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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for New Mexico’s domestic
tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For New Mexico, the following sample was achieved in 2022:

+t s
C Ay
Overnight Base Size Day Base Size

1,757 968

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size of the New Mexico Travel Market

Base: 2022 Person-Trips

Total Size of New Mexico 2022 Domestic Travel Market

Total Person-Trips
40.8 Million

‘ +4.7% vs. last year ’

u Day
59% 24.1 Million

m Overnight
41% 16.7 Million

Total Expenditures for New Mexico 2022 Domestic Travel Market

Total Spending
$ 7.6 Billion

‘ +16.3% vs. last year ’

u Day
30%

m Overnight
70%

$2.3 Billion

$5.3 Billion
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Size and Structure of New Mexico's Domestic Travel Market
Base: 2022 Overnight Person-Trips

Overnight Trips to New Mexico Size of New Mexico Overnight Travel Market - Adults vs. Children

Total Overnight Person-Trips
16.7 Million

20
B Adults

16.7 79% 13.3 Million

m Children

15
21% 3.5 Million

10

Millions

Past Visitation to New Mexico

of overnight travelers to New

~
J/

o
83% Mexico are repeat visitors
0 2020 2021 2022
559 of overnight travelers to New
® Mexico had visited before in the
past 12 months
. J
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New Mexico's Overnight Trip Expenditures

Base: 2022 Overnight Person-Trips

Domestic Overnight Expenditures - by Sector

vs. last year
i m Lodging 38% $1,978 Million +25.6%
Total Spending 0

TH i inati illi 23.0%

$ 5272 Bl"lon m Transportation at Destination 15% $799 Million +
m Restaurant Food & Beverage 219, $1,087 Million +11.3%

+17.9% vs. last year ]

m Retail Purchase 16% $824 Million +6.9%
m Recreation/Entertainment 11% $584 Million +16.8%

Average Per Person Per Trip Expenditures on Domestic Overnight Trips - by Sector

[ Average Per Person Per Trip: $315 J

| Lastyear s282 | Average Per Person
$150 Per Trip:
. $118 '
Leisure $301
$100
$49  $48 $49
- I. 35 l . $32
$0

2022 2021

B Lodging M Restaurant food & beverage M Retail Purchase M Transportation at Destination
B Recreation/ Sightseeing/ Entertainment L@‘ngwoods




New Mexico's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip
o o 329, 2022 2021
[ ]
m Visiting friends/ relatives
Visiting friends/ relatives 32% 35%
6 18%
== Touring ﬂ Touring 18% 18%
‘ 9% 3%
Outdoors Conference/ Outdoors 9% 9%
Convention
6%
Special event ° Special event 6% 5%
ofe\®
(+)
Iéil % - City trip 5% 7%
= City trip 6%
Other busi tri
@m 5% erbrsiness fip Casino 5% 5%
Casino
A 3% T B Resort 3% 3%
i gy |
= Resort -
39 6% Cruise 3% 1%
r/.: o . o
‘a Cruise Business-Leisure

Lengwoods




Structure of the New Mexico Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 New Mexico Overnight Trips Last Year's New Mexico Overnight Trips

B Visiting friends/relatives 32% B Visiting friends/relatives 35%

B Marketable 54% B Marketable 54%
B Business 9% B Business 5%
B Business-leisure 6% B Business-leisure 6%

Lengwoods




New Mexico's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021
2022 2021
Texas 18% 17%
Albuquerque-Santa Fe, NM 15% 17%
New Mexico 17% 19%
California 9% 8% New York, NY 6% 6%
Colorado 7% 4% El Paso, TX 6% 3%
Arizona Y v
6% 6% Los Angeles, CA 5% 4%
Denver, CO 5% 2%
Phoenix, AZ 4% 4%
Dallas-Ft. Worth, TX 4% 5%
Season of Trip
Jan - Mar Apr - Jun Total Overnight Person-Trips Houston, TX 3% 3%
22% 25%
Jul - Sep Oct - Dec
29% 25%
\ J
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New Mexico's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip

B New Mexico B U.S. Norm

, I, -
e — 21

0% 5% 10% 15% 20% 25%
New Mexico U.S. Norm
6.1 3.9
Average Nights Average Nights

Nights Spent in New Mexico

1 night 26%

2 nights 23%

3-4 nights 25%

5-6 nights 13%

of each trip was
61% spent within the

destination
7+ nights 12%
0% 5% 10% 15% 20% 25% 30%
Average number Average last
of nights year
3.7 3.2
Longwoods



New Mexico's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

B Children B Adults

New Mexico
Average number of people
U.S. Norm

Average number of people

Percent Who Traveled Alone
B New Mexico B U.S. Norm

0% 10% 20% 30%

Composition of Immediate Travel Party
B New Mexico WM U.S. Norm

0,
0,
e

22%

Friend(s) 179,
Other relative(s) 13102%
Parent(s) 11%14%
Business associate(s) 40/?%
0% 10% 20% 30% 40% 50% 60% 20%

Base: 2022 Overnight Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B New Mexico W U.S. Norm

0% 10% 20% 30%
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New Mexico's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination

of overnight travelers use own
car/truck to get to their
destination

71%

Previous year: 77%

B 2022 W 2021

I 1 3%

Online taxi SV iCe L 17%
I 2
Camper / RV 12% 17%
., R 0’
Taxi cab (L0 17%
I—
Bus S

I 12%

. I 9%
Train R 13%

70

Ship / boat e 10%

Question updated in 2020

Transportation Used within Destination

B New Mexico B U.S. Norm

63%

Own car/truck

58%

24%
Rental car
22%

17%
18%

Online Taxi Service

14%

Camper, RV

N
X

13%
Plane

10%

13%
10%

Taxi Cab

12%
10%

Bus

1%
9%

Train

Lengwoods



New Mexico: Pre-Trip

: 2022 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B New Mexico B U.S. Norm

New Mexico U.S. Norm
A hotel or resort
pavice from relatves ortrenc
2 months 16% 16%
onine vl agence
3-5 months 19% 18%
Secated
13%

Destination Websites

N advance 6% 5%
o . . o advance

An airline/commercial carrier

Travel guide/other books _ 5o, in advance 14% 16%
A travel agent/compan
0% 5% 10% 15% 20% Lengwoods




New Mexico's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations

B New Mexico B U.S. Norm

2022 2021
Hotel or resort
] Hotel 46% 46%
Mt
H Motel 22% 27%
. I
Airline/commercial carrier _ 17% @ H ¢ friends /
0 ome of friends
YD relatives 18% 20%
N e
ravel agentieompany R 3%
Resort hotel 13% 15%
Short term rental websites _ 9,
$ g:erground / RV 12% 13%
o I -
Destination websites
I
1, Bed & breakfast 1% 16%
I o
Auto club/AAA
N o
/\E f{ae;:t?nr;?]rpe / condo 9% 13%
Visitors' bureau/government tourism N -
office - 5%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




New Mexico: During Trip
Base: 2022 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

2022

i 0,
Outdoor Activities Entertainment Activities ATIE 21%

@
/'4-%%\ 60% ﬁ 63% Sightseeing 27%

U.S. Norm: 48% U.S. Norm: 54% R e ictor Clite 24%

21%
Cultural Activities

A National/state park 18%

THN 49%

U.S. Norm: 29% Attending celebration 18%

Casino 17%
Sporting Activities Business Activities

Nbof 26 o pins T ey
vl 29% 25%, - y
U.S. Norm: 21% U.S. Norm: 17% Bar/nightclub 15%

Art gallery 14%




New Mexico: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
New Mexico U.S. Norm New Mexico U.S. Norm

AN

?_(.ﬁ'] Souvenir shopping 50% 41% Unique/local food 55% 47%
E Convenience/grocery 49% 44% Street food/food trucks 30% 23%

oo shopping

([
4’% Outlet/mall shopping 40% 48% Fine/upscale dining 24% 25%

—— Big box stores (Walmart, Food delivery service

II I Costco) 36% 33% (UberEATS, DoorDash, etc.) 23% 21%
Boutique shopping 33% 29% Picnicking 18% 13%
Antiquing 20% 12% Gastropubs 1% 10%
Base: 2022 Overnight Person-Trips that included Shopping
Lengwoods




New Mexico: During Trip

Base: 2022 Overnight Person-Trips
% Very Satisfied with Trip*

62%

m Sightseeing/attractions
\ Quality of food
4

,@\ Friendliness of people
)
71 A) Iﬁl Quality of accommodations

of overnight travelers were
very satisfied with their overall (’o Safety/security
trip experience

58%

57%

55%

52%

52%

5‘ Cleanliness

@
& Music/nightlife/entertainment
-0
Value for money

49%

47%
c— =
0% 10% 20% 30% 40% 50% 60% 70%
*Very satisfied = selected top box on a five point scale Longwoods
Question updated in 2020 '

Ease of Accessibility only asked to those with travel limiting disabilities within travel party




Demographic Profile of Overnight New Mexico Visitors

Base: 2022 Overnight Person-Trips

Household Income Age

2022 W2021 B 18-24 W 25-34 W 35-44 W 45-54 WB55-64 W65+

New Mexico

$150K + _ 9% /ﬁ
L A [Average Income: 74.5K] Average Age
$100 - $149.9K -11(?/:/0 16% 21% 16% 14% 15% 19% 44.8
-
D 5 Previous Year
§75 - §00. 0K i 13% ‘Average Age |
verage Age
I 2 1% 15% 18% 21% 16% 12% 18% 98 g
350 - 74 oK —— >, 44.7
-

I 17
< 3 K ] 4%

0% 10% 20% 30% 40% 50%

Educational Attainment Employment

N 2022 N 2021 B Full time / self-employed W Parttime W Retired / not employed /other

I New Mexico New Mexico's Previous Year
(o)

Bandeead ————— p¥

College Graduat I .
0Tede BrRCEE I ;5

s I D oo
ome CoTe0% . I 21

High school or less/ | 217
Other [N 20%

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Overnight New Mexico Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B New Mexico M U.S. Norm

"y I -
e ————————————————__pw

_ _ . I
Single / never maie | 27

Divorced / widowed / [ ENEGENENEBBN 15
separated [N 16%

U.S. Norm
49%

U.S. Norm
51% Sexual Orientation

B New Mexico B U.S. Norm

Gay/lesbian =4
Bisexual = 2:;:
B 5%

Other/Not sure . 39
(o]

Longwoods




Demographic Profile of Overnight New Mexico Visitors

Base: 2022 Overnight Person-Trips

Race Military Status

B White B African-American B Other
B New Mexico B U.S. Norm

New Mexico New Mexico's Previous Year
100% 100%
_ 78%
77% 79% Never served ip .the
5% T military 839
50% 50%
. 1%
Veteran
25% 18% 25% 17% . 8%

10% 1% .
N ]

0%

Currently on active duty

Hispanic Background

N 2022 W 2021 %

2
X

On active duty for training
in the Reserves or

24% 24% National Guard | 39

0% 20% 40% 60% 80% 100%

Yes Lengwoods




Demographic Profile of Overnight New Mexico Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

)

U.S. Norm ‘ 22% 33% 18% 14% l 12%

\ J \ J \ J J \

Children in Household

New Mexico New Mexico's Previous Year

B No children under 18 55% B No children under 18 53%

B Any 1317 23% B Any13-17 23%

B Any6-12 24% I B Any6-12 29%
. . . B Any child under 6 18% . . B Any child under 6 18%

L@‘ngwoods
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Size and Structure of New Mexico's Domestic Travel Market

Base: 2022 Day Person-Trips

Day Trips to New Mexico Size of New Mexico Day Travel Market - Adults vs. Children

30

Total Day Person-Trips

24.1 Million

25 4.1

20
B Adults

74% 17.8 Million
15

Millions

m Children
26% 6.3 Million

10

2020 2021 2022

L@‘ngwoods




New Mexico's Day Trip Expenditures

Base: 2022 Day Person-Trips

Domestic Day Expenditures - by Sector

vs. last year
Total Spending m Transportation at Destination 269 $605 Million +18.2%
$ 231 0 Bllllon m Restaurant Food & Beverage 319, $708 Million +10.4%
+12.8% vs. last year ] m Retail Purchase 25%, $583 Million +7.5%
m Recreation/Entertainment 18% $413 Million +17.6%

Average Per Person Per Trip Expenditures on Domestic Day Trips - by Sector

[ Average Per Person Per Trip: $96 ]

[ Lastyear: $88 ] Average Per Person
$40 Per Trip:
$29 $28 Leisure $95
$25 324 s22 23
) I I ] I I I i
$0 l .

2022 2021

B Restaurant food & beverage M Transportation at Destination M Retail Purchase
B Recreation/ Sightseeing/ Entertainment L@'ngwoods




New Mexico's Day Trip Characteristics

Base: 2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

s o 24% 2022 2021
m Visiting friends/ relatives
Visiting friends/ relatives 24% 21%
- 16%
“ Touring ﬂ . 0 0
Touring 16% 18%
‘ 1% 1%
Outdoors Conference/ Outdoors 11% 11%
Convention
ril 10%
= City trip o City trip 10% 14%
o ofe\®
o [ .
P Special event 2 Special event 8% 7%
(1]
6% Other business trip
@B o Casino 6% 4%
Casino
6% aﬁr n Shopping 6% 6%
E Shopping - B
) o, 4% Cruise 5% 5%
@ crui Business-Leisure
ruise

Longwoods



Structure of the New Mexico Day Travel Market

Base: 2022 Day Person-Trips

2022 New Mexico Day Trips Last Year's New Mexico Day Trips

B Visiting friends/relatives 24% B Visiting friends/relatives 21%

B Marketable 68% B Marketable 70%
B Business 4% B Business 6%
B Business-leisure 4% B Business-leisure 3%

Lengwoods




New Mexico's Day Trip Characteristics

Base: 2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021
2022 2021
New Mexico 28% 19%
Albuquerque-Santa Fe, NM 25% 18%
Texas 12% 12%
California 9% 9% El Paso, TX 8% 4%
New York 6% 9% New York, NY 8% 9%
i 0, 0,
Arizona 5% 4% Los Angeles, CA 5% 5%
Phoenix, AZ 3% 2%
Denver, CO 3% 2%
Dallas-Ft. Worth, TX 3% 4%
Season of Trip
Jan - Mar Apr - Jun Total Day Person-Trips
24% 23%
Jul - Sep Oct - Dec
27% 26%
\ y

Lengwoods




New Mexico's Day Trip Characteristics

Base: 2022 Day Person-Trips

Size of Travel Party

B Children B Adults

New Mexico
Average number of people
U.S. Norm

Average number of people

Percent Who Traveled Alone
B New Mexico B U.S. Norm

0% 10% 20% 30%

Composition of Immediate Travel Party
B New Mexico WM U.S. Norm

59%

44%

Child(ren) 37%
Friend(s) _1 ?;/f’%
Parent(s) 1 010/3%
Other relative(s) 1010/2%

. . 5%
Business associate(s) B 5o,

0% 10% 20% 30% 40% 50% 60% 70%

Base: 2022 Day Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B New Mexico W U.S. Norm

0% 10% 20% 30% 40%

Lengwoods



New Mexico: During Trip
Base: 2022 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

2022

i 0,
Outdoor Activities Entertainment Activities ATIE 21%

J
/4-.%\ 48(%’ ﬁ 47% Landmark/historic site 15%

U.S. Norm: 34% U.S. Norm: 40% G 14%

13%
Cultural Activities

Attending celebration 12%
Sightseeing 12%

Art gallery 12%
Sporting Activities Business Activities

'\“o‘ 0 o . o o Hiking/backpacking LA
Wi 28% 204 21% |

Attended/participated in a 10%
U.S. Norm: 14% U.S. Norm: 11% sports event for teenagers g

Business meeting 9%




New Mexico: During Trip

Base: 2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
New Mexico U.S. Norm New Mexico U.S. Norm
E Convenience/grocery .
oY) shopping 36% 28% Unique/local food 40% 38%
™G Dio box stores (Walmart, 35% 29% Street food/food trucks 29% 19%
Costco)
[
. Food delivery service
0, 0, 0,
4’% Outlet/mall shopping 32% 48% (UberEATS, DoorDash, etc.) 23% 13%
%‘: Souvenir shopping 31% 26% Picnicking 17% 12%
Boutique shopping 29% 23% Fine/upscale dining 17% 15%
Antiquing 16% 12% Gastropubs 9% 7%
Base: 2022 Day Person-Trips that included Shopping
Lengwoods




Demographic Profile of Day New Mexico Visitors

Base: 2022 Day Person-Trips
Household Income Age
B 2022 N 2021

0 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W 65+
New Mexico

$150K + _ 8% /ﬁ
L A [Average Income: 74.4K] Average Age
$100 - $149.9K _ 123, 16% 26% 23% 13% 8% 13% 41.0
o -
[ EEA Previous Year
575 - 599.0K e 6% (v
verage Age
I 00% 15% 26% 28% 16% 6% = 10%
$50 - S74.9K  — 15% 39.9
-

e
< 40O '

0% 10% 20% 30% 40% 50%
Educational Attainment Employment
N 2022 N 2021 B Full time / self-employed W Parttime W Retired / not employed /other
I New Mexico New Mexico's Previous Year
Bandiad ¥
Coliote Graduate NN 3
o8 T I 5%
S e 0000k
ome colleg | 20%
High school or less/ | RN
Other [N 21%
0% 10% 20% 30% 40%
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Demographic Profile of Day New Mexico Visitors

Base: 2022 Day Person-Trips

Gender Marital Status

B New Mexico M U.S. Norm

"y I
S ¢

_ _ . I -
Single /never marricd | 2

Divorced / widowed / | NN 11%
separated [N 17%

U.S. Norm

U.S. Norm
50% l 50% Sexual Orientation
B New Mexico M U.S. Norm
Gay/lesbian E;ZJ
Bisexual =GZZ’
B s

Other/Not sure . 39
(o]

Longwoods




Demographic Profile of Day New Mexico Visitors

Race

B White B African-American B Other

New Mexico New Mexico's Previous Year
100%
° 100%
81%
74%
75% 75% ’
50% 50%
25% 25%

16% 17%

11% 13%

]

Hispanic Background

B 2022 W 2021

30%

27%

Yes

Military Status

B New Mexico B U.S. Norm

Never served in the
military

Currently on active duty

Veteran

7%

On active duty for training
in the Reserves or

National Guard [ 39

0% 20% 40% 60%

Base: 2022 Day Person-Trips

69%

83%

80% 100%

Longwoods



Demographic Profile of Day New Mexico Visitors

Base: 2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

)

U.S. Norm \ 23% 34% 10% 14% 1%

\ J \. J \ J - ~—

Children in Household

New Mexico New Mexico's Previous Year

M No children under 18 42% B No children under 18 38%

B Any 1317 27%

[
I l I . B Any6-12 33% I B Any6-12 40%
B Any child under 6 25% . . B Any child under 6 25%

Any 13-17 26%
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