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COOPERATIVE MARKETING PROGRAM OVERVIEW

The Discover Newport Cooperative Marketing Program is designed to drive visitation by offering local
industry partners the opportunity to leverage annual media investment. The program allows participants

to double the impact of their marketing investment with a 1:1 matching funds program.

PROGRAM GOALS
Amplify advertising impact for the region with a consistent brand presence
Extend partner advertising budgets to maximize share of voice

Increase destination visitation and overnight stays

DNP Provides: Partner Provides: Media Vendor Provides:

1:1 Match on media investment Media investment Custom Advertising Packages

Creative templates for digital Final creative files & imagery Performance reporting

HOW TO PARTICIPATE

e Anytourism-related business, association, government entity, or organization physically located within
Newport and Bristol counties can participate

° Participating businesses must offer tourism services including: attractions, activities, tours, dining,
brick-and-mortar retail shops or accommodations

e  Toqualify for investment match, ad creative must utilize supplied digital advertising templates,
Discover Newport logo, partner logo, and partner imagery

e  Adunits must drive to the business’s listing on discovernewport.org or their own website (provided
that pixel targeting can be placed for tracking purposes)

e Funds are available on a first-come, first-served basis, and once the budget allocated for this program
has been utilized, no additional funds will be available

To participate:
e  Contact the media partner directly to discuss media packages
e  For advertising templates, contact Julie Grant, jgrant@discovernewport.org
e  Creative files must be submitted and approved by Julie Grant before submitting to the media partner



HEY RHODY

Contact: Theresa Carrington - theresa@heyrhody.com

Investment Placements Subscribers/Followers |Value

(2) Dedicated Email to 13,000+ Hey Rhody Subscribers 13,000 $900

Tier 1 $750
2) Instagram Partnership Post 15,900 $600
(2) Dedicated Email to 13,000+ Hey Rhody Subscribers 13,000 $900
Tier 2 $1,000  (2) Instagram Partnership Post 15,900 $600
(2) Hey Rhody Newsletter Banner Ads 13,000 $500

500 ™ 52000

THE BOSTON GLOBE

Contact: Carolyn Sullivan - carolyn.sullivan@globe.com

- Investment |Placements Impressions Value

(1) "B-Side" Newsletter & Instagram Story Package: Logo +
Native Story (100 Words, 2 Links) + Instagram Story Card
(1080 x 1920 Image) 88,400 $1,540

Globe.com contextually targeted display (2 weeks). 100,333 $1,545
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(1) "B-Side" Newsletter & Instagram Story Package: Logo +
Native Story (100 Words, 2 Links) + Instagram Story Card

Tier 1 $1,500

(1080 x 1920 Image) 88,400 $1,540
Globe.com contextually targeted display (4 weeks). 354,666 $5,320
Tier 2 $7,500 . . . .
(1) Dedicated Email to "B-Side" Newsletter List 28,000 $7,500
(2) Newsletter Sponsorships: Boston.com Ticketwatch
Newsletter & Boston Traveler Newsletter 30,000 $1,000
1) Globe.com Travel Section Takeover 55,000 $770

(1) "B-Side" Newsletter & Instagram Story Package: Logo +
Native Story (100 Words, 2 Links) + Instagram Story Card

(1080 x 1920 Image) 176,800 $3,080

Globe.com contextually targeted display (3 months). 886,665 $13,300

Tier 3 $12,500 (1) Dedicated Email to "B-Side" Newsletter List 28,000 $7,500
(2) Newsletter Sponsorships: (1) Boston.com Ticketwatch

Newsletter & (1) Boston Traveler Newsletter 30,000 $1,000

(1) Globe Things to Do Newsletter (Logo + 2 Native Ads) 189,000 $2,140

1) Globe.com Travel Section Takeover 5,500 $770


http://globe.com/
http://globe.com/
http://globe.com/

STACKADAPT

Contact: Geoff Noyes - geoff.noyes@stackadapt.com

- Investment |Placements Impressions Value

$2.500 NY, Boston, Hartford DMA Premium Display: National & Local
Tier 1 ’ News + Travel Publications 714,286 $5,000

- | 71428 5000

$7.500 NY, Boston, Hartford DMA Premium Display: National & Local
Tier 2 ’ News + Travel Publications 2,142,857 $15,000

| 2142857 $15000

SOJERN

Contact: Sara Holzer - sara.holzer@sojern.com

In-market for Newport and regional $1,500 Partner investment
Tier 1 $1,500 travel 400,000 $1,500 DN Matching investment
ROS on Sojern network 200,000 $1,500 Bonus Value
T 00,000/54500 Toal Value
In-market for Newport and regional $3,500 Partner investment
Tier 2 $3,500 travel 933,333 $3,500 DN Matching investment
ROS on Sojern network 466,667 $3,500 Bonus Value
T 1400000[$10500TotalValue
In-market for Newport and regional $7,500 Partner investment
Tier 3 $7,500 travel 2,000,000 $7,500 DN Matching investment
ROS on Sojern network 1,000,000 $7,500 Bonus Value
5 000,000/522.500 TotalValue
In-market for Newport and regional $15,000 Partner investment
Tier 4 $15,000 travel 4,000,000 $15,000 DN Matching investment
ROS on Sojern network 2,000,000 $15,000 Bonus Value



TRIPADVISOR

Contacts: Mallory Smith - msmith@tripadvisor.com or Casey Ruff - cruff@tripadvisor.com

. $5,000 Partner investment
Tier1 $5,000 In-market for Newport and regional travel 754,717 $5,000 DN Matching investment

$10,000 Partner investment
$10,000 In-market for Newport and regional travel 1,509,434 $10,000 DN Matching investment

Tier 2 ROS on Tripadvisor network 377,358 $5,000 Bonus Value

$25,000 Partner investment
$25,000 In-market for Newport and regional travel 3,773,585 $25,000 DN Matching investment

Tier 3 ROS on Tripadvisor network 943,396 $12,500 Bonus Value

| | 4716581/$62500Total Value

CONDE NAST TRAVELER

Contact: Francesca Gabriel - francesca_gabriel@condenast.com

_ Investment Placements Email Subscribers Value

(2) Dedicated Emails: Condé Nast

Traveler and/ OR Bon Appetit;

geo-targeted to NY, Boston, and Hartford

DMAs 34,965 $10,000

- 7r ] 34,965 $10,000

Standard Display rotation across the
Tier 2 $7,500 Condé Nast Network with geo-targeting
(2 weeks) 1,134,216 $15,000

Standard Display rotation across the

Tier 1 $5,000

Condé Nast Network with geo-targeting 756,144 $10,000
Tier 3 $12,500  Dark Social Meta (FB+IG) Amplification

post from @cntraveler or @bonappetit

brand handles (1 week) 1,436,782 $15,000



YANKEE PUBLISHING

Contact: Dean DelLuca - DeanD@yankeepub.com

_ Investment Placements Followers/Impressions Value

(1) Facebook & Instagram Paid

Tier 1 $1,000 Partnership 305,000 $2,500
ROS Display 25,000 $450
e 0000 52550
(2) New England Traveler Newsletters 90,000 $4,600

Tier 2 $2,500 (1) Instagram Paid Partnership 145,000 $1,500

(3) New England Today Native Text Ads 420,000 $3,000
e ssonn 59100
(3) New England Traveler Newsletters 90,000 $4,6OO

(4) New England Today Native Text Ads 420,000 $3,000

Tier 3 $5,000 (2) Facebook Paid Partnership 160,000 $2,000

(2) Instagram Paid Partnership 145,000 $3,000

ROS Display 100,000 $1,800

-] 915,000 $14,400



AD FILE SPECIFICATIONS

° Contact Julie Grant, jgrant@discovernewport.org, for a zip file of pre-designed display ad templates and official

DNP logo, allowing for simple customization.

° For all other assets included within advertising packages, media vendors will create the assets directly with

items below that you will need to provide. In all executions that include your logo, the DNP logo must also be

included at the same size.

° For any specific questions regarding specifications, please contact the media vendor directly.

Creative Type

Asset

File Type
Needed

Width x Height

Max File Size

Copy Needed

Images must not have

1080x1920

970x250 200kb embedded text.
. . 728x90 Hey Rhody only: Requires Logos cannot have
Paid Displ Displ 40kb Yank
aid Display Isplay All vendors JPGor PNG 300x250 Okb a.m e ashort headline, up to 35 transparent
Assets Placements only (just
300x600 words of body copy backgrounds.
728x90 &
300x30 300x250)
320x50 Destination URL needed
NewsIeFter/ Boston Globe JPG, PNG 580x600 200KB 9 Word Ma>.<|mum subject | Landing Page URL must
Email line be included
Requires a 300-word
icl i by th Websi RL ial
Email Feature | Hey Rhody JPG, PNG 600x250 200KB article written by the ebsite URL or socia
editorial team (form channels must be
provided) included
. . Requires a short headline,
Email Native Ad| Yankee NE
mariNative anxee N/A N/A N/A 35 words or less of body .
(copy only) Today Landing page URL must
copy be included
Emails &
Newsletters Yankee NE
Email Native Ad | oo JPG,.PNG 580x580 200KB N/A .
Traveler Landing page URL must
be included
Subject Line / Preheader:
70 characters /80
Logo - Max characters maximum
Sponsored 2g00x80 Headline: 80 characters
Email Blast Conde Nast JPG, .PNG Body - 640px 200KB maximum
100% SOV ’ Bod 117
(100% SOV) 340px, 270px ody Copy: 175
characters maximum
CTA Button: 30 Landing page URL must
characters maximum be included
Feed -
FB/IG In-f 1 1 Pri Text: 125 chars; N
. . /1G In e.ed, JPG, PNG, 080x1350 30MB (Image) / rlmar.’y ext 5.c .ars eed.one story
Social Media Reels, Stories, All vendors Story . Headline & Description: companion (9:16) for
MP4, MOV, GIF 8 4GB (Video) . .
Carousel Companion - 27 chars max. every in-feed unit.




DISPLAY AD TEMPLATES

Contact Julie Grant, jgrant@discovernewport.org, for a zip file of pre-designed display ad templates.

Headline:

Keep existing headline in place. Replace partner logo and image only.

Logos:

DNP logo must be present on all banners. Partner logo must be of equal or lesser size. Make sure logos are easy to read.

CTA Button:

Call-to-action button may be customized as needed.
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