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The MCCVB's Fall campaign, Fall Speed Ahead!, already has
more than 40,000 sweepstake entries, 2,500 travel personality quiz entries and
37,000 unique page views on the campaign landing page. Overall it already has
seen a participation increase of 716% from last year’s Fall campaign!

Forbes.com dispatched a travel journalist to Monterey County
focusing on luxury travel. Resulting coverage from that familiarization tour
garnered $1,053,333 in earned media and received 15,617,161 impressions.
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Soclal Influencer Highlights

The MCCVB encourages and engages individuals to come to
Monterey and create content about our destination for their social
following.
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