MONTLERLY

MONTEREY COUNTY CONVENTION
& VISITORS BUREAU

In response to the COVID-19 pandemic, MCCVB worked strategically to develop new content
and shift its messaging. MCCVB saw its most highly-engaged post to-date on its
@SeeMonterey Instagram account with over 9,388 engagements.
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WEBSITE March YTD
4,285 referrals to members 187,929
74,400 unique Visits to SeeMonterey.com 1,148,446
31 room nights booked on web Q01
33,949

3,757 unique visits to MeetInMonterey.com

EARNED MEDIA

MCCVB worked to secure Monterey
County placements in articles in the
following targeted publication categories:

March vTD*

International 1
National (Long Haul): 10
Short Haul (Direct Fly): O

Overall Earned S - Y
, 38,744,451 Regional (Drive): 5
' Local: 19
Media, $471’485 Gor(c:)ip/lndustryzé
Earned Impressions 1.302.384.076 \T((T)E-ALz%IéAfSCEMENTS:Arl

(domestic): 41,820,253

“YTD includes additional placements, earned impressions and value previously unaccounted for.
“YTD STLY Is an acronym that stands for: year-to-date same time last year.
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