2019-20 Leisure Marketing Co-ops




OPPORTUNITIES

MR Investment Available Slots Time Frame
Partner/Format
Native Static Ads $625/Month 8x a Month September - April
Facebook Ads $350/Month 8x a Month September - April
Trip AdvE(;)Sr Banner $500/Month 5x a Month September - May
Expedia Banner Ads $1,000 10x Total January -
February

**See subsequent pages for details
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NATIVE STATIC ADS

GOAL: Use Native content (static image & copy) to drive engagement back
to partner’s websites. Use 1st & 3 Party data to accurately target the desired
audience.

Monthly Investment Estimated Page Visits

$625 500-700
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FACEBOOK STATIC ADS

GOAL: Use Facebook’s 15t Party data to drive engagement on the top global
social network. Run across all formats, including Instagram and Messenger.

The Points G - - >
Sonied -0 d USC Master of Communication Management Online
Travel perks never looked so good! Sponsored - Q
W/ Hotel status upgrades with Hilton Honors & Marriott Bonvoy ™
+/ Centurion lounge access

: - o Make your voice heard! Be a communication leader with your Master of
v/ 5X points on flights booked directly with airlines or with AMEX Travel Communication Managemenl from USC 100% Online & top—ranked

5‘35 USCUniversity of
1V Southern Calitornia

COMMUNICATIONMGMT.USC.EDU
Earn Your MCM Online i

THEPOINTSGUY.COM
Why You Should Get the Amex Platinum Laam Woce

Monthly Investment Estimated Page Visits

$350 250-500
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TRIP ADVISOR BANNER ADS

GOAL: Reach active travel planners on Trip Advisor with banner ads. Target
both relevant content and the competitive set.

- B -

! i o I off
—4 View Deal ‘ View all 15 deals Speclal offer

from $229 v @ Visit hotel website
 Free cancellation

v Reserve now, pay at stay

¥25% less than usual

v Carmel Missionlon

|
| EheNewlorkTimes In a world under pressure,

$30¢ | trust in the facts.
$22!

Official Hotel

==

Monterey Bay National Marine Sanctuary Exploration Center
View De 111 Reviews #14 of 68 things to do in Santa Cruz Museums, Specialty Museums

@ 35 Pacific Ave, Santa Cruz, CA 95060-5013 @ Open today: 10:00 AM - 5:00 PM
QO Save 4 Share

. Normandy It Review Highlights @) Certifcate of Excetence [l

“Eye opening experience!

Official Wotel ‘We spent a wonderful 1 hour on our visit. The staff
were knowledgeable and helpful. Melody is a... read

$31¢  more
@EE@® Reviewed 3 weeks ago
View De emylD356TY , Stockton, Caifornia [Jvia mobile

“If you love the ocean side of God's planet—t...

This is a great experience. From The construction of
the building to the discussion of the... read more

OOOOO Reviewed June 12, 2018
,,,,,, = Ovia mobile

Monthly Investment Estimated Impressions

$500 30,000
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EXPEDIA HOTEL PUSH

GOAL: Target people booking hotels/activities on Expedia during the
shoulder season with banner ads.

$1000

Sort by Summer Deals Price Expedia Picks Top Trending
s
. x 0% or more right now on thousands of properties. m
% Monterey hotels are in high demand on your dates DEV T
AT
84 : Hint: Activities are likely to sell out. Book soon to get top deals
booked
Stay 1
Hotel Abrego $319 Night'
Munras Avenue
Save $5
4 Hour Summer Whale Watch L 4 B 4.3/5 Excellent (2,140 reviews)
by Discovery Whale Watch i e el
Myonterew & We are likely to sell out ;rees;:aen:g:‘az;zr; o BOOK NOW
: $51 Earn a
of 5 (28 reviews) per adult free day on i e
« Fre lati ilabl -
reecancalation syarade your next Portola Hotel & Spa at Monterey Bay O $341
©4h . weekly Downtown Monterey e e
Look for whales as they spend time in the waters of the
Pacific Ocean off of California on this half-day whale renta’.
watching cruise from Monterey. Your naturalist 4.2/5 Very Good (3,566 <
§ fery Good (3,566 reviews)
Monterey, Carmel & Pacific Coast Highway L 4 BOOK NOW Lovers Point Inn Lower price available
; F(‘;"" IZLJ.aySTo:J:r ) We are likely to sell out Faanciorie $209
y Gray Line San Francisco per night
Mot sso | Hert.
RS per adult er z 3.5/5 Good (1,995 reviews)
of 5 (56 reviews) « Free cancellation available E'eakfss' ‘”di‘d“ Restriations apply.
*Toxes & fees excluded. ree Cancellation
Terms apply.
©11h
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2019-20 Group Marketing Co-ops
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OPPORTUNITIES

Media Investment Available Slots Time Frame

Partner/Format

Facebook Stand-

$450/Month 4x a Month November - March
alone Ads

November,

LinkedIn Content Ads $375/Month 8x a Month
February, May

Smart Meetings

Carousel $1,000 8x Total March
E-Blast Mention $450 5x a Drop MO
February, June
Northstar December -
Remarketing £ eSERbIeL February
CalSAE Banners $300 9x a Month January - April

**See subsequent pages for details
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FACEBOOK STATIC ADS

GOAL: Use Facebook’s 15t Party data to drive engagement on the top global
social network. Run across all formats, including Instagram and Messenger

The Points G - - >
Sonied -0 d USC Master of Communication Management Online
Travel perks never looked so good! Sponsored - Q
W/ Hotel status upgrades with Hilton Honors & Marriott Bonvoy ™
+/ Centurion lounge access

: - o Make your voice heard! Be a communication leader with your Master of
v/ 5X points on flights booked directly with airlines or with AMEX Travel Communication Managemenl from USC 100% Online & top—ranked

5‘35 USCUniversity of
1V Southern Calitornia

COMMUNICATIONMGMT.USC.EDU
Earn Your MCM Online i

THEPOINTSGUY.COM
Why You Should Get the Amex Platinum Laam Woce

Monthly Investment Estimated Engagements

$450 100-200
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LINKEDIN CONTENT ADS

GOAL: Target planners through LinkedIn, with content In-Feed ads.

- DocuSign

eSignature helps simplify the way you work.

Be asignaler #
of change.

Read the ebook >

#® sugarcrm

Download The 2019 Buyer's Guide
Less complication. More completion.

£ Sign Up
& Download

Monthly Investment Estimated Engagements

$375 50-100
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SMART MEETINGS CAROUSEL

GOAL: Showcase different venues and spaces in Monterey County through a
sponsored carousel on Smart Meetings. Targets Corporate planners.

Sneak Peek at Disney’s Coronado Springs Resort

Expansion
BY PAIGE FEIGENBAUM ON JANUARY 29, 2018

FEATURED GALLERY

SWIPE RIGHT TO SEE MORE >

Who's the leader of the meeting? Y-O-U! Get your "ears” ready for the expansion at Disney's

Monthly Investment Estimated Impressions

$1,000 N/A
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EBLAST MENTION

GOAL: Reach a highly targeted planner audience through e-blasts. Expected
open rates are higher than industry standard.

Groups get rewarded at Cambria Hotel Houston View this email in your browser
Downtown Convention Center.

-
= ENCHANTMENT

Meetings just
got more
rewarding

Deeply connected in Native
American culture and the arts,
Enchantment Resort is a
destination beyond compare.
Explore Sedona‘s renowned
mountain biking and hiking trails
steps from your casita, enjoy
world-class culinary experiences
and exclusive access to Mii amo,
the #1 Domestic Destination Spa
by Travel + Leisure.

in Houston.

CAMBRIA

hotels

At Cambria® Hotel Houston Downtown Convention Center, we know time truly
is the greatest luxury, so we've made meeting planning even easier — and more

rewarding. For a limited-time, you can indulge in exclusive rewards for your M
group travel and meetings in Downtown Houston - and earn 12% 2

commission!*

Monthly Investment Estimated Engagements

$450 28% Open Rate

*Examples of Formatting
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NORTHSTAR REMARKETING

GOAL: Target Northstar Media Groups Corporate planner pool and retarget
with partner creative.

, v MEETINGS AND CONVENTIONS [ X v Xin X©)]

49
. v NEWS RESOURCES CAREER EVENTS SUPPLIED CONTENT FIND FACILITIES

MEETINGS AND CONVENTIONS

il
\\.\\‘.| 17 f/,}

\ .
: #‘
NEV
LIKE ORE -

Home New properties Archive

HOME / THE HOTEL INSIDER “
LA. A ._ ) : space, and
Tri- defying L
convention

| conmactus | e hotel

mm«mm‘

oy Cheryl-Anne Sturken | November 6, 2018 by Cheryl-Anne Sturken | November 1, 2018
How two properties are playing the technology card to New property comprises an AC hotel, a Residence Hill in some 16
cater to customers. and a SpringHill Suites. “oachella valley
Z.oa a..?&,,
LESL-ID-IMIVIE APPIUALTT TUT JUEDSLS 1 Insplred
. o g The Lone Star State's th ities have what it tak: 5
Trends also include more indigenous treatments, © ~one Star States sputnem cl‘n.es ave what it takes — ‘ 1 Local
. . to grab your group and keep participants happy. - == N
connecting to nature and, of course, ever-advancing Essen tla,],

tarhnnlam:

Monthly Investment Estimated Impressions

$500 25,000
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CALSAE BANNER ADS

GOAL: Reach California Association planners through targeted banners on
CALSAE and affiliate sites.

Connect Resources Members Join CalSAE
Find a Service Provider

Your life and career experiences have brought you to the association Search Members Register for an Event
profession. Whao better to help you tha_m a collection of experts and ]c_)in Commgnities e
peers who have lived the association life? Through CalSAE, you'll Find a Service

advance together...not just in your professional life, but personally Provider Support CalSAE
too. Contact CalSAE

Start connecting!

Nathan Ridnouer, CAE VISIT

Vice President, Councils & Membership CO
Specialty Equipment Market Association ON

(SEMA) A
CalSAE Board Chair : (P S

§
’

Monthly Investment Estimated Impressions

$300 15,000
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