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Tourism, an economic driver to the state

Source: Tourism Economics



Four straight years of visitor and spending growth

Source: Tourism Economics



Leisure continue to drive growth in visits



Visitor spending goes beyond just travel-related businesses



And supports jobs beyond the tourism sector



All regions are contributing to visitation and spending growth



So, how about 2025?
It’s been a year of …

Tariffs



Other than a negotiation tool, tariffs are raising tax revenues

Source: Oxford Economics

$31 billion in September 
(compared to an average of 
around $8B last year)

Tariff revenue helps offset 
costs from the One Big 
Beautiful Bill…. 

…..but won't do much to 
reduce the $1.8T deficit



Tariff announcement calendar … A challenge to track



Trade-weighted tariff rate highest since 1930s

Source: Oxford Economics

Now: ~13%
Jan 2025: ~3%



Tariff policy is also raising uncertainty

Source: Oxford Economics

Greater uncertainty impacts 
economic outcomes and 
delays spending



Economic Consequences



Tariffs pass-through to consumer prices

Not all tariffs have passed through 
to consumers.

Businesses initially avoided tariff 
impacts by … 

• Absorbing costs
• Front-loading imports
• Run-down inventories
• Reconfiguring supply chains
• Stalled tariff implementation

Transmission delays are fading, 
meaning effects will intensify

Source: Oxford Economics/Haver Analytics



Inflation will continue to rise this year

Annualized inflation rose to 3.0% 
in September versus 2% target.

If not for tariffs, inflation would 
be 0.4ppts lower – 2.6%.

Source: Oxford Economics/Haver Analytics

Federal Reserve target rate = 2%



Job growth has been weak recently

With policy uncertainty elevated, 
employers are cautious about 
hiring, as higher prices can cut 
into their profit margins.

Source: Oxford Economics/Haver Analytics



Unemployment has been rising but remains low at 4.3%

The labor market remains in a 
slow-to-hire, slow-to-fire stasis



A labor market characterized by inertia

Unemployment rate also held down by 
falling labor force growth due to:

• Retirement of baby boomers

• Effects of the administration’s 
immigration and deportation actions

Labor market not healthy (weak hiring),

but not bad (low unemployment)



The shutdown has consequences for the economy

Shutdown reduces US GDP 
by $8-$15 billion per week

• Lost productivity
• Federal workers and 

contractors are not paid on 
time

• Some layoffs may be made 
permanent

Impacts are acute in locations 
that are most reliant on federal 
government activity.

Source: Oxford Economics



Consumers are still worried

Source: University of Michigan Consumer Sentiment Index

• Rising prices (elevated inflation 
expectations)

• Labor market uncertainty

• Policy uncertainty

Sentiment doesn't always translate to 
actual behavior, but makes consumers 
cautious



Gap between high- and low-income respondents remains

Source: Oxford Economics/Haver Analytics

Lower-income groups are spending 
less on discretionary purchases and 
more on essentials.

• Hit harder by tariffs

• Have less financial buffers

• Witness weaker wage growth



Business are worried

Uncertainty remains elevated for 
small businesses (have less financial 
buffers, pricing power, and 
sophisticated supply chains).

Large producers are also 
concerned.

Reasons:
• Higher input costs
• Supply disruptions
• Customers wary of committing 

to new orders

Source: Oxford Economics/Haver Analytics



Expect businesses to be cautious non-AI investments

“Second quarter U.S. and Canada 
select service and extended stay 
RevPAR declined around 1.5% year 
over year, primarily due to a 
decline in government demand … 
as well as weaker demand from 
smaller business customers.”

Marriott, Aug 5, 2025



Goals and pitfalls of tariffs

Direct impacts of tariffs

+ Revenue generation

+ Negotiate deals

+ Protect industries related to 
national security

- Higher prices at home

- Less disposable income

- Higher interest rates

- Slower economic growth

Impacts of tariff implementation

• Increased uncertainty 

• Decreased confidence

• Decision-making turns cautious, some 
spending, investment & hiring decisions 
are delayed



Economic growth will slow in 2025, but remains elevated

The economy will improve next 
year, supported by tax 
cuts/extensions, reduced 
uncertainty, the fading effects of 
tariffs on inflation. 

        

    
            

                        

                  
                       

Source: Oxford Economics



How Travelers Are 
Reacting



Air travel has softened, but not falling

TSA air passenger volumes similar 
to last year.

Following a weak Spring and early 
Summer, TSA volumes have grown 
slightly in recent months.



No growth in hotel demand

     

     

    

    

        

     

     

     

     

     

     

    

    

    

    

    

    

                                     

                                
                                    

Source: STR



US hotel performance has slowed since Q1 

    

    

    
    

    

    

     

    

    

    

     

    

     
     

     

    

     

     

     

     

    

    

    

    

    

         

                    
                     

            

            

            
            

      

Source: STR



Bifurcated demand growth

“…And again, I will point to 
the luxury and certain parts 
of the premium segment. 
...This desire for experiences 
over goods continues and 
the underlying trends that 
we see are excellent.”

Marriott, Aug 5 



Group demand recovery still incomplete

Source: STR



Domestic travel holds up despite economic headwinds 



Government shutdown impacts travel

                           

           

                         

           

                   

 

                                             

          

Source: Oxford Economics/Haver Analytics

Impacts compound over time:

• Heightened air travel uncertainty 
– due to impacted air operations

• A broader shock to consumer 
confidence



Overseas visitors to the US in decline

Source: National Travel and Tourism Office

Inbound travel down:

• Weaker sentiment towards 
the US from abroad

• Travel restrictions

• Higher costs



US visits from Canada have fallen sharply

Source: National Travel and Tourism Office, Statistics Canada

While Canadian travel to the 
US has declined YTD, 
Canadian travel to other 
world regions has increased 
an estimated 8.7%.

      
      

      

      

      
      

      

    

    

    

    

    

    

    

   

  

  

   

   

                                          

       

                                 

                     
             

             

            

           

                                                                             

                                                                                                



US inbound arrivals recovery delayed to 2029



Don’t you have anything 
positive to say? 



Shutdown impacts are muted nationally, but obvious in DC and 
other government heavy markets

Source: Oxford Economics

    

    

   

  

  

   

   

                        

             

              

                     

                                           

Airlines and hotel brands 
report ongoing shutdown-
related losses of ~1.0% of 
demand. But no major 
declines yet.

DC activity is declining, but 
that started before the 
shutdown (coinciding with 
the deployment of the 
National Guard).

TSA air passenger volumes 
have been rising in October 
and November MTD is “only” 
down 2.5% YOY.



Not all international inbound markets are declining

   

   

  
    

  
    

      
      

   
   

    

        

    

    

    

   

  

  

   

   

   

   

                     

                                                      

Source: National Travel and Tourism Office

Year to date August (Mexico YTD July)

Major inbound markets are 
witnessing strong growth



Domestic air bookings shows strength in coming months
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Source   A 

“The entire fourth quarter, the 
fall break, Thanksgiving, 
Christmas, they're all likely to 
set records with strong 
demand.”

-Scott Kirby, CEO
United Airlines



Uncertainty due to tariff policy high, but falling

Source: Oxford Economics

“ ncertainty is the new normal” –  
Kristalina Georgieva, 
IMF Managing Director

The world must go on….

Businesses have been reconfiguring 
their operations to better absorb 
uncertainty.



Less policy uncertainty will boost the labor market

Source: Oxford Economics/Haver Analytics

Therefore, hiring intentions are 
rising again, for the fourth 
consecutive month to their 
highest since January, suggesting 
that the labor market may start to 
improve.



Income growth still supports spending growth

 3.0% Inflation in September

Average hourly earnings have 
increased 3.7% over the past year, 
outpacing the rate of inflation.

Source: Oxford Economics/Haver Analytics



Household balance sheets are strong, supporting spending

Source: Oxford Economics/Haver Analytics





Broad advance in discretionary spending

Source: Oxford Economics/Haver Analytics

A sign people are prioritizing 
experiences.

Trends in discretionary spending 
driven by swings in the stock 
market.



A K-shaped economy: Diverging outcomes

Source: Oxford Economics/Haver Analytics

Lower-income households are facing 
greater pressures, spending less on 
discretionary purchases and more on 
essentials.

Similar trend for younger cohorts who 
are having a hard time finding a job.



Tourism is dependent on higher-income households

Lodging spending by household income
Leisure travel, 2023

Note: Based on three-year average through 2023.

Source: BLS, Tourism Economics
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Fiscal policy will boost growth next year

Source: Oxford Economics/Haver Analytics



With strongest benefits to higher income households

Source: Oxford Economics/Haver Analytics



The softness in hotel demand to continue into 2026

Source: Tourism Economics/STR

US Hotel Forecast
YOY % change, hotels by chain scale
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ADR to drive majority of RevPAR growth in 2026

Source: Tourism Economics/STR

US Hotel Forecast
YOY % change, hotels by chain scale
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Rhode Island Market 
Trends and Performance



RI employment is growing but lagging national averages



Job openings nearly back to 2019 levels



Air travel to RI remains strong

Total Visitor Arrivals by Air
Excluding locals, YOY growth Index (prior year=100)

Source: OAG Aviation



After a strong summer RI is outperforming national averages

0.6%

3.9%
4.5%

0.0%
0.6%

4.5%

-1.7%

6.2%

4.4%

6.8%

5.0%

11.5%

0.2%

4.8% 5.0%

1.1% 1.3%

6.2%

OCC ADR RevPAR Supply Demand Room Revenue

Lodging Performance, State of Rhode Island
2025 YTD (through September), % change YOY

Hotel Short-Term Vacation Rentals (Entire Place) Total Lodging

Source: STR (hotel); and AIRDNA (short-term vacation rentals)



Short-term rentals accounted for nearly 1/3 of all lodging 
revenue over the summer months

Source: STR (hotel); and AIRDNA (short-term vacation rentals)



YTD KPIs by submarket

Source: STR

2025 YTD Hotel Performance
State of Rhode Island, 2025 YTD (through September)



YTD KPIs by submarket

Source: STR

2025 YTD Hotel Performance
State of Rhode Island, 2025 YTD (through September)



82% of visitors are considered high-income households

In-Market Credit Card Spend by Visitors to RI
September 2025, % share of total credit card spend

Source: Commerce Signals, a TransUnion Company
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69% of non-lodging spend goes towards retail and F&B

Source: Commerce Signals, a TransUnion Company

In-Market Credit Card Spend by Visitors to RI
% share of total non-lodging credit card spend, September 2025



Spending patterns vary significantly by age….

Source: Commerce Signals, a TransUnion Company

In-Market Credit Card Spend by Visitors to RI
% share of total non-lodging credit card spend, September 2025



And by season

Source: Commerce Signals, a TransUnion Company

In-Market Credit Card Spend by Visitors to RI
% share of total non-lodging credit card spend, 13-month trend



Top origin markets vary by region

Source: Tourism Economics/Azira

Top Origin Markets by MSA
Rank 1-10 based on % share of observed visits, 2025 YTD (through September)
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Newport and Warwick with high share of fly-market visits

Source: Tourism Economics/Azira

Visitors to RI by distance traveled
% share of total visits, 2025 YTD (through September)
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Sluggish sentiment towards US and unfavorable exchange rates 
impacting visits from Canada. Overseas travel is holding up fairly well

Source: Tourism Economics

Forecast of International Visits to Rhode Island
% change YOY
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Spending is less impacted, but negative relative to prior year

Source: Tourism Economics

Forecast of International Spending in Rhode Island
% change YOY
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Overseas to recover to 2024 levels in 2026. Other markets will 
take longer

Source: Tourism Economics

Forecast of International Visits to Rhode Island
% recovered relative to 2024 (100 = 2024)
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Internatinal spending will recover faster

Source: Tourism Economics

Forecast of International Spending in Rhode Island
% recovered relative to 2024 (100 = 2024)
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As a short story
The near-term outlook is soft and risky

• Tariff-related risks remain uncomfortably high.

• Higher inflation, weaker labor markets, 

government shutdown, and slower economic 

growth.

• Businesses and households delaying spending

• International markets will continue as a drag on 

performance

The outlook is more promising if you look 

out a little farther 

• Domestic travel is resilient

• Higher-income households are in a strong wealth 

position and will benefit from continued tax cuts

• Uncertainty is slowly fading, and the economy is 

very likely to strengthen in 2026 and 2027

• However, we must continue to look beneath the 

surface to identify points of weakness
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