
Monterey County Convention & Visitors Bureau
20-21 Marketing Co-ops



CO-OP OPPORTUNITIES

AT-A-GLANCE

Target 

Audience
Opportunity Investment Potential Partners Months

Leisure

Expedia $250/month 10 3

Trip Advisor $250/month 10+ 3

Facebook $250/month 10+ 3

Group

Northstar $500/month 10 2

LinkedIn $250/month 2 1



LEISURE CO-OPS



MCCVB FACEBOOK CO-OP

GOAL: Use Facebook’s 1st party data to drive engagement on the top global social network. 

This co-op will run across all formats, including Instagram and Messenger.

Estimated Impressions per Partner: 75,000

Estimated Clicks per Partner: 750

Cost: $250

Assets Needed:

• 1200x628 image

• 150 character body copy (above the image)

• 25-50 character headline (below the image in 

bold)

• Name of business

• URL link

Deliverables: Facebook ad



MCCVB EXPEDIA CO-OP

GOAL: Use Facebook’s 1st party data to drive engagement on the top global social network. 

This co-op will run across all formats, including Instagram and Messenger.

Estimated impressions per partner: 25,000

Estimated clicks per partner: 40

Price: $250

Assets Needed: 

• Photo

• Name of business

• Offer/message

• URL link

Deliverables:

• Banners: 160x600, 300x250, 728x90, 

320x50



MCCVB TRIP ADVISOR CO-OP

GOAL: Reach active travel planners on Trip Advisor with banner ads. This co-op will target 

both relevant content and the competitive set.

Estimated impressions per partner: 30,000

Estimated clicks per partner: 30

Cost: $250

Assets Needed: 

• Photo

• Name of business

• Offer/message

• URL link

Deliverables:

• Banners: 160x600, 300x250, 728x90, 

320x50



GROUP MEETINGS CO-OPS

• COOP



MCCVB GROUP LINKEDIN CO-OP

GOAL: Target California & West Coast planners through LinkedIn, with in-feed content ads.

Estimated impressions per partner: 50,000

Estimated clicks per partner: 50

Cost: $250

Deliverables:

• 1200x628 image

• 150 character body copy (above the image)

• 25-50 character headline (below the image in 

bold)

• Name of business

• URL link

Deliverables:

• Linkedin ad



MCCVB GROUP NORTHSTAR CO-OP

GOAL: Target corporate planners through banner creative - focusing on the West Coast 

Estimated impressions per partner: 20,000

Estimated clicks per partner: 30

Cost: $500

Assets Needed: 

• Photo

• Name of business

• Offer/message

• URL link

Deliverables:

• Banners: 160x600, 300x250, 728x90, 

320x50



BEST PRACTICES

FOR EFFECTIVE ADS

HEADLINE:

• Use to grab the user’s attention.

o “Voted #1 Resort for 5 years running!”

MESSAGING:

• Compelling, clear offer or unique aspect of business.

o “4th night free!” or “5 miles of exclusive beach access”

Book Now & Save $200

CALL TO ACTION (CTA):

• Timely, strong call to action with a deadline for the desired action 

o “Offer ends Friday. Call today! ”

CLICK THROUGH:

• Provide a relevant URL link to offer/page where you want 
customers to land on your website.

o Meetings, Events, etc.



BEST PRACTIVES

CHOOSE ENGAGING IMAGES



SIGN UP NOW

mailto:Marketing@SeeMonterey.com
http://www.seemonterey.com/MemberAds

