
Napa Valley Tourism Economy Economic Impact

Napa Valley welcomed 3.8M
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Napa Valley spent $2.2B

supporting 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in tax savings annually 
per household$5,900

jobs in Napa county is supported 
by the visitor economy1/7

TOTAL JOBS, INCLUDING INDIRECT 
AND INDUCED EFFECTS>15,000

92%
Domestic

38%
OVERNIGHT 

Guests

8%
INTernational

62%
DAY TRIP 
Visitors

OF SPENDING COMES FROM OVERNIGHT 
VISITORS, WHO ARE 38% OF VOLUME
90%

$6M
visitor spend on 
an average  day

OF SPENDING COMES FROM OVERNIGHT 
VISITORS, WHO ARE 38% OF VOLUME


Visit Napa Valley is the official destination marketing and management 
organization for Napa County. The organization promotes the region as 
an attractive travel destination and works to continually enhance its 
public image as a dynamic place to visit, live, and work. 

VIsion

MISSION

Source: 2025 Economic Impact Report by Tourism Economics

Elevate Napa Valley as the world’s premier wine country experience. 

Promote, protect, and enhance the Napa Valley destination. 

visitnapavalley.com/tourism

https://visitnapavalley.com/tourism


Napa Valley Tourism Economy Visitor Profile

Demographics
AGE

26%18-34

35-54

55+

41%
OF FIRST-TIME VISITORS 
ARE AGED 25–3546 AVG. 

AGE 35% FEMALE MALE

Trip profile

59% 78%

88%

66%

26%

Married

College 
Educated

earn 
$100k-$200k

EARN 
$200k +

Ethnicity*

75% 13%

White Hisp. / Latino

Asian OTHER

*Respondents could select multiple categories


12%

Black

9% 3%

29%
45%

68%
of overnight visitors live 
outside of California

85%
TRAVEL WITH A 
SPOUSE OR PARTNER


4.4
NIGHTS: AVERAGE 
OVERNIGHT TRIP


$771
AVERAGE NIGHTLY SPENDING, 
OVERNIGHT VISITORS


99%
OF OVERNIGHT VISITORS 
SATISFIED OR VERY SATISFIED


Trip motivators Who visits, and from where

61% Wine / Wineries 50% First Time 50% Repeat

Repeat visitors average 6 total trips (per lifetime)35% Romantic Getaway

TOp OVERNIGHt MARKETs
32% 28%

OTHER  CALIFORnia 20%

16% Celebration New York 14%
Florida 14%

16% Texas 12%Specific Attraction
12%San Francisco

Source: 2025 Visitor Profile Report by Strategic Marketing & Research, Inc. (SMARI) 

How visitors move throughout Napa Valley
Am. Canyon Napa Yountville St. Helena Calistoga

American Canyon stayed 75% 29% 34% 31%

17% stayed 23% 26% 21%Napa

Yountville 21% 71% stayed 54% 43%

20% 68% 45% stayed 39%St. Helena

22% 68% 44% 48% stayedCalistoga

Read across by row

visitnapavalley.com/tourism

Family Vacation
All other Nat ’l

https://visitnapavalley.com/tourism

