TRIP PROFILE

Primary Reason for Visiling Napa Valley

VISITOR PROFILE

Comparison of Visitor Mix
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Visit Napa Valley is the official destination marketing and management organization for Napa County. [=]:5 00 . . . VISIT
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The organization promotes the region as an attractive travel destination and works to continually enhance T ey v e - .
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its public image as a dynamic place to visit, live, and work. CRTE,




2025 ECONOMIC

IMPACT REPORT

Napa Valley Welcomed a Tolal of
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Direct Visitor Spending Increased from 2018

3%

Source : 2023 Visitor Profile & Economic Impact Report by Future Partners

Napa Valley Visilor Economy Generaled

S107.5 MILLION

in Tax Revenue for
Communily Services

Parks & Public Road
Recreatlion Safely Improvements
And More!

THE TOURISM INDUSTRY
SUPPORTS AN ESTIMATED
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JOBS  MILLION

IN THE COMMUNITY

VISITOR SPENDING IN
NAPA VALLEY ON A TYPICAL DAY

Tax Revenue Increased
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Over 2018



