Joe Marcy hosted an Arizona sales mission where he connected with 32 meeting planners
and already generated 1 lead for 135 room nights. Three compression-causing groups
(300+ peak rooms) booked as well as a 175 peak room group, (495 total rooms for 2020) a

need period for group sales.
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Jan FYTD
- OMONTEREY 87% | +9.8% T
South Lake Tahoe | +43.4% | +20.0%
Santa Barbara -9.4% -1.6%
San Jose +16.5% | +7.6%
~Napa Valley +3.9% | +17.6%

Pace Report

Jan. 2018 (2018-2022) Pace 95,530 room nights
Jan. 2019 (2018-2022) Pace 168,473 room nights

Growth of 72,943 room nights year over year

YTD New Bookings Pace Placement:

2018 - 3,110 2022 - 1,255
2019 - 16,014 2023 - 910
2020 - 9,586 2025 - 988
2021 - 9,084
Jan FYTD -
- Palm Springs +6.2% | +5.3%
San Diego +9.6% |+10.9%
San Francisco +23.5% |+11.0%
Newport Beach | +3.0% | +3.7%
-Sonoma County |-10.6% | +3.8% [

Upcoming Events

March 6: Meet NY + Sales Mission, New York

March 12-13: MPI-RMC MIC Conference, Colorado

March 19-22: MPI Cascadia + Northwest Sales Mission, Tacoma
March 19-22: Northeast Destination Experience FAM
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