


Today's Approach

TODAY'S OBJECTIVE

Arm CoOp partners & their creative resources with
all the tools needed to "Execute with Excellence” in FYZ0

QUESTIONS?

Submit any questions via the GoToWebinarControl Panel.
We'll respond to as many as possible at the end of the presentation.

NEWMEKEGD /e o [ NMTrueCoOp.org |
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NMTD CoOp-at-a-Glance
2 PLANS

(MEDIA MENU PLAN) (FLEX GRANTS)

* Set menu of media programs and production options at « Traditional grant program with initiatives
negotiated rates proposed by partner on application

 Awarded Partners’ funds are matched 1:1 with NMTD § « Awarded Partners are reimbursed with a 1:1
prior to program execution match of NMTD $ after program execution

* NMTD CoOp Team responsible for program development « Partner responsible for program development &
& negotiation, execution, trafficking of creative, and negotiation, execution, trafficking of creative, and
performance reporting on Partners’ behalf performance reporting

1 INTENTION

Help your community thrive through TOURISM!
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FY20 Program Execution: MMP vs Flex

MEDIA MENU PLAN (MMP) FLEX

NMTD CoOp Team provides: Partner handles:

v" Vendor negotiations v Vendor negotiations

v 1:1 media planning consult with partners (& ad agency, if applicable) v Insertion orders
Execution v Custom production timelines & instructions v" Vendor payments
Process v"Insertion orders v" Creative trafficking to media vendors

v" Creative trafficking to media vendors v" Proof of placement

v" Proof of placement v Reporting

v" Reporting
Brand All creative must meet New Mexico True brand standards as detailed on the Ad Builder Toolkit at media.nmtourism.org
Standards Any website URL listed in CoOp advertising must feature the entity’s custom, “X is New Mexico True” logo above the fold
Creatiy ® : L : : Submit via an Ad Content Execution (ACE) Form at media.nmtourism.org
Submission  See MIMP Production summary for specific instructions and links NMTD o fFicki 4 q
for Approval to secure approval prior to trafficking to media vendor
DueDate  As detailed on your custom MMP Production Summary 3 weeks prior to media vendor deadline

[ NMTrueCoOp.org |
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WEBINAR CONTENT

New Mexico True Creative Coaching
Brand Templates Overview & Updates
Design Tips

Tools of the Trade

ACE Form vs JotForm - When To Use
How to Submit an ACE Form
How to Submit a JotForm
Key Contacts
Q&A
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STEP ONE: Ad Builder Tool Kit AEW NEKECE T e
AD BUILDER GUIDEBOOK 40 curoemoox ssser mmany

D - - -

Ad Builder Guidebook Brand Asset Library Ad Content Execution Final Ad Approval
(ACE) Form

Find here everything you ANl the tools you need t0 Complete this online form Team True will review your
need to know about New prepare your content & 1o trigger the approval ACE Form inpets, request
Mexico True branding best creative assets, Including: process for your ad and revisions as required, and
practices. upload required notify fee final appeoval for

« Ad templates by content/creative assets.
Whether it's your first time R — ! trafficking,

or you're here for a refresh, « Fomts & imagery (For Media Menu Progras
take & moment to review + Videos & Mcensed music (MMP) partners ONLY. your
our Yerms & Condions. i ads will be trafficked to
logos publishers by NMTD.)
« Publisher-specific
content input foems

DOWNLOAD DOWNLOAD

Recently Downloaded

NEW MEX:CH /¥ oe NEWMEXSD /ree NEWMEXICO /v NEWMEK:CH /¥oe NEWMER:CD /7o NEWMER:CD /7
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N[w M[xm“ ﬁ’lt €  ADBUILDER GUIDEBOOK \
e,

The Brand Essence of New Mexico True: What is your “True"?

Adventure Steeped in Culture When asking yourself this question,
think about the following:

For travelers with an adventurous spirit and thirst for

authenticity, New Mexico is the destination that feeds

What is the authentic experience

the soul

to be found my destination?
What can travelers discover?
What might be unexpected?

Where is the adventure in the
experience? And not just outdoor
adventure, but adventure that truly
feeds the soul—going to a museum,
visiting an art gallery, attending a
cooking class, being part of a festival,

The key to success is your
ability to craft messages that
are distinctly True in tone
and capture its unique spirit. )

seeing a cultural performance, etc.
Every time you craft a :

How does the experience reflect
the connectedness that is inherent
in New Mexico—with the past,

message, ask yourself
one question:

the land, your family and yourself?
Is the message and imagery

unique to your destination?




It's best to show “site-doing” rather
Brand Guidelines | Tone and Imagery l[' llml [rue than “site-seeing” in your messaging.

Imagery should be rooted in
clearly communicating our core
criteria of endless discovery. It is
expansive and rich. It encompasses
movement and mobility. It is open,
unencumbered, and free. It is human:
purposeful, honest, and genuine.
When crafting messaoes It is inspiring and provides a
Now Maxico True Is forward-looking perspective.

Welkoming Imagery should not be staged or
Authentically enthusiastic
Unscrpted

SOl

overly posed, rigid, or impersonal.

Simple and to the point
Coof (wahout “trying”®)

P P T e S Does it capture a moments?
Now Maxico True imagery is

Colorful | Does it tell a story?

Mspwing

Canavd

Is it uniquely New Mexican?
Is it spontaneous?
Is it inspiring?

Does it convey emotion?




Captures a moment
Soulful
Inspiring

Site-doing

Unique to New Mexico
Tells a story

Soulful

Candid



- The headline must be a thoughtful [TRUE]

KW B statement that is unigue to the destination.

BACK

Browse suggested [TRUF] beadline copy stasements foe insperation

NEW MERICH /7w

DOWNLOAD FILE (SUGGESTED [TRUE] HEADLINE COPY STATEMENTS)

Land of Enchantment. [ TH u E ]

Sunny Days. Chile Nights. - TR u [ .

Where quiet is a feeling. ] TH u E |

Gridlessness. ' TR u E .

Where culture shines brightly. . TRU [ |




e Red-River Mordi Gras s where-memeries are made. | TRUE ]
s about the journey, not the gestinaton. [ TRUE ]

Findadventures wating for-you: | TRUE |

You il findstoiesto nstone. [ TRUE]

. - - - [TRUE]



PRINT AND DIGITAL TYPOGRAPHY

MHEADLUINE FONT

Interstate Bold Condensed
ABCDEFGHIJKLMNOPQRSTUVIVXYZ
abcdefghljkimacpqrstuvwxyz 0123456789

BOOY COPY FONT

Univers 47 Light Condensed

ABCOEFGHUKLMNOPORS TUVWXYZ
abodefghsjtimacpgrstavey: 0123456789

BOOY COPY ITALIC FONT

Univers 47 Light Condensed Oblique

ABCOEFGHUKLMNOFORS TLVWXYZ
abcdefohitimnopgrstuvanyr 01234567689

LOCATION DESCRPTOR COPY FONT

Mond Tot

PRSP L ANORBRTI W

B N s co LB

DOGITAL HEADLINE FONT

Proxima Nova Extra Condensed Bold
ASCOEFGHLKLMNOPORSTUYWXYZ
adcdelghijiimnopgrstuvwiyr 0123456739

DAGITAL BOOY COPY FONT

Times Roman Regular

ABCDEFGHUKLMNOPOQRSTUVWXYZ
abodelghigthmaopgrtenwxyz 0123456739

DoGITAL BOOY COPY ITALIC FONT

Times Roman ltalic

ABCDEFGHIUUKIMNOPQRSTUVWXYZ
abodefphijklimoopgrstuvwxyz 0123456789

Click here to download brand fonts

EXHIBIT A

B P P P

= Type..

Teasacet foend bece [Tnu‘ ]

BiTreasures found herel{ THU E ]E

[TRUE]




Fended o part by the city of Caribed Lodgers Tux

Carlsbad is

NEW MEXICO /7 we

CarlsbadNMTrue.com

What makes this ad so successful?

 Conveys a feeling of place
* Unique to Carlsbad

« Site-Doing

* Inspiring

« Simple

« Dynamic

« Candid



What makes this ad so successful?

* Unique to Deming

« Candid
This city rocks. [TRUE] . Site-Doing

* Inspiring

« Simple

« Colorful

* Location + TRUE statement

~<* NEWMEREO 77+

-~

.';' DemingNMTrue.com
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STEP TWO: Ad Builder Tool Kit AEW NEKECE T e
BRAND ASSET LIBRARY 40 cucesoox hsseT

| STPONEwas | STRTWOuwie | STRTHREE.s | SRR
Ad Builder Guidebook Brand Asset Library Ad Content Execution Final Ad Approval
(ACE) Form

Find here everything you Al the tools you need t0 Complete this online form Team True will review your
need to know about New prepare your content & 1o trigger the appeoval ACE Form inpets, request
Mexico True branding best creative assets, Including: process for your ad and revisions as required, and
practices. upload required notify foe final apgeoval for

« Adtemplates by content/creative assets.
Whether it's your first time mediam d Falikking.

of you're here for a refresh, « Foets & magery (For Media Menu Program
take a moment to review « Videos & Ncensed music (MMP) partaers ONLY. your
our Yerms & Condion. « Destination-specific ads will be trafficked 1o
logos publishers by NMTD.)
« Publisher-specific
content input feems

DOWNLOAD DOWNLOAD

Recently Downloaded

NEW MEX:CH /¥ oe NEWMEXSD /ree NEWMEXICO /v NEWMEK:CH /¥oe NEWMER:CD /7o NEWMER:CD /7

NEW MEXCO /7w

o e e mwl Ao e e




BRAND ASSETS

Brand Logos

NEW MER:GO

Aol
v

Find and Download Your
Unique Destination Logos.

VIEW

'NEW MER:G0

' NEW MERS




Templates DIGITAL BANNER EXAMPLES

Click her

NEW MER:CO
Te plrles

o

s il

Treaswres found here [ ‘Rl[ l

Browse and Download New
Mexico True Ad Templates.

R
- -

— -

VIEW

EVENT NAME
FEB27-MAR2

R

-

NEW MEXICD /5« © NEWMEXICO /5.

ostination | NEW Event SpeCiﬁC . Treasures found N.'e.‘ ﬁRU[] EXPLORE MORE
NEW MEX:CO 77+ Templates + CTA Button

NEW MEXIGO /7«



OUTDOOR EXAMPLES

Templates

NEW MER:CO /7 we

“\1&’ 'V‘y"”/'.’e S

Browse and Download New
Mexico True Ad Templates.

VIEW

Your event goes here
August XX-YY

\\\ -
\' -
VW




PRINT EXAMPLE

CHCK here Lo download print templates

Templates Treaswres found here [ TRUE ]

NEW MER:GO
Templotes

Browse and Download New
Mexico True Ad Templates.

VIEW

NEW MER:CO

S 18 (o™




USING A COLOR BAR FOR CONTENT AND MULTIPLE LOGOS

v -

Treasares fousd bere. [ ]a“[ ]

NEW MEX:CD /7w




USING A COLOR BAR FOR CONTENT AND MULTIPLE LOGOS

e Albuquerque is

NEW MER:CD /7 e

balloonfiesta.com

N

SANTA FE

NEW MEXICO

Where the Rockies begin. [TBUEI

Albuquerque is A - = ,"s,f-:: Ski Santa Fe is

NEW MEXCO /7 e

balloonfiesta.com

[w M[xisn /;‘t [ skisantafe.com

TR




NEW MER:GD Pandora Banner Templates ,
D.‘%Ja( Rorolio Scripts ".'..,..,“ -
Music Beds Social Media

Digital Radio Templates

115 :30 :60

Licensed “Na-Na” Track

Licensed Music

NEW MER:CD
Licenseo Music

Download Licensed New
Mexico True Music

VIEW

Facebook Profile Image + Text

Facebook & Instagram Posts

Browse and Download New
Mexico True Images

VIEW



AD BUILDER CHECK LIST

y )\ f 1 U JUOTY - :1 o YOUr ""v’_)|',? with 1he 2 -01 yOou Use itz & rredc!t o) » 1% YOuUr TR ;
‘\' v Mo - 1 J ‘\'O'.- e irue I BTy - . | S 1N L4 e ol I
adventure that trudy Juidelines? 15 it “ste-doing primary Q0 to be used NOt just a “fact
Fooos the ratr than S8 sS04 ] ot s The sonare )
* Does It Saptlure nent ROUK] Oy De o 1or ama 2 FyCu wrole & Tna
M il it M * 15 1T DUDOsSaIY 2 30 700 vt ¥ &0 tals & OO0 YOU Us
) y - ) ‘o .: < » '.- A ,I) o-‘ "‘ - ‘;
. 1 S0t 3" EY s U O 0
Does your ad it with t « Does It corwvey amotion? with the appeopriate ¥ Did you double h
Lrand tone . AL Fing’ FOLLIONSNIED e The QUIC NS POUr si eshcal , from
= W ) . 11 27 F tomeials the O o r yor
s A " ’ IR ’ } yo ! » Y canchie?
e 114 ¢ e » 1 y °‘| v Mox i 7 y 2 1M 1 | PR LIS
. LYPOQrARSYyY anad Ty pOQrapsry
. moie ar ’ the ¢ b e QUck ’
. T r e




WEBINAR CONTENT

Tools of the Trade

ACE Form vs JotForm - When To Use
How to Submit an ACE Form
How to Submit a JotForm
Key Contacts
Q&A

NEW MEKIGD 77 e



MMP Tools of the Trade

NEW for FY20 — only ONE production document to reference — PRODUCTION SUMMARY.

WHAT YOUR PRODUCTION SUMMARY INCLUDES:

v'Lists ALL of your MMP programs, including placement description and targeting
v'Run dates and due dates for creative inputs

vLinks to New Mexico True Brand Templates

vLinks to vendor mechanical specifications

v"How and where to submit your creative inputs

All MMP Partners received their Production Summaries on June 17t

(or when their signed agreement was received by NMTD). \/

NEWMEKEGD /7 ee ST [ NMTrueCoOp.org ]
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Tools of the Trade

DUE DATE FOR CREATIVE INPUTS RUN DATE/DELIVERY FOR MEDIA/PROGRAM

1S

faHams

NEWMEKICD /7. o s [ NMITAIECE0p org |
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Tools of the Trade

-—4 -
\l,
- - »e r - - - ~
" - - - ! -
o 3 : T
o ‘. - -
U
- 0 ' - - - -
. - . o bu o - - GAE b e - ~ e
54 & [T — - - —— S 00 - - )
- — - - —— - —— - - e -~ -—
f1amn
- ® ey e - — - - - - - - e
- - - - - - - - - - - - -~ - -
Y™ - ~ .. . - 4 - . - . - - - - - e .
- » - - - - -
R - -
Lk _J

PROGRAM/PLACEMENT DESCRIPTION + TARGETING

For more information on the placement, you can click on the Vendor/Program cell contents to see the media menu sheet
» Targeting is based on application inputs if applicable

WG WA SRR Y LA e W
L I R il Il ]

e ot bl L e L o

Rl _EE N
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Tools of the Trade

PARTNER CREATIVE INPUTS

» These are the deliverables that you must submit.
Be sure to pay attention if more than one input is required —
i.e.—a display print ad AND added value editorial assets

L e e
- - C— - L Il ] Rl R N o—— - o ———
A _a¥ bl Bl . ol
e
. SO ep— -
“w — - " - - et e - pr— S —— L S -
U
13 - . . S— Ty - Yanna b I e o e s g e A a1 | o -
"o — -
v ™ - — P — -
*-e

WMEUQ e 00 0 " . . . [NMTrusCoQporg]
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Tools of the Trade

VENDOR MECHANICAL SPECS

e Ifthereisalink—it's clickable
* This informs how you need to build your final ad

W GRS WA SR Y WAt W
L I R il Il ] Rl _EE S R
N B L

.

Uwses

L

— —

ames
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Tools of the Trade

NEW MEXICO TRUE BRAND TEMPLATE

» Ifthereisalink—it's clickable
» This informs how you need to design your ad to be NM True brand compliant.

- - - WS GRS T R R Y LR e
- - Lo I e e ] Rl R N
R _athl Bl . ol

"
U
U

yomm - —
!a0ome \C"\'

(S
T~

Y -
L ah.
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Tools of the Trade

New Mexico True Brand Templates vs. Vendor Mechanical Specs

NEW MEXICO TRUE BRAND TEMPLATES:

 Use them as brand guidelines. This says to be
brand compliant.

« Find all templates in the AD BUILDER TOOL KIT media.nmtourism.org (link in Summary)

* The file format and dimensions of the template is most likely than the final
deliverable needed to send to the vendor.

VENDOR MECHANICAL SPECS:

 Use them to create your final deliverable. This says
, etc.

« Find all specs in your Summary

* Your final deliverable the vendor specifications.

NEWM[XES“W‘«E LR N e [NAI\-/lTI’:ue'C'OO.OI’]


http://nmtruecoop.org/

Tools of the Trade

WHERE TO SUBMIT PARTNER CREATIVE INPUTS

If there is a link —it's clickable
All programs that require creative inputs use either the ACE form on the NMTD Tool Kit or a
JotForm, which is an online questionnaire platform to collect assets.

- Sy -,
- - - - f-— - L e il ] S SRASRARA W & WE P B E— GG WAt W
e ot bl e L
" -
) - - ’ . . - W @ . a—
L —— _ — ' -
U
R » = o . - .... - . .l - - - J --— L . - S s el
yomm e . .. . S—" A0 | P - m o - . . -
Sams -
6]
T
Y =me - - > - -~
-
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WEBINAR CONTENT

New Mexico True Creative Coaching
Tools of the Trade

ACE Form vs JotForm - When To Use

How to Submit an ACE Form

How to Submit a JotForm
Key Contacts
Q&A

NEW MEXICO /7 w.c



ACE Form vs JotForm - When To Use

— 4 Refer to Production Summary column “Where To Submit Partner Creative Inputs”

If it says ACE FORM with link to Ad Builder Tool Kit — you submit your deliverable(s) via an ACE (Ad
Content Execution) form at media.nmtourism.org

* Print Display

* Airport OOH

« Radio

FA—  Digital Display

SRR « Video

If it says Jot Form with link — you submit your inputs via that spec/fic Jot Form (there is a unique form
for each program)

« Advertorial Special Sections

» Content Creation/Distribution

e Emall

P  Videography/Photography

NEWMEKICD /7. o s [ NMITAIECE0p org |
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WEBINAR CONTENT

New Mexico True Creative Coaching

Tools of the Trade
ACE Form vs JotForm - When To Use

How to Submit an ACE Form

How to Submit a JotForm

Key Contacts
Q&A

NEW MEXICO /7 w.c



How to Submit an ACE Form

View Tutorial: https://voutu.be/pM6c8bjej8U

MOST IMPORTANT STEPS TO A Bidr Tot i
SUBMITTING YOUR ACE FORM:

NEW MEXICD /7«

Submitting your creative by due date

Checking the status of your submission

« Making any required edits in a timely manner

If you're submitting for Flex:

* Due date is 3 weeks prior to run date
 Trafficking to media vendor is partner’s
responsibility

NEW MEXiGD
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https://youtu.be/pM6c8bjej8U

How to Submit an ACE Form

View Tutorial: https://yvoutu.be/pM6c8bjej8U

Pandora Digital Radio
Refer to your PRODUCTION SUMMARY for Due Dates and Creative Inputs.

. L e
— L e L BRIl L LY
- A ar il B e L o]

C-— - L R il L o] Rl R

U

Completed NMTD script template and final banners (300x250 and

4/3/2020 3 Deliverables! sooxs00

NEWMEKIGD 7. gk Lo [ NMTrueCo0p.org |
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https://youtu.be/pM6c8bjej8U

How to Submit an ACE Form

View Tutorial: https://yvoutu.be/pM6c8bjej8U

Pandora Digital Radio

Also refer to your PRODUCTION SUMMARY for Vendor Mechanical Specs, NM
True Brand Templates and where to submit creative.

| Builder Tool Kit

P GRsAAA Y & :::‘:‘ —— ' NEW MEX:CD ﬁuc,

pwnload Links:

300 X 250 PANDORA BANNER TEMPLATE 500 X 500 PANDORA BANNER TEMPLATE

FY19 CO-OPF RADIO SCRIPT 30 RADIO MUSIC BED

DIGITAL RADIO EXAMPLE AUDIO 30 A DIGITAL RADIO EXAMPLE AUDIO 30 B

Format: Web

NEWMEKICD /7. o s [ NMITAIECE0p org |
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https://youtu.be/pM6c8bjej8U

How to Submit an ACE Form

View Tutorial: https://voutu.be/pM6c8bjej8U

Ad Builder Tool Kit

cXAMPLE: Pandora Digital Radio

Go to http://media.nmtourism.org/ and complete an ACE
form —filling in all the (required) fields with correct info.

Be sure to upload ALL creative inputs listed in Production
Summary.

Ad Builder Tool Kit

NEW MEXICO /7«.c

s thas sbimstistive part of e CoOp Marketing Program”

Yos - MAP Media Mens Program) v

Type of Ad
. ________§

Publishes Medea Vendor

Ad Obyective
Y el

Picame give u B single sroet tapoetast cbjectove e coeating s a4

NEW MEX:CI

NEW MEXICO

Upload your coment OR. use the Beld Bodow 10 supply o lak for video or sudho
LeleT appuogruats Lak Sl ra OF Spiced Sl of S Cresm o Mt [t Fise 15 Sae 30 ety voas ad e NMTD 2 imwew (o p
piend thet o Lplond s 1masy Al s Smomaar) we g e maape(s | 7€ Flam 0 oee

| A\-3Deliverables!. W

L NMTICsop._Pendons. SOCKS00 Jog (91 12 X1)

Add 3 new file

Fien tmmast e dews Gham 240 MDY
Aliowed file types. yod pog o al eps péf sip [peg g doct doctn dots deth doc 1 thy shas thy vim

Aundio or Video Link

Poonade o deeet lmd fo vwrw ox downdead yoor fle mert (10 Drophes dromload youtobe sweusdclond, e )

ADD ANOTHER DIRE | N

HIT SAVE TO SUBMIT



http://nmtruecoop.org/
http://media.nmtourism.org/
https://youtu.be/pM6c8bjej8U

How to Submit an ACE Form

View Tutorial: https://yvoutu.be/pM6c8bjej8U

Pandora Digital Radio
AFTER SUBMISSION — be sure to check your email and your Tool Kit account for updates on the status of your submission.

See your submissions by clicking MY CONTENT iy NEW MEXICD /5 we

TOURISM DEPARTMENT
Xit

Ad Buildey

tome  SyChrterd Mowages (0 sew)

.......

Ad Builder Tool Kit

Contac

In the list of MY CONTENT,

you can see status.
IN PROGRESS = Edits needed
APPROVED = All done! ' e e e

Open the line item to

see any edits required in
ADMINISTRATOR MESSAGE

jNEW;MEXEﬁI]TFm' ko TNl SR [ NMTrueCoOp.org ]
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https://youtu.be/pM6c8bjej8U

How to Submit an ACE Form

View Tutorial: https://youtu.be/pM6c8bjej8U

cXAMPLE: Pandora Digital Radio
TO SUBMIT REVISED CREATIVE — submit to SAME ACE form by clicking on EDIT tab.

Mo My Comderd  Mussages [ sew)
4l 30, pacane sad the Golls sacoad.
Upload your cossent OR use the fickd below to supply a link fox video or sudio

Ad Builder Tool Kit Sclect spprupeinte Rak bekow OR spload Dy of the crone tents poo plam e wee 3 Creste your ad Sor NMTD e peveew (e g smnpee. hemliers wirigts) O you have & completed wl
NEw MEX pdoad that pow Uplosd &2 meny flles ar necessary metading e snage(x) you ples % e

File information Operations
4 FY19 CoOp Pandora Script Finai2_0 (1).docx REMOVE Upload your revised

(11.37KB) i
4 NMTrCoop_Pandora_300x250.png (4258KB)  REMOVE creative — Wlth

4 NMTCoop_Pandora_500x500Jpg (95.12KB)  Rig revised/updated file
name.

Add a new file
Choose File L1 0T UPLOAD

Filles st be e oo 290 M You can remove older
Allowed e types pod pag i ol spo pdf 2ip jpeg jpg Socs docmn duots dath doc th she shim 1y shm . .
versions if you want.

Audio ex Video Link

Prowde 2 dect bk 10 vew of dowriond yoor (ke asset (e Deophox downdoad, yootsbe, sosndeloud, )

ADD ANOTHER DIRECT LINK

Type of Ad

Pl Mo Vo s | HIT SAVE TO SUBMIT

Ad Objective
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https://youtu.be/pM6c8bjej8U

WEBINAR CONTENT

New Mexico True Creative Coaching
Tools of the Trade
ACE Form vs JotForm - When To Use
How to Submit an ACE Form

How to Submit a JotForm

Key Contacts
Q&A

NEW MEXICD 77w



How to Submit a JotForm

L RS L L
e ]

<,\: Refer to Production Summary column “Where To Submit Partner Creative Inputs”

NEWMEXIED

New Mexico Magazine - Advertorial - NOVEMBER

jNEW;MEXEﬁI]TFm' ko TNl SR [ NMTrueCoOp.org ]
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Post-JotForm Submission

PROGRAM

NM Magazine
Written Articles

NM Magazine
and
Albuquerque
The Magazine
Advertorials

eTarget Email

Content
Distribution
(Facebook and
StackAdapt)

WHAT HAPPENS AFTER JOTFORM SUBMITTED

* NM Mag editorial staff contact you to work directly with the writing staff from
beginning to end.
*  NM Mag and NMTD will post your article onto NewMexico.org.

* Partner inputs reviewed by the New Mexico True CoOp team.

* Approved creative inputs sent to publication.

« Publication writes final advertorial, layouts final section.

* Co-op team routes for review/approvals by both NMTD and CoOp partner.

* Partner assets reviewed by NMTD for approval.

» With approved assets, eTarget will create the final email layout and Co-op
team will route for approval of layout.

* Upon layout approval, partners will receive a test email before final
distribution.

* Partner inputs reviewed by the New Mexico True CoOp team.
* Approved creative inputs sent to vendor to create the distribution ads.
» (Facebook only) Final ads routed for approval by both NMTD and CoOp partner.

[ NMTrueCoOp.orq |

Details on what happens after submission
located at the bottom of each Jotform
(above the “submit” button)

4. Please provide five additional bullet points that describe the place/event/product

5. Public Phone number (for ads)
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WEBINAR CONTENT

New Mexico True Creative Coaching
Tools of the Trade
ACE Form vs JotForm - When To Use
How to Submit an ACE Form

How to Submit a JotForm

Key Contacts

Q&A
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Need guidance? We're here for you.

Questions about. ..

* General program «  MMP Payments * Media site * Brand guidelines MMP Production
instructions
« Contracts * Flex reimbursements * Ad Templates » Creative approvals « MMP vendor specs
» Customized partner «  MMP Video/Photo «  MMP performance
logos production reporting

i
- e » e ,
ANDREA LAWRENCE BRANDY VELARDE BRYCE TURNER SABRINA WILSON
505-795-0108 505-500-7890 505-469-2615 214-850-3370 619-718-1052
Andrea.Lawrence@state.nm.us Brandy.Velarde@state.nm.us Bryce.Turner@state.nm.us Strateqy@NMTrueCoOp.org MediaOps@NMTrueCoOp.org

NEW;MEX%%TF@ s e T [ NMTrueCoOp.org ]


http://nmtruecoop.org/
mailto:Andrea.Lawrence@state.nm.us
mailto:Brandy.velarde@state.nm.us
mailto:Strategy@NMTrueCoOp.org
mailto:MediaOps@NMTrueCoOp.org
mailto:Bryce.Turner@state.nm.us

THANK YOU FOR YOUR PARTICIPATION!

This presentation will be available for download at
NMTrueCoOp.org
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