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Abot Me

Kailee Stickler

I'm a VP of Digital at Thompson & Co. PR! We're headquartered in
Anchorage and do work on behalf of clients like GCI, Travel Alaska,
Saltchuk Aviation, the City of Valdez and more.

Vast experience in social media, graphic design, digital marketing
Middle millennial

Dog mom to a miniature dachshund
Raised in Healy, Alaska
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Travel Alaska
February 4,

Each year, the ceremonial start of d happens in downtown Visit Anchorage. At the
same time, downtown is also filled with Fur Rondy celebrations! & Fur Rondy is one of
Alaska's most popular wintertime festivals, and this year it will be held from Feb. 25 - March &
with events like the Running of the Reindeer, outhouse races, snow sculpting competitions
and much more.

To see both the Iditarod ceremanial start and enjoy Fur Rondy activities, bock your trip to
Anchorage for the weekend of March 5,

it A

Travel Alaska
January 15, 2022 - @

Fillin the blank: “My favorite thing | did while | was in Alaska
was X

Q0O 960 3.3K comments 84 shares

o5 Like (J Comment

209 comments 815 shares

J Comment A Share ﬂ-



travelalaska

I n St a g r a m ?‘ PC-)VWIt's Fl‘l i_n Alaska_.

e |[nstagram Reels are a must —
we recommend at least one
per week.

e Don't forget about social care!

e Use influencers to increase
you audience and content

g d | Ieries- . travelalaska &

POV: you're exploring Alaska in the fall. [ Reel by
@takebreaks_ #TravelAlaska

@np ’3&3 Liked by jonileev and 53,210 others
¥ Liked by jonileev and 13,405 others el

travelalaska DYK: Alaska is home to 17 of the 20 tallest

11 sudio travelalaska - O 8 takebreaks mountains in U.S. [ Photo by @williamfrohne #TravelAlaska

@thompsonpr | #PRprovides









. - =, ne arslefs
= .
ol (]
d



Instagram Global Engagement sproutsocial
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Page Fan Demographics
Review your audience demographics as of the last day of the reporting period.

Audience by Age Audience by Gender
13-17 0%

18-24 1%

. Men

. Women

26-34 10.4%
36-44 18.7% B Nonbinary/Unspecified
45-54 22.4%

55-64 22.4%

65+ 25.1%

Women between the ages of 65+ have a higher potential to see your content and visit your Page.

Audience

Age and Gender

W Men 36.30%
| Women B83.70%

Instagram reach ®

- ol .l ol II 2,273,620 s

Location Cities  Countries

Ancharage, AK 3,885

Mew Yark, NY 3,273

Hauston, TX 2,006

Los Angeles, CA 1914

Phaenin, AZ 1570

San Antenio, TX 1535 Jan21 Mar2 Apr11 May21 Jun30 Aug9® Sep18 Oct28 Dec7
Chicaga, IL

Jacksomville, FL

Las Vegas, NV

Fort Worth, TX
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@thompsonpr | #PRprovides



Magic write your ideas

% Magic Write X

Brainstorm 5 tips to overcome writers block

+
(’ Brainstorming ideas for you...

\ g




Every once in a while, a tech innovation develops
seemingly overnight - and suddenly everyone,
everywhere is talking about it. Examples that come
to mind include Clubhouse and TikTok. But the
pace at which ChatGPT has gone from unknown to
ubiquitous seems unprecedented.

Travel Weekly

@thompsonpr | #PRprovides



matsuvalleyak
Hatcher Pass Lodge

0 Liked by talkeetnaair and 47 others

matsuvalleyak Always find your "happy place." Often, it's in
Hatcher Pass! ggi by @laniakealina

View all 2 comments




Questions?

Thank you for joining today! If you need digital or public relations support,
feel free to email mel!
kailee@thompsonpr.com

@thompsonpr | #PRprovides
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