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income

Transient Guest Tax

State Grant

Miscellaneous income

DMI

meeting max

Gift Card Income

 merchandise income

$565,650 TOTAL INCOME
$498,000

$40,000

$12,000

$6,474

$5,312

$2,128

$1,736

PAYROLL

$815,306 TOTAL EXPENSES
$380,700

EXPENSES

aDMINISTRATION

SALES AND MARKETING

ADVERTISING

RETIREMENT$175,308

$154,542

$95,667

$9,089

walk-in 

VISITORS SERVED

IN SALES

VOLUNTEER hOURS

BROCHURES AND 

MAPS DISTRIBUTED

EXTRANET LOGINS

BY PARTNERS

PARKING ENFORCEMENT officers

TRAINED AS TOURISM AMBASSADORS 

events ADDED TO CALENDAR



In 2019, visitors spent $272 million in Douglas County.

Visitor spending has increased by $27 million since
2015, an increase of 11%.

Douglas County’s visitor spending ranks 5th among all
counties in the state.

Spending at restaurants, bars, and grocery stores
captures 29% of each visitor dollar.

Visitor spending on recreational activities increased by
5.5% in 2019.

2015 2016 2017 2018 2019

$245.8 $249.2

$263.6

$268.4
$272.5

Tourism supports 3,764 jobs in Douglas County.

Employment supported by visitor spending supports
7.6% of all Douglas County jobs.

2019 visitor spending categories and shares

food and beverage

local
transportation

Lodging retail

Recreation

29%
26.3%

16.8% 15.3%

12.3%

Visitor activity supported $24.5 million in state and
local tax revenues in 2019.

leads generated

rooms requested

estimated economic impact

Douglas County visitor spending ($ millions)
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KANSAS! Magazine
Kansas Travel Guide
University of Kansas Visitors Guide
KSAE Member Directory
KCSAE Member Directory
I-70 Billboards

Search Engine Marketing
E-Newsletters
Digital Display 
Social Media
IMG-Learfield/Kansas Athletics
The Pitch KC

125,587 fans
1,181 posts
1.59 million impressions
56,676 engagements
22,140 YouTube video views

125,587 individuals visited
UnmistakablyLawrence.com 166,210 times

2020 visitors to Lawrence by state 

Data provided by SeeSource. SeeSource is a data tool that

uses cell phone geolocation data, household demographic

and behavioral data, and consumer spending data to help us

understand our visitors better. 

Weekly number of unique visitors



eXplore Lawrence was awarded a Douglas County CARES Act grant to reimburse Douglas County hotels and

lodging facilities for expenses related to COVID-19 including PPE, cleaning supplies, increased labor expenses,

and business interruption. $300,000 in aid was awarded to 14 properties.

eXplore Lawrence was awarded $84,000 in Douglas County CARES Act funding for a Responsible Tourism

program. This program funded technology, PPE, and marketing programs that ensure safe and responsible

business and leisure tourism to Lawrence, Kansas resulting in a positive economic impact for the community. 

eXplore Lawrence staff helped the Lawrence Restaurant Association administer a Douglas County CARES Act

grant to reimburse Douglas Country restaurants and non-hotel hospitality businesses for expenses related to

COVID-19. $1.94 million in aid was awarded to 105 businesses.

The Lawrence Promise is a partnership between eXplore Lawrence,
Lawrence Chamber, Downtown Lawrence Inc, and the Lawrence
Restaurant Association and has the support of the City of Lawrence
and Lawrence-Douglas County Public Health. The Lawrence Promise is
a commitment to keep employees, Lawrence residents, and visitors to
Lawrence healthy and safe. 

eXplore Lawrence administered a digital and social marketing campaign
to amplify the Lawrence Promise message and stimulate spending in
Lawrence. Two videos were created for the Lawrence Promise, a PSA by
Midco and a music video by local artist Nick Carswell.

businesses have signed the
Lawrence Promise

INDIVIDUALS have signed the
Lawrence Promise

ad IMPRESSIONS clicks to lawrencepromise.com

video views

HOTEL COVID-19 RESPONSE AID GRANT

RESPONSIBLE TOURISM PROGRAM GRANT

LAWRENCE RESTAURANT ASSOCIATION GRANT ADMINISTRATION



The mission of eXplore Lawrence is to broadly market the
area as a year-round visitor destination thereby positively
impacting the region's economy by retaining and attracting
visitors to the City of Lawrence and Douglas County.

Be recognized as the premier visitor and convention destination in the State of Kansas 

Foster partnerships amongst area tourism facilities and businesses contributing positively to

area economy and environment

Be the catalyst that helps create an ample and available workforce comprised of motivated,

well-trained, and customer-focused individuals

Generate enthusiastic public and private sector support and investment in the tourism

industry and its activities

Create an atmosphere where the area’s tourism industry is cohesive and works

collaboratively on all efforts and issues

eXplore Lawrence develops and coordinates resources to create an
exceptional visitor experience for both leisure and business travelers,
resulting in increased overnight stays, direct visitor spending, and
repeat visits.


