and there were 559 clicks on links

within the email. We saw a large increase in enews sign ups and open rate this month. The increase was largely due to

Summer of Fun Pass.

Recipients

6,829

Opens

3,887

Clicks

559

Link Clicks

Events Page 314

Summer of Fun Passport 124

LIve Music Blog 96

Sun�ower Summer 59

Annual Events Pride Page 52

Float Local Friday 37

KTAG Going Cashless, order tag 22

St. John's Fiesta 20

Midsummer Night on Mass 18

▼



SEARCH ENGINE MARKETING

This year-to-date report showcases our successful SEM campaigns for 2024. The pie graph below shows the personas

with the largest campaign clicks, with both sports and foodies being the most successful. 

Spend

5,542.45
Impressions

271,953
Clicks

24,038
CTR

8.56%

Clicks

Sports
Foodies

Active Vac…

Live Music…

History Buff
Other

0

500

1K

1.5K

2K

Sports
Other
Live Music Lovers
History Buff
Foodies
Active Vacationers

40.6%

18.1%

19.9%

14.1%

Pass Pass Sign-ups Check-ins Offer Redemptions Email Opt-ins

1… Summer of Fun 1193 269 294 727

2… MET&L Prairie Pour Tour 908 1941 x x

▼

1 - 2 / 2 < >

LAWRENCE PASSPORTS

Year to date, the MET&L (Manhattan, Emporia, Topeka, Lawrence) Prairie Pour Tour has 908 sign-ups and 1941 check-ins.

We have already surpassed goals compared to the 2023 MET&L Pass. This month launched the Summer of Fun pass, with

a record number of sign-ups in 10 days at 1,193 sign-ups and over 250 check-ins. 



MAY VISITOR CENTER

REPORT

May VISITOR CENTER SUMMARY

May's walk-in visitors remained almost consistent with previous years, totaling 906. The total net retail sales for May came

to $943, over double from last year. Postcards, t-shirts, and stickers were the top-selling items for the month. We hosted

Gil Ortiz for May's Final Friday event.

2021 2022 2023 2024

January
February

March
April

May
June

July
August

September
October

November
December
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Web - 114
Richard - 24
Calley - 14
Allison - 3

9%

15.5%

73.5%

VISITORS CENTER WALK-INS

CALENDAR OF EVENT ENTRIES

T-shirts - $204
Sticker - $105.5
Postcards - $129
Puzzle - $72
Bucket Hat - $70
Magnets - $66
Final Fridays Flags -
$50
Coasters - $36
Coffee Mug - $36
Others

21.5%

17.5%

12.7%

5.3%

6.9%

7.4%

7.6% 13.6%
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Account Name May

1. 715 2

2. ACME 4

3. Biemer's BBQ 1

4. Encore Cafe 3

5. Free STate Brewing Co. 4

6. Game Stop 1

7. KU Alumni Association 3

8. KU Natural History Museum 3

9. Kansas Sampler/Rally House 4

10. Mass Street Fish House 2

11. Nagoya Japanese Cuisine 1

12. Phoenix Gallery 1

13. Ruff House Paperie 2

14. Spencer Museum of Art 3

15. Sun�ower OUtdor 2

16. Sushi Station Revolving Sushi Bar 2

17. The Bee Store 1

18. Third Planet 2

19. Watkins Museum of History 4

20. Wheat�elds Bakery 3

21. Wonder Fair 3

22. Zen Zero 1

▲

1 - 22 / 22 < >

VISITORS CENTER PARTNER REFERRALS



Interest Count

1. Events 43

2. Food 42

3. Arts/Culture 40

4. History 38

5. Shopping 31

6. Family 29

7. Haunted 29

8. Recreation 24

9. Birding 23

10. Wellness 22

11. Basketball 17

12. Universities 16

▼
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WEBSITE INQUIRIES - INTERESTS
WEBSITE INQUIRIES (Visitors Guide Requests

& E-news Sign-ups)

WEBSITE INQUIRIES

The Visitors Center ful�lls requests for Visitors Guides that come through the website. There were 90 website inquiries for

Visitors Guides and e-newsletter sign-ups in February. Visitors are asked about their interests when they request

information. The most popular interests in March were Events, Food, History, Shopping, and Family.



Month 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2023/2024 %
change

January 65,431 73,828 101,382 93,738 98,184 118,323 95,446 41,690 111,162 174,977 80,181 -54.18%

February 46,262 77,086 99,205 94,007 113,533 84,797 115,542 58,116 108,425 119,220 119,371 0.13%

March 71,663 95,280 105,298 116,791 132,019 123,763 103,118 61,061 158,537 162,399 208,819 28.58%

Qtr 1 183,356 246,194 305,885 304,536 343,736 326,883 314,106 160,867 378,124 456,596 408,371 -10.56%

April 109,986 124,152 124,594 134,997 147,412 133,185 61,358 87,896 151,582 167,214 194,623 16.39%

May 308,157 126,642 147,762 152,491 152,041 184,797 37,870 116,471 199,887 217,061 210,991 -2.80%

June 215,298 183,250 161,930 183,216 171,487 185,634 38,022 154,237 180,085 224,361 0  

Qtr 2 633,441 434,044 434,286 470,704 470,940 503,616 137,250 358,604 531,554 608,636 405,614 5.55%

July 97,830 37,085 138,574 133,188 152,087 168,245 58,308 127,254 174,977 200,428 0  

August 139,165 211,166 164,378 204,992 161,411 149,099 78,147 154,104 190,619 193,987 0  

September 95,602 235,022 128,957 155,957 148,506 170,578 102,374 161,468 154,860 200,813 0  

Qtr 3 332,597 483,273 431,909 494,137 462,004 487,922 238,829 442,826 520,456 595,228 0  

October 211,198 197,756 156,868 157,890 148,412 140,822 83,871 150,112 191,637 216,140 0  

November 88,345 177,325 142,512 167,915 147,600 164,907 93,603 167,993 193,553 231,109 0  

December 146,836 119,115 131,421 136,028 130,316 142,582 55,963 145,672 171,800 173,543 0  

Qtr 4 446,379 494,196 430,801 461,833 426,328 448,311 233,437 463,777 556,990 620,792 0  

Year
Totals: 1,595,773 1,657,707 1,602,881 1,731,210 1,703,008 1,766,732 923,622 1,426,074 1,987,124 2,281,252 813,985 -3.20%

** Transient Guest Tax increased from 5 to 6% in January of 2010

6/24/24, 4:43 PM eXplore Lawrence - Reports

https://lawrence.simpleviewcrm.com/reports/index.cfm?action=bureauReports&rptname=Transient&print=1 1/1



eXplore Lawrence has contracted with STR, Inc., a leading lodging industry research company, to

provide monthly and annual lodging data for Lawrence, Kansas. The following report provides an

analysis of the city.

There are six major areas of analysis contained in this report: 

1) Occupancy Percent: Re�ects the percentage of rooms occupied

2) Average Daily Rate (ADR): Re�ects the average rate paid for rooms sold

3) RevPAR: Re�ects the revenue per available room

4) Room Supply: Re�ects the number of rooms available

5) Room Demand: Re�ects the number of rooms sold

6) Room Revenue: Re�ects the amount of revenue collected

Occupancy %

May 2023 May 2024
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56.8%54.4%
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4.60%

Average Daily Rate
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RevPAR Change
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75K
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-0.01%

Room Demand
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0
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30K

25,074 26,206

Room Demand Change

4.50%

Room Revenue

May 2023 May 2024
0

2M

4M

$3,676,233
$3,415,340

Room Revenue Change

7.60%

SOURCE: STR, INC. REPUBLICATION OR OTHER RE-USE OF THIS DATA WITHOUT EXPRESS WRITTEN PERMISSION OF STR IS STRICTLY PROHIBITED
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MAY 2024 LODGING REPORT



Year over Year comparison.  For internal use only. 
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May Air DNA Report
A comparison of hotel vs short term rental data

 May Occupancy May Average Daily Rate

May Room Supply

ADR/Bedroom/Census

 May RevPAR

May Revenue

56.8%

Air DNA                 Hotel Air DNA                 Hotel

Air DNA                 Hotel Air DNA                 Hotel

Air DNA                 Hotel

$140.28$185.60

$79.75$98.82
46,097

269
listings

$2.6K $3.7K

- 6 br $348.2 
- 5 br $480.5 (4%)
- 4 br $399 (10%)
- 3 br $234.3 (22%)
- 2 br $147.80 (29%)
- 1br $112.4 (35%)
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TOTAL

Jan - Dec 

Ordinary Income/Expense

Income

5000 · Guest Tax 1,590,000.00

5100 · Visitors Guide 25,000.00

5200 · Merchandise Sales 10,000.00

5300 · Carryover from 2021 Funds

5500 · DMI

5600 · Co-Op Marketing 10,000.00

5660 · DTN 6,000.00

5670Bid Fund 114000
5700 · Miscellaneous Income 1,400.00

Total Income 1,756,400.00

Cost of Goods Sold

6100 · Merchandise Cost

6100 · Merchandise Cost - Other 10,000.00

Total 6100 · Merchandise Cost 10,000.00

Total COGS 0.00

Gross Profit 1,746,400.00

Expense

7000 · Payroll Expense

7065 · Health Insurance 41,111.00

7070 · Incentive Program 18,000.00

7081 · Payroll 505,000.00

Total 7000 · Payroll Expense 587,111.00

7260 · Retirement Plan 23,000.00

7600 · Programs

7601 · Advertising

7601.10 · Magazine 17,670.00
7601.12 · Content 10,000.00
7601.14 · Outdoor 30,000.00
7601.15 Coop Marketing Expenses $ -
7601.19 Publications 5,000.00
7601.2 · Design 13,910.00
TBD: Event Sponsorships: New line 25,000.00
7601.21 · Opportunity Fund 30,000.00
7601.22 Tracking 39,000.00
7601.24 · New Technology 10,000.00
7601.4 · Public Relations 50,000.00
7601.6 · I-70 Distribution (Rename Visitor Guide Distribution) 25,000.00
7601.8 · Digital 300,000.00
7601.9 · Partner Media Buy Program 4,000.00

Total 7601 · Advertising 559,580.00

7619 · Incentive general fund 2,000.00

Add 7619.10 Committed Incentives 15,000.00

Add 7619.20 New Business 25,000.00

7625 · Simpleview Data Base 17,000.00

 Page 1 of
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7641 · Promotional Materials 30,000.00

7642 · Trade Shows

7642.0 General Fund 15,000.00

7642.1 Trade Show Travel 7,000.00

7643 · Website Hosting 30,000.00

7644 · Printing and Reproduction 8,000.00

149,000.00

7645 · Special Projects

7648 · Bids 114000
7649 · Visitors Guide 70,000.00

Total 7645 · Special Projects 184,000.00

Total 7600 · Programs 1,509,691.00

7620 · Meeting programs 30,000.00

8100 · Buildout VC Center-Depreciation 0.00

8200 · Admin and General

8202 · Accounting 15,000.00

8203 · Rent 62,000.00

8204 · Software 3,000.00

8206 · Hardware 5,000.00

8210 · Technology Repair & Maintenance 15,000.00

8214 · Bank Service Charges 1,000.00

8225 · Board Expenses 4,000.00

8226 · Leased Equipment 5,000.00

8230 · Dues/Subscriptions/Memberships 20,000.00

8234 · Insurance 12,000.00

8238 · Utilities 4,500.00

8242 · Legal 5,000.00

8244 · Janitorial/Cleaning 5,500.00

8245 · Retirement Plan Fees/Admin 2,200.00

8247 · Office Supplies 6,000.00

8248 · Postage and Delivery 7,000.00

8250 · Storage 2,500.00

8251 · Misc. Office General 20,000.00

8282 · Travel & Meetings

 8282.10 Professional Development 14,000.00

8282.11  EL  Hosted events 3,000.00

8282.12 Staff Travel 7,000.00

8282.13 Meetings 3,500.00

Staff Employee Benefits 2,500.00

8283 · Telephone/Internet 11,500.00

Total 8200 · Admin and General 236,200.00

8900 · Misc Expense 0.00

Total Expense 1,745,891.00
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Payroll ########
Retirement Plan 23,000.00
Marketing ########
Sales Incentives and programs########
CRM+CMS 47,000.00
Admin & General ########

Insurance price increase projections

Payroll increase to grow staff
10% increase for Payroll to grow staff

Increase

Placer.AI

Target Market FAM Tour + normal marketing

Increase Digital to reach emerging Target Markets

25% increase is Marketing Costs

12%

3%

16%

2023 Budget Distribution

Payroll Retirement Plan Marketing
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This line exists to keep the bid fund income out of operating budget.  Not intended to be spent yearly

40% Price increase to print more guides for World Cup year and increase in costs..

509.00
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f

35%

1%

33%

16%

2023 Budget Distribution

Sales Incentives and programs CRM+CMS Admin & General
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35%

2%

29%

13%

3%

18%

2023 Budget Distribution

Payroll Retirement Plan Marketing Sales Incentives and programs CRM+CMS Admin & General



Marketing Budget
Social media, digital SEM & SEO campaign, target market
advertising, WC26 specific microsite, graphic design

Billboards, bus advertising, airports

Passports, translation services, unique experiences

World cup specific marketing or increased visitor guide
production

Campaign for industry and locals to prepare and assist

Digital | $80,000

Outdoor | $30000

Experience | $15000

Print & Publication | $15,000

Awareness | $10,000
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