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Visitor Center walk in traffic is still trending down YTD and nationwide; however there has been a

7% growth over the last few months in comparison to the same months last year. Destination

Specialists staffed the Capital Case Defense Seminar at MCC and the SEMI /FlexTech

Conference at the Hyatt Regency Monterey reaching more than 300 attendees with maps,

brochures and tips on how to make the most of their Monterey County experience.
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VISITOR ENGAGEMENTS

"Lovely, convenient location. So historical!
Thank you for this valued service. Very

informed and friendly staff."
- Visitor Survey  

Walk-ins                                          3,132
SeeMonterey.com Live Chats      196 
Emails, Requests, Calls                  327

Total February Engagements: 3,655
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What Visitors are Saying: 
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