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An e-blast was sent to 9,452 clients on behalf of the Business Development
Team with messaging regarding planning future transformations. 400+ other
touch points were made with a focus on repeat customers with strong ties to

Monterey and key targeted regions (Nor Cal, SoCal, PNW, AZ, CO).
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Upcoming Events
Industry and CVB events for the remainder of the fiscal year have

been postponed or cancelled.
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2022 -  2,530
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YOY Bookings by
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Sources for Bookings

59
54

44

31

11

22

12
15

6

25

CVENT Personal Network Prospecting/ Solicitation

Email Inquiry Partner Referral

FY 19-20 FY 18-19
0

25

50

Business DevelopmentIndustry Updates
According to a new survey from
Smart Meetings Magazine 78% of

Americans say they 
plan to attend as many or more
in‐person events when the threat
of COVID‐19 passes and it is safe 

to do so.

Leads continued to flow into the
MCCVB in April primarily for 2021
and beyond. The market segments
still looking to book business were
63% Association business and 37%

corporate.


