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Paid Media Summary (Jul — Dec)

A layered media campaign was developed to generate awareness of the Napa Valley
among luxury, aspirational and value travelers, inspiring qualified travelers through a
combination of digital media and print.

The paid media campaign has delivered 47.6 million impressions and 150.6K site sessions,
with sessions lasting an average of 37-seconds in duration.

Media Layer | Impressions |Clicks |CTR ___|Sessions | Avg.TOS

Luxury 9,320,467 28,625 0.31% 24,968 00:28
Aspirational & Value 8,522,035 14,594 0.17% 12,551 00:13
Group 5,161,223 10,821 0.21% 4,996 00:25
Local 1,653,197 1,252 0.08% 93] 00:49
Always On 22,926,086 127,150 0.55% 107,174 00:42

47583008 |182442 0.38% 150,588 00:37




The Luxury layer was successful, meeting or

exceeding all goals for the first half of the

campaign

* Nearly 25K VNV site sessions were tracked,
along with 337 partner referrals

* Facebook & GDN helped to pull Luxury
audiences through to the website, driving
153K VNV site sessions
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The Napa Valley

Find out how world-class wine pairs well with

laid-back luxury.
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WSJ exceeded all benchmarks,
delivering 17% more impressions
than anticipated

« OFFDuty 50 Holiday Sponsorship
delivered 8.5 times more
Impressions than anticipated, with
a strong 0.16% CTR

 Run of network ad units, targeting
high HHI and net worth
iIndividuals were top performers,
delivering a strong CTR of 0.32%

« 72K VNV site sessions were

tracked from WSJ placements
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Luxury: AFAR Makers Hub

LEGEND HAS IT,

AFAR Makers content reached highly engaged AFAR readers through a new Makers content
hub

« 2,010 Pageviews have been tracked with 871 VNV site sessions driven by article content

 Those reaching VNV's site spent an average of 03:23, recording 252 partner referrals
« 1,852 Video views have been generated through the hub


https://www.afar.com/magazine/napavalleymakers

In addition to digital
exposure, a full-page
spread ran in the
November/December
issue of AFAR Magazine,
delivering 1.1 million
Impressions.

FAID ARVERTISENINT

BEYOND THE EXQUISITELY MANICURED YINEYARDS AND GENTLY
UNBULATING YALLEY FLODR, THERE'S MUCH TO BE DISCOVERED IN THE
NAPA VALLEY. THOUGH I T°S A MERE 30 MILES LOWG AND A FEW MY ES
WIDE, THE VALLEY'S VINEYARD-COVERED, ROLLING MELS ARE HOME
LEGEND hasit, TO MORE THAN 400 WINERIES, 150 RESTAURANTS AND 130 LODSING
S e e ke nd ACCOMMOBATIONS NOT TO MENTION A VARKETY OF OUTBOOR ACTIVITIES
EVENTS AND CULTURAL INSTITUTIONS. SO, YOU MIGHT NOT B£ ABLETOD

EXPERIENCE EVERYTHING. BUT ODDS ARE YOU WILL WANT TO RETURN

he Napa Valley is blooming
and beaunful throughout
winter and spring. It's

this thme of year that we refer 1o
= Cabernet Semon. After the
prape are harvested, the vall ey

takes on 2 slower pace than usual

Crackling fires and cory moments
replace the hustle and bustle

of summer, And when you're
looking to escape the record

lows elsewhere in the country,
our mild Mediterranean climate
muures Cabernet Season is just

w perfeat for a mid-week retreat
or a long weekend petaway as it i
throughout the rest of the year.
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Inthe Naga Valley, there" a0 such hing 25 a Monday—there'sony today. And today, youcaa do — BIG, BOLD COLORS
anything, Wander trough beasiful vineyards ec a Main Street galery, enjoy 3 ful body massage VADLEY Go for a joyride down Highway 29
or 3 full-bodied red. Whatever you chosse, the day is yeurs for the making. L J and the Silverado Trail. During

the &I, the valley is awash with

bright golds, vibrant reds, russets

START YOUR JOURNEY AT VISIT VALLEY COM l BVISITNAPAVALLEY

Cabernet Season Is the Best Time to Visit The Napa Valley

and coral. Winter is known for
the beasty of the blooming yellow
mustard in the vineyards and
vibrant green mountains

No matter the semon, it's the
perfect backdrop for photos

or to simply admire

ADMIRE THE ARTS

Overflowing with cubture and
creative minds, the valley is
perfect for pondering ar’s grester
meanings. City art walks are
made 10 meander, sculptures rise
above many a vineyard, and in
the evenings jam dubs, bars, and
performing art centers come alive

with live music.
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GO CAB TASTING Y
(OF COURSE)
Enjoy intimate wine tasting -:-u.:

experiences like sipping Caber net
sraght from the barvel. blending
your own bottle, or sampling wine
wsing all five of your senses in &
sersary room experience

cozy up

There are few places more
romantic than sipping a glass of
wine by a crackling fire. From the
Hming indoor hearths 10 outdoor
fire pits and the ultra-desirable
restaurane tables seated freside,

the possibilities for romance
are endles

LEGENDARY NAPA VALLEY




Adara and TripAdvisor combined to reach prospective Aspirational

and Value travelers, connecting users with VNV content to explore

further

« Adara reached interested audiences with an average CTR of
0.20%, driving 11K site sessions

* Napa Valley's Advertorial Hub on TripAdvisor.com, generating
122K hub impressions
« 1.7K VNV site sessions were tracked with an average duration of 00:46
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Group

The Group campaign has driven 5K sessions to the VNV site with an average
duration of 25-seconds

« Ad engagement for banners and social ads is strong, with Viant posting a
0.16% CTR and LinkedIn 0.25%

« Search continued to reach the most qualified user tracking an average TOS
of 35-seconds

S Visit Napa Valley
NAPA h
Liey 1,546 followers
1mo - Edited

Enjoy complimentary transportation for your group by holding a meeting at a
participating Napa Valley hotel through April 2020. #CrushThatMeeting

NAPA VALLEY

" COLLABORATION .

CREATIVIT

A meeting invite that no one will decline. #CabSeason #GroupOffer
visitnapavalley.com




Display banners and Facebook ads launched in

December, to reach local markets and inspire

Welcome Center Visitation

« 93] site sessions were tracked, with users spending
an average of 49-seconds on site

» Display banners performed in-line with benchmarks,
delivering a 0.07% CTR and drove 89% of site sessions

 Facebook ads reached nearly 14K users

\\.\ The Napa Valley
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At the Napa Valley Welcome Center, we put our
local expertise to work to help you plan your
perfect Napa getaway.

EXPERIENCE NAPA
LIKE A LOCAL.

N'P‘A LLLLLL
VISITNAPAVALLEY.COM
Experience Napa Like A LEARN MORE
Local
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NOT SURE WHERE TO START?

Start here. The Napa Valley Welcome Center.

" NAPA VALLEY

LEGENDARY.

Learn More >




The Always On layer delivered the strongest
overall ad engagement (0.55% CTR) and
accounts for the vast majority of site traffic
from the ad campaign

« Search reached the most qualified user with
a 7.7% CTR while driving nearly 15K site
sessions with an average TOS of nearly 2.5
minutes

* YouTube videos have generated 346K video
views at a 48% completed view rate, well
above goal of 35%

« Google Display Network tracked the second
highest CTR (0.59%) and TOS (00:27),
accounting for 44% of sessions (43K) for the
layer
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Head to the Napa Valley

Restaurants are cooking, tasting rooms are
pouring and hotels are ready with hospitality. °
Visit Napa Val
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Facebook single image ads out performed
carousels, with a 0.50% CTR and drove nearly

20K site sessions.
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Cabernet season is a special time in the Napa Find out how world-class wine pairs well with

Valley. Crisp, cool air and a cozy, comfy vibe. laid-back luxury.
Makes a perfect long weekend. p

Engagement with Instagram Stories
was also very strong with a 0.44%
CTR and 32K thru plays.
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VISITNAPAVALLEY.COM Find out how world-class LEARN MORE
72 Amazing Hours, One LEARN MORE wine pairs well with laid-...

Unforgettable Time
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THE PRETTIESTE SRAS

In The Napa Valley
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Pinterest drove awareness through a
combination of video pins and standard
pins, tracking nearly 20K video views,

with traffic driving pins delivering 8K
Site sessions
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Thank you.



