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"Leading the growth and

sustainability of Maine's
tourism businesses”



Meet the Maine Tourism Association Team

Tony Cameron Alison Sucy Heather Velozo
Chief Executive Officer Chief Operating Officer Office Coordinator
tcameron@mainetourism.com & Director of Government Affairs hvelozo@mainetourism.com
(207) 623-5645 & Communications (207) 623-5640

apsucy@mainetourism.com
(207) 623-5646

L =
Tim Gatz Michelle Shores Bailey Underhill
Director of Advertising & Membership Advertising & Membership Manager Director of Marketing
tgatz@mainetourism.com mshores@ mainetourism.com baileyunderhill@mainetourism.com
(207) 623-5641 (207) 623-5644 (207) 623-5642

Rob White Jeff Santos Kathryn Ference
Director of Facilities & Facilities/Operations Coordinator Director of Workforce Development
Visitor Center Operations jsantos@mainetourism.com kference@mainetourism.com
rwhite @mainetourism.com (207) 623-0363 (207) 446-3214

(207) 623-5647

mainetourism.com (207) 623-0363 mtainfo@mainetourism.com
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with the Maine Tourism Association
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Listing on mainetourism.com Legislative Advocacy Industry Newsletter
Including:
* Images Laws and regulations affect Weekly delivery of the Maine
¢ Social Media Links you and your business every Tourism Insider e-newsletter
e Description & Map day so it is critically important with up to date information on
e Events that you have someone industry trends & happenings
e Coupons & Deals representing your interests to as well as our weekly poll

state officials in Augusta

Maine's Official Free Marketing Access to Additional
Travel Planner Webinars Marketing Opportunities
Including:
A line listing in Maine's Access to FREE , .
ticial t ol : Keti bi e Maine Invites You
officia ra\{e p an.ner since marketing we mars + Website Advertising
1933, Maine Invites You, through eLearning : :
ith 300.000 : Uni ity ($1.764 e BookDirect for lodging
wi ) copies niversity ($1, « BookActivites
annually annual value)

» Maine State Visitor
Information Center
Marketing Opportunities
including brochures and
exhibits



Updating your Listing,
Adding Events, and Coupons and Deals on
Mainetourism.com is Easy!

CAPTAIN SWIFT INN

72 EIm St.
Camden, ME 04843
(207) 230-4028

innkeepers@captainswiftinn.com

Visit website

noe

Casual | stylish 1810 Camden harbor village inn, offering fine lodging;
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BOOK NOW v

Maine Invited

\/ Images \/ Events

\/ Social media links \/ Coupons & deals

\/ Listing description \/ Google Maps

To login, go to mainetourism.com/membership and click the button
"Member Portal" at the top of the page




Yarmouth Hampden South

Houlton

Fryeburg Calais

Maine State Visitor Information Centers

Maine Tourism Association, on behalf of the Maine Office of Tourism, staff the
7 State Visitor Information Centers across Maine, which welcome about half a
million visitors each year!

There are many marketing opportunities at these Information Centers
including brochure displays, videos, wall and free-standing exhibits, and a
touch screen digital kiosk.

For more information please visit mainetourism.com/membership or contact
our sales department at advertising@mainetourism.com or (207) 623-0363




Government affairs and effective legislative advocacy are key benefits to members.
Laws and regulations affect you and your business every day so it is critically
important that you have someone representing your interests to state officials in
Augusta. That is why MTA has a committed public policy, advocacy, and
communications program.

Examples of the work done in this area include:

« Promoting fair and stable business, labor, and tax policies; and fighting against
burdensome regulations and tax increases

» Protecting the state’s tourism marketing budget

« Maintaining relationships with the Governor, legislators, and other government
officials and participating in coalitions to further the public policy goals of MTA

 Participating in legislative hearings to influence outcomes and shape public policy

« Providing strategic public relations and communications to raise the profile of the
tourism industry

« Issuing action alerts for members on critical issues which provide time-sensitive
information and stimulating grassroots activities

o Emailing government affairs updates in MTA's weekly newsletter, The Insider

For more information please contact Alison Sucy:
apsucy@mainetourism.com or (207) 623-5646
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Maine Tourism Staffing Solutions

Hiring in Maine’s competitive hospitality industry has always been a challenge,
and the Maine Tourism Association wants to help! We are offering a recruiting
service for our members for both seasonal and year-round positions at all
levels of your company.

We will do everything in the hiring process on your behalf, from recruiting,
interviewing, reference checking, scheduling interviews with you, background
checks if you would like them, and everything up to their first day of work.

We also offer job board postings. Our job board is linked to other job boards
as well, so posting with us means that your position is cross-posted to 12
additional job boards, including ZipRecruiter, Monster, and CareerBuilder.
We'll also post your position to our social media accounts (Facebook and

Twitter). We will also proofread your job description and jazz it up if needed for
no additional cost.

Contact Kathryn Ference for further information at
kference@mainetourism.com or (207) 446-3214
or visit mainetourism.com/staffing_




Who's Who in Maine Tourism?

Maine Tourism Association

Mission:
“Leading the growth and sustainability of
Maine's tourism businesses"

Largest tourism membership organization in
Maine
Advocates & promotes tourism interests &
marketing funding
Produces Official Travel fulfillment publications
- Maine Invites You and the State Highway
Map
Operates and manages, on behalf of the state,
the 7 State Visitor Information Centers
including brochure distribution and other
marketing opportunities
Produces the Attractions & Service Map
Answers visitor inquiries via the official state
information phone number and emalil
Originally established as the Maine Publicity
Bureau in 1922
Operates Maine Tourism Staffing_Solutions
Maintains Mainetourism.com which includes:

e Member listings

e Direct lodging booking with

rates & availability

e Book activities

e Events

e Coupons & deals
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Maine Office of Tourism & Film

Mission:
"Become the premier four-season destination in
New England"

A state office under the Maine Department of
Economic and Community Development
Markets and brands Maine as a destination
domestically and internationally

Responsible for attracting visitors to Maine
through print, TV and digital production

Maine Film Office & CruiseMaine operate under
the Maine Office of Tourism

Maintains VisitMaine.com for consumer facing
travel information

Maintains MOTPartners.com for tourism industry
related programs, services, and research
Attends domestic and international travel & trade
shows

Administers the Maine Tourism Marketing
Partnership Grant Program

Works in collaboration with the Maine
Motorcoach Network and the Maine Sports
Commission

Works with organized community-led groups on
rural Destination Development

Offers technical assistance for tourism product
development

Offers technical assistance to arts & culture
organizations on specific tourism efforts
Conducts statewide travel and tourism research
Manages statewide media & press

Maine

VisitMaine.com




DON'T FORGET TO ADD OUR MEMBERSHIP
BADGE TO YOUR WEBSITE!

Add credibility to your business with the Maine Tourism Association's
"Proud Member" Logo and link your website to MaineTourism.com to offer visitors
a valuable resource in planning their visit to Maine.

History Rooms Rate

wn unique history. The grounds We have a variety of spacious air-conditioned rooms to Our motel rates vary

s for the family of Thomas Scott, choose from in four different buildings and have ample May and ending in Lat
Railroad.” The estate was named parking. You will appreciate the amenities, heated ahead when possible,|
P some of the garden area was outdoor pool, flowered grounds, and the smell of the Be sure to read our pq

ocean air. questions about them

Learn More Learn More
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Proud Member

Instructions:
Highlight the HTML code from the link below, then copy and
paste the code into an HTML page on your website.

Find our membership badge here:

mainetourism.com/membership/benefits/membership-badge/




