
2019-20 Leisure Marketing Co-ops



OPPORTUNITIES

Media 

Partner/Format
Investment Available Slots Time Frame

Native Static Ads $625/Month 8x a Month September - April

Facebook Ads $350/Month 8x a Month September - April

Trip Advisor Banner 

Ads
$500/Month 5x a Month September - May

Expedia Banner Ads $1,000 10x Total
January -

February

**See subsequent pages for details



NATIVE STATIC ADS

GOAL: Use Native content (static image & copy) to drive engagement back 

to partner’s websites. Use 1st & 3rd Party data to accurately target the desired 

audience.

Monthly Investment Estimated Page Visits

$625 500-700



FACEBOOK STATIC ADS

GOAL: Use Facebook’s 1st Party data to drive engagement on the top global 

social network. Run across all formats, including Instagram and Messenger.

Monthly Investment Estimated Page Visits

$350 250-500



TRIP ADVISOR BANNER ADS

GOAL: Reach active travel planners on Trip Advisor with banner ads. Target 

both relevant content and the competitive set.

Monthly Investment Estimated Impressions

$500 30,000



EXPEDIA HOTEL PUSH

GOAL: Target people booking hotels/activities on Expedia during the 

shoulder season with banner ads.

Monthly Investment Estimated Impressions

$1000 100,000



2019-20 Group Marketing Co-ops 



OPPORTUNITIES

Media 

Partner/Format
Investment Available Slots Time Frame

Facebook Stand-

alone Ads
$450/Month 4x a Month November - March

LinkedIn Content Ads $375/Month 8x a Month
November, 

February, May

Smart Meetings 

Carousel 
$1,000 8x Total March

E-Blast Mention $450 5x a Drop
November, 

February, June

Northstar 

Remarketing
$500 7x a Month

December -

February

CalSAE Banners $300 9x a Month January - April

**See subsequent pages for details



FACEBOOK STATIC ADS

GOAL: Use Facebook’s 1st Party data to drive engagement on the top global 

social network. Run across all formats, including Instagram and Messenger

Monthly Investment Estimated Engagements

$450 100-200



LINKEDIN CONTENT ADS

GOAL: Target planners through LinkedIn, with content In-Feed ads.

Monthly Investment Estimated Engagements

$375 50-100



SMART MEETINGS CAROUSEL

GOAL: Showcase different venues and spaces in Monterey County through a 

sponsored carousel on Smart Meetings. Targets Corporate planners.

Monthly Investment Estimated Impressions

$1,000 N/A



EBLAST MENTION

GOAL: Reach a highly targeted planner audience through e-blasts. Expected 

open rates are higher than industry standard.

Monthly Investment Estimated Engagements

$450 28% Open Rate

*Examples of Formatting



NORTHSTAR REMARKETING

GOAL: Target Northstar Media Groups Corporate planner pool and retarget 

with partner creative.

Monthly Investment Estimated Impressions

$500 25,000



CALSAE BANNER ADS

GOAL: Reach California Association planners through targeted banners on 

CALSAE and affiliate sites.

Monthly Investment Estimated Impressions

$300 15,000


