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New Faces

Julie Shupe

Marketing & Communications Assistant

{ Jody Harmon
Graphic Artist

Paul Martin

{ Controller (starts Nov.10)

- Edward Isabella Bookkeeper




Awards & Accolades

Travel Weekly:
2014 Gold Magellan Award

Meetings & Conventions:
2014 Gold Service Award

Smart Meetings:
2014 Platinum Choice Award

Monterey Peninsula Chamber of Commerce:

2014 Business Excellence Award







Keeping Score

Room Nights Influenced:
33,418
37% of goal

Visitor Referrals/Inquiries:
54,635
44% of goal
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Remote Services

| More than 20 events and conferences

including

e NPS
CSUMB New Student Fair

e Superbikes
 Sand City West End Celebration

Upcoming
* Brilliance by the Monterey Bay
group at the Portola Hotel & Spa

e Two staff FAMs




Group Sales




Keeping Score

New Group Business Leads
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New 10’ x 20’ versatile tradeshow booth
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Monterey Meets Dallas

i.

&4 Ex onMobil

Chefs from Jeninni Kitchen + Wine Bar and Big Sur Roadhouse,
Sommelier from Aubergine — created amazing evening of
Monterey inspiration for top meeting planners
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HelmsBriscoe Valued Plus Partners

WHY MONTEREY  PLAN  FACILITIES CONTACTUS SUBMITANREP  PROMOTE

4 valion

= WELCOME HELMSBRISCQE m=aceeecm=s
ASSOCIATES

Maonterey County CVB Is exciled 1o be & Velued Plus parinar with HalmsBriscoe and we
look forward o partnenng with each and every HelmsBriscoe associate 1o help you book

your cliants’ events in Monlanay.

There is no greater ROI for meatings than inspired thinking and new ideas

And there |8 no place more inspirational on the wes! coast than Mo ntersy ':._:I.'!llj"'1'3.I itsa

destinaton marked with extracrdinary natural beauty and an invigorating array of
Incredibie spaces and mamorable places 1o host your meating.

Viow our digital Mesting Planners Guide



New Group Ads

SUCCESS IN THE OFFICE STARTS WITH INSPIRATION WITH EVERY

CRASHING
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Current ads
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New Group Collateral
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Group Tour & Travel
UK & Australian FAMs







Upcoming

e Meetings + Conventions Magazine’s Interact Portland
e Visit California Mexico Tour & Travel FAM

e Seattle Meets Monterey Curated Experience

e Smart Mart SoCal

e Smart Mart Southwest

e |AEE Annual Meeting & Exhibition

e CalSAE Seasonal Spectacular

| . | .
TH
FIND YOURSELF HERE

visitcalifornia.com

SEASONAL SPECTACULAR



New Group Quarterly E-Newsletter

Mot displaying comecthy® Try vigwing it in your brosisern, | Fonward to-a fiend

MONTEREY HE B R @ E O

Fall 2014

nspiration for Meeting Planners from the MCCY
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nspireWire | Quarterl

Weicome to the first Issu= of our mestings and events focusad newsietter, We know your ime = precious and
your Inbo gets fif=d with messages vying for your attention — this |5 why we've designad our newslstier to be a
quick maoment of Inspiration, a sign-Nlied glance a1 3 Deausiul desination, and an easy ¢lck 1o the infarmation
you need to plan your next meeting.

Though our newsleter will only ba sent o you Tour tmes a yaar, ¥ou are walcome 1o unsubscribe, Howewar, 'wa
nope that vou choose to get Your Morierey Moment each quarter and even ask to s2& mare!

Monterey In the News:
HRAVELI] Travel + Leisure

frias o] In ihig section, we'll be Eharing Inks to aniees
highlighfing Maonderey County. Our first is5ue's ariics



Marketing &
Communications




Keeping Score

Web Visits:

399,741 YTD Total
33% FY Goal

Earned Media:

$12,517,012 YTD Total
31% FY Goal

Facebook Fans:
55,253 Total

39% increase from previous year




R PUMPKIN-SCENTED CANDLE
LY GOES
YOFAR:

THE PRETTIEST FALL COLOR JUST MIGHT BE

E Sainsel Savor the Central Coast

Headed to #5unsetSAN DR this weekand? Be sure to stop by M
County's booth to sip on award-winning Monterey Wi
chance 10 Ses Morderey!
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Fall Promotion

San Francisco Chronicle
LA Times

Sacramento Magazine
San Francisco Magazine
49er’s Game Day Program
TripAdvisor
LATimes.com

SF Magazine’s Website
SanFrancisco.travel.com
Weekend Sherpa
SAVOR Central Coast
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#GRABYOURMMENT

SHRRE YOUR FALL MOMENTS IN MONTEREY FOR R CHANCE TO WIN R TRIF BRCK.
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Media Relations
e $12.5 Million in Earned Media
e 237 Journalists Assisted
e 20 Journalist Hosted

------------- s ¢ 192 Articles Generated

Appet"mrs | SHERIDAN ROAD
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Research
Event/Economic Impact Survey

' Objectives
e Event economic impacts

 Perceptions, experience, spending
behaviors, demo/geographics

 Trip motivations




Economic Impact Estimates

Total unique event attendees ———---————————— e 85,000
Influenced attendees™® ~————————— s 39,176
Influenced visitor days in Monterey County ------—--------—————=eeeeee 172,373
Total influenced trip spending --——-------——--——————————e e - $53,584,192
Influenced visitors in Monterey County hotels ------------------===--—-- 17,978
Influenced room nights sold in Monterey County hotels -------------- 36,214
Tax revenues generated by Car Week ** —————-cceeeeee ——-—-—--54.8 million
Transient Occupancy Tax generated by Car Week----==—==—==—————-- 51.4 million
Sales tax revenues generated by Car Week------------=-emeeeeeeuuu S3.4 million

*An influenced attendee is defined as residing outside Monterey County and visiting the County specifically for Car Week
**Includes transient occupancy and sales taxes generated for governmental entities in the county



Jazz Festival

Big Sur Food & Wine
AT&T ProAm

Sea Otter Classic

Big Sur Marathon
Mazda Raceway events

Plus others to be confirmed
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Total Reservations

Total Booked Room
Nights

Total Revenue

Average Length of
Stay (Nights)

Conversion Rate

FY 14-15 FY 13-14

1;009

$143,576

1.79

4%

% Booking.com

% Increase YOY



International

MONTEREY:

Toyota Rav 4 Road Trip .
- participants meet Carmel Mayor

Travel Channel China
$2.7 million ad equivalency
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SCCA Partnership

MONTER EY

SCCANATIONA; L CHAN JPIONEHIP RUNOFFs
Wn cnrm.-t © Monter,

g

WIS weng,
“E Ak aver i 2

BICOT™Y f0 Wy
Tl Vg

B Sray ke
L) rhluir-'lqr.-ll'h:
[LE T

ATdx Ry ay Lagy B Sany
J havve op e 0 By TECHE0E 2y Tdlis -l'hu", '4nr.|- iy
..'.,..H & T sl gy, ETEY L oaiy i L) el retar
il L . *eihibjt eujg ',.-"'i.'l"d. WE the » = 1 W ety
Henlr ey,
W wrshysn bl 0w o © thow chmta iy, Y8 Bl Svmpe PO Whelher ; = ahg
e 'r-ﬁ_ W 1!‘--; 3F viphtsy Erfprtye =y -.-_-::-rﬂ'gl'.‘li"
SHORSH W ¢1-¢- SIS ot e A--iu.-".-r-u-._- Coumty hea 5
HINCETD 50 4 oy $OCNES, ans prf oo B U 2 758 e
LENC FEnTg S0ty .-r-.--..r 27
hgp qﬂr:-.rn-m.u.-: (37
SFECIAL Dpppgs Pease
Fl"."CFi'llﬂF‘
ATTEMnE FURYEY

PPy
LEQHR [z )
T T

Rk D T 2

iTising iy ¢ llq
= et hax bean gy e g
il ¥ Cltistty Comypn 4
VBT regaens
Socizl Lndnge

Uk Riregy tar gy SRS dirg
08 Cangbag
LGy Vg
l'-" 31 Race Y Lvquima By
Contact » roe
488 Farying
RSBk, 77 42

Event lnfarmatian

o Dty

iy
Tebar 842 sep4

. lll-lr-mullil-l Y
rEREs {6 1 bge,

ACEWAY

' Saey

com
"ESinuryr
a8 TECs
w0 L
o \i"‘ . '“,u"
“. “\r\‘ Zuth
3

Parmners oy g3

=MD ey



New Stakeholder & Visitor Newsletters

wy T L Fall Marketing Campalgn
l Unelerway




Upcoming

The Holidays Monterey Style

LET IT SNOW.  Amplifying local events
: e Print advertising
e Social blitz
* Holiday recipe e-book
* Holiday Press Release
e Satellite Media Tour (SMT)
e Sweepstakes
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Monterey Restaurant Month
January 2015 — partnership with VisitCA




GO ogle trekker

e Hiking Trails

e Parks

e Beaches

e Points of Interest
. * & more!
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Customer Segmentation

Trendsetters

Demographics

@ Upscale ﬁ Young to middle aged
Family mix

i@ College grad or advanced degree

*Travel Attitudes (Index against Population)

»

»

»

Prefer to visit places they have never been (105)

Like to be the first among their family and friends to try
new places to visit (104)

Feel that last minute travel specials are a great way to get
a bargain (104)

Print Media

»

»

»

»

New York Times
Condé Nast
The New Yorker
Budget Travel



Amy Perritt, A&R Ventures, Strategic Content Marketing



Upcoming
Participation Opportunities
Member Orientation

(learn what we do for you)
Tuesday, December 9
3:30 pm MCCVB Office

Meet a Member

(come tell staff about your business)
Mondays, November 3 and 17,
December 1 and 15
9:30 - 10 am MCCVB Office
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