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DESTINATION

PARTNER Wﬁm

Representing the voice of the larger
community, Visit Napa Valley partners with
organizations on an international, national,
state, and regional level to foster the
greatest impact for local destination
partners and tourism businesses.

Awareness

75% TID
FUNDS

25% TID
FUNDS

Intent

Promoting the United States as
a premier travel destination

Brand USA

Promoting the state and  ~alifcarnia ’

gateway city on a national !
and international scale FRA

TRAVEL

Promoting the valley in its .
entirety to key markets near ancLNMbg,

far

Capitalizing on valley-wide Napa Valley brand
to position each town’s personality and
offerings

. * .......
Expllote DOWNTOWN
:7\‘:1555@ NAPA ST.HELENA VOUT,IIILLE

Capitalizing on valley-wide and towns brands:
Content, offers & deals from hotels, wineries,
restaurants, shops, attractions, events, etc.




Visit Napa Valley

Objeclives

Inspire and Motivate Travel

* Drive travel during need periods (November - March and midweek)

* Engage international travelers with Napa Valley value proposition vs other
destinations

* Grow the Corporate Group business segment

Support the Local Industry

* Engage stakeholders to amplify a unified message about Napa Valley and
experiences found within

: * Communicate and advocate for the value of tourism in Napa County

~=7 . * Support county-wide best-in-class destination stewardship model
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The official destination marketing and
management organization for Napa
County. We promote the region as an
attractive travel destination and
enhance its public image as a
dynamic place to visit, live, and work.




TOURISM BENEFITS NAPA VALLEY

DEMYSTIFIED: TOURISM IMPROVEMENT DISTRICT ASSESSMENT (TID) & TRANSIENT OCCUPANCY TAX (TOT)

Tourism Improvement District (TID):
a self-imposed assessment by lodging businesses on overnight stays for destination marketing

\\
Y, Inspiring visitation,

74% of assessment goes to NVTC contracts with VNV to K, ) ;
NVTC (Napa Valley Tourism produce county-wide tourism ****** > & growing TOT in each town,
Corporation) marketing and driving positive

economic impact on the
visitor economy

Visitors come
to Napa Valley

: Assessment 26% of assessment stays in Provides funds for town-
v X revenue jurisdiction (1% collection fee) specific marketing and events
collected

lam
Visitors stay in Transient Occupancy Tax (TOT):

lodging property ‘ a county tax on lodging stays earmarked for each town’s general fund
v —— 4 Paying for community services and
I v Y Y v TOT collected within town added ..., > - A improvements such as police and
“““ to that town’s general fund | | fire safety, parks and recreation,

5=

infrastructure, and more

Visitors leave
Napa Valley

....... N A
revenue M An additional 1% of TOT collected within all towns, except

collected American Canyon, goes to support workforce housing

e s > Revenue from the visitor economy improves resident quality of life in Napa Valley




Marketing Flements
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DICATED LANDING PAGE
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« Dedicated landing page
» 10,000 views

e 1:30 view time

 industry average 1:00
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MAGAZINE COVERAGE & COLLATI
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2-page article in January 2026
edition of Wine Country This Month,
with inclusion of Mustard Trail Map
and cover artwork

https:/ . . : o

Mustard Season Trail Map
distributed to all Napa Valley
Welcome Centers



https://www.winecountrythisweek.com/magazines/

INSTAGRAM: GUID|

Insider Tip

Why do mustard
flowers grow in
Napa Valley?
Biodiversity! Mustard is
planted between vineyard

rows as a cover crop to
protect the soil and

replenish it with nutrients,

while also attracting
beneficial insects,
preventing erosion, and
warding off grapevine
pests.

very Januar

pa Valley springs to
life with an explosion of
wild mustard blooms,
carpeting rows of
vineyards with bright
yellow flowers and

ushering in a new
|\/| U Sta r'd growing season.

Season Guide
saw 1.4k views ’

What are the yellow flowers
that bloom in Napa Valley?

Mustard blooms! These tiny yellow flowers
are the first sign of spring in wine country.

Blanketing rows of vineyards with a carpet
of vibrant yellow, the mustard bloom is an
unexpected, and truly spectacular, sight to
see.

Where to see mustard
flowers in Napa Valley:
You can see yellow fields of mustard

throughout the vineyards and fields in Napa
Valley. Start by driving on Hwy 29 or

Silverado Trail.

You can stop for photo ops along public
roads, but be sure to pull safely off the road,
avoid private property, and please be mindful
of the grapevines (they're still sleeping!).

1TO MUSTARD SEASON

When do wild mustard
flowers bloom?

Generally, the mustard bloom in Napa
Valley lasts from January through
March - depending on the weather - and
peak viewing usually occurs in
mid-February.

The mustard bloom is quickly followed
by bud break in the vineyards, signifying
the start of a new growing season.
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What else is there to do
during mustard season?

It's pretty amazing that spring in Napa
Valley begins in February — it's the best
time to get outside and enjoy mild weather,
beautiful hiking and biking trails, kayaking
on the Napa river, birding in the wetlands,
Napa's Lighted Art Festival, the Yountville
Short Film Festival, and more.

VISIT

our website to download the mustard
season map and plan your trip.




INSTAGRAM: DEDICATED POST

+ - - Take in the view across from Kelleher
Cheers to the beauty e | il ' Family Vineyard
onticel - R -

Balducei Family Vineyards is worth

Dedicated (',?lfi;:“f‘i'(f:'\?f"‘c Silvetalo trail to get By
Mustard =

Season post,
delivering
1.2k views
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INSTAGRAM: MUSTARD SEASON
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Mustard Celebration Finale

Featured in
Things to Do in
March

Featured in Top Events in March

Mustard Season
Guide for Valentine's
Day ideas
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VISIT NAPA VALLEY Depaswents

MARKETING & COMMUNICATIONS

Promoting the Napa Valley brand through cohesive awareness and affinity strategies via
integrated programs and initiatives including paid, owned & earned media

marketing@visitnapavalley.com

BUSINESS DEVELOPMENT & SALES

Engaging with tourism trade professionals (B2B), to inform, educate, and inspire members
to consider Napa Valley as the premier destination for leisure and business clients

sales@visitnapavalley.com

Servicing tourism and hospitality partner businesses, providing a network of touchpoints
for optimizing marketing channels, resources, and events

partnership@visitnapavalley.com

COMMUNITY & INDUSTRY RELATIONS

Collaborating with community stakeholders to maintain sustainable, actionable, and
measurable destination stewardship initiatives

ty@yisi

Providing market intelligence and data to assist the tourism and hospitality industry in
making informed business decisions

s
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